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NOW... 


DOL Leading Jewelers 


IN CITIES scattered throughout the 
entire United States, leading jewel- 
ers are concentrating on the newest 
patterns in Sterling wrought by the 
Gorham Master Craftsmen. These 
jewelers are investing thousands of 
dollars of their own money in news- 
paper advertising. They are finding 


it a profitable investment. 








The Dolly Madison, latest Gorham creation, 
one of the many Gorham Sterling patterns now 
being advertised by progressive jewelers. 
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Applying the Golden ‘Rule 


to the Jewelry “Business 


A Fair Business Knowledge, Experience and a Square Deal to All Spells Success, 
Says Mr. Montgomery 


66 ERE is only one way to do 
business,” James A. Montgom- 
ery of Montgomery Bros., 635 
W. Seventh Street, Los Angeles, Cal., 
remarked to a JEWELERS’ CIRCULAR re- 
porter. a short time ago. “That is to do 
it according to the Golden Rule. 

“Now,” he continued, “some will say 
that is impussible in modern bu3i- 
ness, but I say it is not only possible 
but profitable. The only advantage one 
jeweler known as handling high class 
goods has over a like merchant is his 
reputation for dealing fairly; by that 
I mean telling the truth about the 
articles being sold, asking a fair profit, 
and correcting any mistake that might 
take place. Of course, the careful and 
conscientious jeweler will not make 
many mistakes—none because of mis- 
representation. | 

“Why is it that so many merchants, 
not only jewelers but others in other 
callings and industries make a failure, 
who are the most honorable in business methods?” he was 
asked. 

“Now mind you” he answered, “I do not say that 
doing business according to the Golden Rule, invariably 
spells success. There are many other qualities and essen- 
tials necessary to bring success to any enterprise. A 
business man should be fully acquainted with all the de- 
tails of his line. He should know how the articles are 
manufactured, the cost of the raw material, the relation 
of the overhead expense to each thing sold, and in addition 
he should be able at a glance to judge how much a pros- 
pective customer can really afford to put into a piece of 
merchandise he wishes to purchase. Many a sale is lost 
by showing poor judgment in placing before a customer 
too high priced or too low priced articles. 

“One of the big reasons for not enjoying success is the 





James A. Montgomery 


fact so many enter a business without 
one iota of business acumen or business 
training. It takes years to acquire a 
working knowledge of a business and 
the jewe'ers vocation is one of the most 
complicated among all retailing indus- 
tries. 


66 [HAVE put in a lifetime in the 

jewelry craft; more than 50 years 
I have been connected with the work 
and I do not know it all by any means. 
I study all the time as I find with the 
advancement of years I must keep apace 
with the younger brains coming into 
the business. 

“Buying the right wares at the right 
time is a thing that can be learned only 
through experience; no correspondence 
school can teach that; the latter teaches 
a lot of good stuff but many things 
necessary to know in the conduct of 
business can only be gained through 
personal experience and contact. 

“Here’s one way that keeps me posted on what we are 
doing here and what we are making.” Mr. Montgomery 
showed the reporter a large sheet of paper on which there 
were marked numerous columns. In each of these columns 
were placed figures setting forth in detail every item of 
expense attached to every article sold. “This tells me,” 
continued Mr. Montgomery, “just what is made gross and 
net on each sale. 

“Another big element is the proper display of what you 
have to offer. You see I believe in window display for we 
have the largest number of feet in show windows in Los 
Angeles among jewelers. These must be changed fre- 
quently and must be attractive and alluring. This requires 
an artistic brain and at the same time a business one, so 
that nothing unsaleable will be shown. 

(Continued on page 91) 
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~— Distribution of Sales 
Ln Retail Jewelry Stores 


The Effect on Stock-Turn and Net Profits 


Figures Compiled by Robert F. Nattan, Merchandising Editor, 


(Continued from issue of July 11) 


HERE are many things that affect the possible 

volume of business any particular store may attain 

in any one month of the year. This fact must not 
be overlooked in a discussion of the distribution of sales 
volume. There are conditions arising through labor turn- 
overs in local factories. The buying habits of a com- 
munity affect volume of sales. Even the weather has a 
considerable effect on business. 

In making comparisons throughout this article these 
conditions will have to be disregarded entirely, because 
these local conditions are not known as to their effect on 
the business of the firms reporting their distribution of 
sales volume over the 1928 period. At the same time, it 
may be assumed that while these conditions may exist, 
they probably do not prevail to such an extent as indicated 
in the figures presented. 

Let us study the variations in the month of January as 
reported by the twenty firms for the year 1928. The 
average distribution of sales volume amounted to 5.95 
per cent of the total for the year. The firm reporting 
the lowest had only a sales volume representing 3.0 per 
cent of the total. This is approximately 50 per cent below 
the average. The firm reporting the highest figure shows 


THE JEWELERS’ CIRCULAR. Articles written by A. E. Edgar 
a volume of 10.1 per cent of the total for the year, or 
approximately 90 per cent above the average. 


P ieee a study of this kind it is fair to assume that the 
results attained are due largely to the efforts of the 
jewelers reporting. In other words, it is altogether likely 
that the jeweler who attained the highest response to 
his efforts in January of last year was the most efficient 
merchandiser of all the jewelers reporting. If this is 
true, then the firm reporting the least business for Janu- 
ary, 1928, must have been the least efficient. (We use the 
word “efficient” here to represent “successful effort” 
rather than to indicate the actual amount of knowledge of 
the jewelry business.) 

We find that eleven of the jewelers reporting secured a 
sales volume above the average, while nine fell below the 
average. The average of the eleven jewelers is 7.7 per cent, 
while that of the nine is only 4.2 per cent. This further 
indicates that the more successful in securing business in 
January, a month that is sure to feel the reaction of the 
high December sales volume, made a greater effort to keep 
their volume at a high figure. 

These facts suggest that the jeweler can increase his 
sales volume in January if he uses the right methods of 





January | February 


This chart shows 
the variation of 
average low and 
high volume of 
sales for January, 
February, March 
and the combined 
period. The aver- 
age distribution 
of sales volume 
amounted to 5.9 
per cent of the 
total for the year. 
The firm report- 
ing the lowest had 
a sales volume of 
only 3.9 per cent 
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March 3 Months 


It is altogether 
likely that the 
jeweler who at- 
tained the highest 
response to his 
efforts of January 
of last year was 
the most efficient 
merchandiser of 
the jewelers re- 
porting. The word 
“efficient” is used 
to indicate “suc- 
cessful effort.” 
Many jewelers do 
not get a high 
percentage be- 
cause they do not 
use the proper 
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procedure. If one jeweler can do a business representing 
10.1 per cent of the annual business in January, there is 
no apparent reason why another should be only able to 
do 3 per cent of that volume, for that is all the jeweler 
reporting the lowest volume accompiished. 


T is an undoubted fact that some jewelers fail to 

seek business in January as assiduously as they do in 
February or March. This is proved by the results of a 
study of the first three months of the year in relation to 
the distribution volume of sales of the 20 jewelers re- 
porting. 

The average distribution volume of sales for the first 
three months of the year was 16.1 per cent of the annual 
distribution volume of sales. The lowest report was 13.0 
per cent of the annual volume. This is only about 19.0 
per cent below the average. The highest report shows a 
distribution volume of 20.0, practically 24.2 per cent more 
than the average. It will be found by comparing the 
figures for January with this three-months period that 
there was a much lower variation in the business for the 
three-months period than the figures for January would 
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indicate would be the case. 

Eleven of the jewelers fell below the average, while 
only nine rose above it, which is not quite so good a show- 
ing. The average volume of sales for the eleven who fell 
below the average was 14.9 per cent, while the average 
for the nine who reached more than the average volume 


was 17.7 per cent. 


The average distribution volume of sales for Febru- 
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ary is found to be 5.0 per cent, with 3.9 per cent the low- 
est and 6.5 per cent the highest. In March the average 
was 5.63 per cent, the lowest 4.0 per cent and the highest 
6.6 per cent. The great differences in the high and low 
reports for these three months of the year can only indi- 
cate one thing, viz., ‘that some jewelers make a much 
greater effort to get business than others during this 
period. 


NLY one of the jewelers reporting above the average 

for the three-months period maintained this average 
during each of the three months, while the other eight 
of this group managed to maintain the average during 
two of the months. Four of the jewelers falling below 
the average during the three-months period failed to 
secure the average in any of the months. Seven of the 
eleven fell below the average during two of the months. 
Of the nine jewelers who maintained a distribution 
volume above the average, two fell below the average in 
January, three fell below the average in February, and 
three fell below the average in March, one only having 
maintained the average, or better, during each of the 
Of the eleven who did not maintain the 
average for the three-months period, seven failed to main- 
tain the average in January, seven failed to maintain the 
average in February, and ail failed to maintain the average 
in March. In this same group four failed to maintain 
their average in both January and February, seven failed 
to maintain the average in February and March, while 

(Continued on page 81) 


three months. 





Monthly Distribution of Sales in the Jewelry Industry for 1928 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Now. Dec. 
1928 1928 1928 1928 1928 1928 1928 1928 1928 1928 1928 1928 
Bridgeport,Cenn. S62 4.3 4.8 6.9 6.8 11.5 6.3 6:4 8:9 6:8 6.0 26-1 
Chicago,Tll. (1) 6.21 4.81 4.62 6.01 6.54 7.17 4.63 5.93 5.84 8-35 8.80 31.19 
: Chicago,Tll. (2) 6.6 563 4.7 3.86 366 40 4:4 6:5 8.2 5 4.3 41.2 
Every jeweler should 
study these figures Chattanooga,Tenn. 3 5 5 5 6 6 5 8 9 a 9 30 It is a significant 
carefully and com- fact that most of 
pare his own per- Detroit ,Mich. 6-03 4623 4.2 562 5.46 10-1 4.52 4.20 6.1 667 10.1 32.9 the jewelers showing 
centage of sales For | grand Repids,Mich. 5.0 6.75 4.75 6.50 7.25 0.50 7-50 6.25 6.50 5.75 5.75 30.5 satisfactory results 
the different months . are advertisers. 
of the year with Kansas City ,Mo. 7.93 3.93 593 8.16 9.76 7.55 4.89 4.25 3.28 7679 8.45 23.08 Many of these 
them. Jewelers with jewelers resort 
a high percentage Little Rock, Ark. ~ 406 4.8 5.5 6.2 8.7 9.4 3.4 4a 5.6 4.9 7.5 35. to both newspaper 
or certain months and direct-by-mail 
f 9 Los Angeles,Cal. 4.73 5.81 6.08 5.94 6.81 6-00 4-51 5.92 7.38 6654 8-81 31.45 beseech ve 
secured these chiefly advertising. A large 
by making unusual | veuphis,Tenn. aa 8a 8 GS F4. «8 4d 80 0 6 Oe Oe proportion do very 
effort through intel- consistent newspa- 
eae ren Mi lis ,Mi 9.3 4.& SO 66 5.7% 6.5 6.0 7.8 6.7% 93 8:0 27 They also take 
nneapolis ne . . ° ry oT . . . of ro e . . 
methods. Many = vantage of available 
jewelers fail to seek Mobile, Ala. 4.6 486 5-07 5.33 8-86 7.10 5.15 544 5-14 6.38 6.07 36. dealer helps offered 
business in January : by manufacturers, 
as assiduously as | Philedelphia,Pee 5 6 6 S S$ 68 4 44 6 7! and read THE JEWEL- 
they do in February ERS’ CIRCULAR regu- 
, Pa. 1 50S 404) 409 Sol 707 «= Se «803 09 = BS 87. 
and March ae en larly 
St.Louie,Mo. (1) 7.2 5.3 6.6 6-1 6.8 8 41 4.9 5.6 9.3 10.1 26. 
St.Loule,Mo. (2) 6-1 4.9 604 565 73 Toh 4:9 SoS 6h 69 BL 30.6 
San Antonio,Texas 5.0 4.6 Sel 8.5 9:0 100 5.0 45 5-7 73 93 27. 
Walla Walle, Wath. 6.0 5.0 475 7.25 8:0 9:0 6-0 6.0 7-75 625 8.0 26. 
Montreal ,Canada 6.48 4.51 4-59 5.38 5-37 7.48 4.78 5.95 7-86 6026 6.27 32.95 











Table 1—Showing the jewelers sold 35. per cent or more of their stock in 
December 
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W atch and Clock Schedules in the Senate 


HAT all is not plain sailing for the watch and 
ih clock schedules proposed for the new Tariff Bill 

was evident at the hearing before the Senate 
Finance Committee, July 9, despite the fact that the 
manufacturers and many of the importers had prac- 
tically agreed to a general schedule at conferences 
held in Chicago and New York. As indicated in 
previous issues of THE JEWELERS’ CIRCULAR, the 
watch and clock schedules embodied in the House 
Tariff Bill were not entirely satisfactory to the manu- 
facturers, at least, in form, and in many cases were 
bitterly opposed by the importers. But as a result 
of the conferences held in Chicago and New York, it 
was believed that the schedule agreed upon by 
both elements had ironed out most of these dif- 
ferences, and that, consequently, this would be gener- 
ally accepted by the Senate Committee. However, as 
indicated by the examination of witnesses by Sena- 
tors Reed, King and others, it would seem that the 
members of this committee have their own ideas as to 
how the schedule should be drawn, as well as to the 
rates to be imposed. Under the circumstances, it 
would be fruitless to predict exactly what the watch 
and clock paragraphs of the Tariff Bill will contain 
until after the members of the committee get through 
their work. 

The complete summary of the arguments at this 
hearing (though it did not take place until Tuesday 
last) was put in the hands of the trade by THE 
JEWELERS’ CIRCULAR last Thursday morning, and 
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proved most interesting reading to wholesalers and 
retailers as well as the manufacturers and importers 


directly involved. It is needless to say that the many 
compliments received by THE JEWELERS’ CIRCULAR 
for supplying this news (which could not be obtained 
from any other source) while it was still news, proved 
most gratifying. It indicated that the effort and 
expense taken to keep our industry informed as to 
the latest facts of vital import to its members, is ap- 
preciated by the trade at large and proves a real 
help to the progressive businessman in the proper 
conduct of his business. 





Russian Platinum and the “‘Counter- 
Revolutionary Plot’’ 


from Russia a story of the execution of Professor 

Palchinsky, a former member of the Kerensky 
Cabinet, who later worked with the Bolshevik 
authorities in the task of Russia’s reconstruction. 
Professor Palchinsky was a member of the faculty 
of the Leningrad Mining Institute and the reason 
for his execution it was stated was due to the dis- 
covery of a so-called plot as charged by the Soviet 
state police, to undermine the authority of the Soviets 
and hurt the country in the development of the gold 
and platinum industries. 

The reports of the execution and the reasons there- 
for caused considerable wonder both in political and 
mineralogical circles as it was not generally under- 
stood how the accused could be engaged in a “‘counter- 
revolutionary” plot inasmuch as their activities were 
of a commercial nature. But, as published last week, 
it later came out that the accusations against the engi- 
neers and other employes of the Issovsky platinum 
mines were brought during the proceedings of the 
Ural engineers and technicians at Sverdlovsk (for- 
merly Ekaterinburg). It was charged that the Issov- 
sky engineers had wilfully stopped the work of three 
big American-built platinum dredges under the pre- 
tense of repairing the machines, and it was said that 
the technical director of the Uralplatina State Trust 
and an employe of the Issovsky mines pleaded guilty 
to economic counter-revolution. This was first 
brought out in the news published in THE JEWELERS’ 
CIRCULAR May 9. In addition to the three men, in- 
cluding Professor Palchinsky, who were sentenced 
to death, a number of other so-called platinum plot- 
ters were sentenced to serve various terms in Soviet 
penal institutions or camps of concentration. 

Full details of the so-called plot appeared recently 
in the Moscow IJzvestia in the form of a statement 
by D. Y. Odintzoff, member, Board of Directors of 
“Soyuzzoloto” (Soviet State Gold and Platinum, etc., 
trust) on the discovery of counter-revolutionary plot 
in the industry, and which he said goes back to 1922 
or early in 1923. 

The ordinary American who knows something 
about the platinum situation reading these charges 
will hardly be impressed as to their importance by 
a translation of the Izvestia’s story. For even if 
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true, they do not seem to be the work of men who are 
really fore-sighted if their attempts to hamper the 
Russian platinum industry were as charged. It may 
be true that what they did helped to curtail the pro- 
duction of Russian platinum, but in view of the fact 
that the crisis in Russia in the platinum situation had 
not been due to under-production but to the fact that 
the changed world conditions kept Russia from domi- 
nating the platinum market, the harm done by the so- 
called conspirators is not apparent. 

It was not these men, but it was the Russian Gov- 
ernment officials who caused the so-called “war” 
between Russia and the big platinum interests of the 
world, and this and the attempt of Russia to sell her 
platinum direct was responsible for the big drop in 
the market price last year. 

We may be wrong, but it seems to the outsider 
that as far as platinum is concerned Russia has not 
suffered so much from any hampering in the produc- 
tion of the metal as it has from the fact that it has 
not been able to market the metal at anything like 
the old prices, and this because it has not been able 
to come to any agreement with the outside interests 
by which proper control of the metal in the world mar- 
ket could be established and a stable price assured. 





Business on An Even Keel 


various industries today causes the progressive 


4 HE inter-relation of the trade and commerce of 
businessman to 
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mercantile lines during the past six months averages 
well above the same period of last year and certain 
factors which it was generally believed would exert 
disturbing influences have not done so. 

’ This is the consensus of the report of 152 editors 
of business papers in industrial, mercantile, profes- 
sional and service fields, each reporting for the seg- 
ment of the business world with which his paper is 
concerned. It is not a report of simon-pure statisti- 
cians or of theorists but of men who have their fin- 
gers on the pulse of the particular trade or industry 
which they represent; who have no pet theories to 
support or have any interest in perverting or camou- 
flaging the true condition in any way. 

Some of the interesting facts brought out in this 
report are: (1) Mergers, which were the outstanding 
characteristic of business in 1928, continue to be 
consummated at a rate equal to if not ahead of the 
past year. (2) The “more than seasonal decline” in 
general business that was anticipated in mid-spring 
has not materialized. (3) The opinion that there was 
a general trend to the five-day week is not borne out 
by the reports of these conference editors. (4) Tech- 
nicological unemployment—the replacement of men 
by machines—has not resulted in the laying off of 
workers faster than they can readily find work in 
other lines or in new ones within the particular in- 
dustry and wages in the main have shifted little from 
the rates that prevailed at the close of last year. 

In the balancing production and distribution these 

editors report that co- 





watch not only the prog- 
ress and change in condi- 


operative trade associa- 
tion efforts, research, sta- 





tions in his own field, but 
in those of other. indus- 
tries as well. While some 
trades progress faster or 
slower than others, the 
tendency of all business, 
being directed by funda- 
mental economic, political 
and sociological forces, 
moves in the same general 
direction. For this rea- 
son the results of the 
fourth annual survey of 
business by the National 
Conference of Business 
Paper Editors, jiust re- 
leased, will be of more 
than passing interest to 
the student of merchan- 
dising conditions today as 
it finds that business is 
essentially “on an even 
keel,” ahead of 1928, and 
that the tariff legislation 
and labor difficulties are 
not materially hampering 
trade in industry despite 
the prominence given to 
these subjects in the daily 
papers. Generally speak- 
ing, the activity of all 





Our Stylist Advises for August 
The Retailer: 


To specialize in color and coolness. To wet the 
jaded appetite. Offer wide color variations in 
lightweight choker necklaces, fringe earrings, 
flexible bracelets or large loops of hollow 
composition bangles for wear on the upper arm 
and just below the elbow on the lower arm in 
matching pairs. 


The Wholesaler: 


To keep up a full supply of costume jewels 
and tailored pieces preparatory to the Fall 
demand. The costume jewels will be used 
morning, afternoon and evening with all types 
of costumes during October and November and 
the tailored things will be wanted for wear on 
the Avenue with the new tweed tailleurs and 
the coat and skirt suits of sheer wool. 


The Designer: 


To prepare evening jewels of ultra magnificence. 
To plan earring designs in the three new lengths; 
necklaces in medium length and for convertible 
jewels and shoulder ornaments with elaborate 
motifs. All the fancy cuts in diamonds and 
colored gems should be utilized. The gemstones 
will be required for evening jewels as well as 
for the great amount of costume jewelry needed 
for Fall consumption. The Oriental motif is 
extremely important. 








tistical control and fact 
finding investigations 
both as to production and 
sales are having a benefi- 
cial effect in practically 
all branches of industry 
and trade. , 

Prices and margins of 
profit on the average have 
been close to those of 
1928. 

As far as the jewelry 
trade in particular is con- 
cerned, business, while by 
no means good, has been 
equal to or above that of 
1928, and the prospects 
for fall and winter seem 
much more encouraging 
than they did a year ago. 
The fact that business is 
“on an even keel” in the 
other industries; that the 
buying public will have as 
much or more money for 
presents during 1929 than 
they had in 1928, gives 
hope to the progressive 
merchant and encourage- 
ment to make a real drive 
for trade during the fall. 
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Great Jewelry and Aled Trades Show 


at the 


Hotel Sherman, Chicago, Aug. 5-9 


Show, which will be held under the auspices of the 


“f= the fourth annual Jewelry and Allied Trades 
Wholesale Jewelers of Chicago at the Hotel Sher- 


man, Aug. 5 to 9, will rival all pre- 
vious shows and attract a larger 
attendance than ever before, is indi- 
cated by the interest which is al- 
ready being shown by jewelers in 
all sections of the country. 

The fact that three successful 
shows have already been held makes 
this annual exhibition a permanent 
feature in the jewelry trade of this 
country. Each year the interest in 
the show has increased and retail 
jewelers in greater numbers have 
registered and visited the exhibits. 
This has centered the attention of 
wholesalers and manufacturers on 
the importance of this event and 
they have responded by larger and 
better exhibits. The splendid results 
obtained have encouraged the whole- 
sale jewelers of Chicago to greater 
efforts this year. 

The exhibits will be shown in the 
ballroom, exhibition hall and mezza- 
nine floor of the Hotel Sherman, 
occupying the entire floor from Ran- 


dolph St. to Lake St., the entire second floor of the hotel 
with the exception of the necessary passages on the Clark 


St. side. 


Last year representatives of no less than 1523 retailers 

















A. B. Coffman, manager 


in 35 out of 48 states attended the show, and it is expected 
this year most of them will be back again to secure the 
excellent advantages the show affords, and that they will 


be joined by many others who will 
be attending the exhibitions for the 
first time. That there will be many 
new visitors is indicated by the fact 
that letters are now being received 
by A. B. Coffman, manager of the 
show, from jewelers in many states, 
who are looking ahead to the event 
as one of the most important in the 
year’s calendar of jewelry trade 
affairs. One jeweler, Carl Frymire, 
Silver City, N. M., has written for 
a hotel reservation, and from an- 
other distant point a letter has been 
received from the head of Hale’s, 
Greenville, S. C., who is also plan- 
ning a trip to Chicago during show 
week. 

Every retailer in the business 
knows about the show, for those who 
were not in attendance last year or 
the year before have read all about 
it in the journals of the trade or in 
circulars received from show head- 
quarters. Early in April a “broad- 
side” was mailed out to some 13,000 


jewelers, calling attention to this annual event, and a 
second reminder went to the same list the latter part of 
May. Other material has been following along since that 
time, and full page advertising in the trade journals has 
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A.C. BEGKEN ComMPANY 
35 EAST WACKER DRIVE 
CHICAGO 


OFFICE OF THE PRESIDENT 


July 1, 1929. 


Dear Friends: 


The time—dAugust 5th to 9th, inclusive. 
The place—Hotel Sherman, Chicago. 


The attraction—Fourth Annual Jewelry and Allied 
Trades Show. 


DON’T MISS IT! 


Kiss the old home routine goodbye, throw a clean collar 
and tooth brush into that dusty grip—tell your friends 
you’re headed for Chicago to SEE WHAT’S NEW in Jewelry 


Store Merchandise. 


—aAnd you'll see it— items from all over the globe, many 
that can’t be brought to you in trunks. 


You are interested in buying sales and profits—not 
inventory. 


Can you afford to pass up this business building oppor- 
tunity? 


Come early and stay late. 


Yours very truly, 


President. 
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The Show Committee 


1, Tom White, Otto Young & Co.; 2, Emil Braude, Emil Braude & Sons, Inc.; 3. Herman Hirsch, A. 
Hirsch & Co.; 4, Sidney Y. Ball, Norris-Alister-Ball-Bridges Co.; 5, S. Leubusher, Leubusher, Schumann 
& Co.; 6, Charles T. Gustafson, C. H. Knights-Thearle Co.; 7, J. S. Stein, Stein & Ellbogen Co.; 8, Jack 
Friedland, Hart Jewelry Co.; 9, E. Filholm, Benjamin Allen & Co.; 10, Arthur Oppenheim, Block- 


Weinfeld Co.; 11, A. C. Becken, Jr., A. C. Becken Co. 


already centered a great deal of attention upon this event. 

In last year’s show the states represented were Ala- 
bama, Arkansas, California, Colorado, Washington, D. C., 
Florida, Georgia, Illinois, Indiana, Iowa, Kansas, Ken- 
tucky, Louisiana, Massachusetts, Michigan, Minnesota, 
Mississippi, Missouri, Montana, Nebraska, New Jersey, 


New Mexico, New York, North Dakota, Ohio, Oklahoma, 
Pennsylvania, South Dakota. Tennessee, Texas, Virginia, 
Washington, West Virginia, Wisconsin and Wyoming, and 
records show that the attendance in 1928 was 50 per cent 
greater than in 1927. The limits of attendance included 
such widely distributed points as cities in Arizona, Cali- 
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Whoo} ee and Profit both 


Re ESE Bs Four years ago when they staged the 




















eke 









eens y 


first Chicago Jewelry Show, they started 





something. They not only started a new 






system of jewelry store buying that has 






made itself felt throughout the country, 






but they uncovered a lot of new tricks in 
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T’S summer time, and all of us would 






rather be off somewhere playing 







than plugging away at the old daily 





grind strenuously exerting ourselves to 







pound out a profit. But before you can 
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sell it is necessary to buy! 




































Jewelers are now coming to Chicago each 












August primarily to get the merchandising 


benefits the Show affords, but incidentally 





also either to take a vacation with their 
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fornia, Washington, Wyoming, Texas, Florida, Massa- 
chusetts, Quebec and Manitoba, Canada. 

Another noticeable change in the attendance of the 1928 
show, which it is believed will be represented again in this 
year’s show, was the fact that representatives of practi- 
cally all of the principal wholesale houses in the jobbing 


points of the Mississippi 








astic in their praise of the treatment they received and 
the entertainment they enjoyed, and again this year the 
wholesale jewelers of Chicago and exhibitors extend cor- 
dial invitations to their customers throughout the coun- 
try to visit the show. Last year many of the retailers 
brought their wives and families with them, combining 

business with a_ vacation 





Valley, including Detroit, 
Cincinnati, Kansas City, St. 
Paul and New Orleans, 
found it desirable to attend 
the show and look over the 
manufacturers’ new lines of 
merchandise placed on ex- 
hibition. As in the past, the 
latest creations will be ex- 
hibited for the first time, 
and the retailer placing or- 
ders at the show will re- 
ceive his goods in ample 
time for the approaching 
holidays. Orders may be 
taken by manufacturers ex- 
hibiting, and billed through 
any exhibiting wholesaler. 
Non-exhibitors will not be 
allowed to solicit business at 


Above—Darwin For- 
singer, financial secre- 
tary 








trip, and as the show this 
year will be held in the sec- 
ond week of August, vaca- 
tion month, many others 
will do likewise this year. 
Then, too, there is the added 
attraction of the annual 
gift .shows to be held the 
same week in Chicago, so 
that retailers will find an 
opportunity not only to view 
the many new creations in 
jewelry but at the same time 
to obtain the latest gift of- 
ferings from a wide selec- 
tion. 

All kinds of goods sold 
by the jewelry trade will be 
exhibited. Gift items and 
novelties of every kind, tools 


Below—Louis Goldman, 
assistant secretary 











the show. 

The show committee is made up as follows: Joseph S. 
Stein, Stein & Ellbogen Co., chairman; Tom White, Otto 
Young & Co.; Sidney Y. Ball, Norris-Alister-Ball-Bridges 
Co.; E. Filholm, Benjamin Allen & Co.; Chas. T. Gustaf- 
son, C. H. Knights-Thearle Co.; Emil Braude, Emil Braude 
& Sons, Inc.; Jack Friedland, Hart Jewelry Co.; H. Hirsch, 
A. Hirsch & Co.; Darwin Forsinger, J. W. Forsinger Co.; 
Arthur Oppenheim, Block-Weinfeld Co.; S. Leubusher, 
Leubusher, Schumann & Co.; A. C. Becken, Jr., A. C. 
Becken Co. 

The officers are Joseph S. Stein, honorary president; 
Chas. T. Gustafson, president; Jack Friedland, vice-presi- 
dent; Arthur Oppenheim, treasurer; Ed. Filholm, secre- 
tary; Louis Goldman, assistant secretary; Darwin For- 
Singer, financial secretary; and the manager is A. B. 
Coffman. 

Retailers attending the previous shows were enthusi- 


and materials, jewelry, 
watches, clocks, diamonds, fine leather goods, silverware, 
canes, umbrellas, pens and pencils, fine stationery and 
other jewelers’ merchandise. It is to be a business show 
in every sense of the word, and held in the interest of 
better business for the entire jewelry trade. 

Through the helpful cooperation of the Merchants’ 
Council the jewelers will be enabled again this year to 
secure reduced railroad rates by making only a nominal 
payment. A $2 bill attached to a letterhead and mailed to 
the Interstate Merchants’ Council, 10 S. La Salle St., 
Chicago, will pay for membership in that organization, 
and this membership will entitle the jewelers in turn to 
(1) an associated membership in the Chicago Association 
of Commerce, (2) the monthly merchandise bulletin issued 
by the Council, (3) admission to its semi-annual conven- 
tions, and (4) a lot of free entertainment at each of these 
conventions. 
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MR. RETAIL JEWELER: 


WE wish to remind you of the opportunity 
that now presents itself enabling you to enjoy a very 
profitable vacation by attending the Jewelry Trade 
Show to be held at the Hotel Sherman, Chicago, 
August 5th to 9th. 


P RACTICALLYevery manufacturer of jewelry, 
watches and silverware will display complete lines 


which are replete with new and attractive items. 


WE will have an unusually interesting display 
and extend you an invitation to visit us both at our 
offices, Rooms 806-807 Heyworth Building, and at 
our booth, No. 56, at the Hotel Sherman. 


Yours for betterment of a good business 


BLOCK-WEINFELD COMPANY 


29 E. MADISON STREET 
CHICAGO, ILL. 
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Chicago, the Show City 


HICAGO, the Show City of the great Jewelry and 
Allied Trades Show, bids you welcome. Come to 
the city by the lake, enjoy the sights of the western 
metropolis and profit by the opportunity afforded to visit 


assembled under one roof, visiting jewelers will have an 
opportunity of knowing “the other side” about Chicago. 
While every city of the country has suffered alike from 
the crime situation of recent years, perhaps no other 








Photo by Underwood & Underwocd 











A view of the Lake Shore Drive looking from the Palmolive Building, north 


the big exhibits. Mark your calendar now so that Aug. 
5-9 will be reserved for the trip. 

In addition to having an opportunity of seeing the 
largest display of merchandise for the jewelry store ever 


city’s reputation has suffered from the publicity given 
crime'activity as has that of Chicago. 

The true life of Chicago cannot be judged by the pub- 
licity given the city, and it will be necessary to enumerate 
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Courtesy of Gerard Trust Co. 
New Civic Opera House 


only a few of the outstanding features of the city to show 
how unwarranted is the opinion formed by many of those 
whose ideas arise from reports in the press of this city 
and the nation. 

Perhaps no other city in the country entertains as many 
conventions during a year as does Chicago. Last year 
nearly 1000 conventions were held in this city, with an at- 
tendance approximating 1,250,000 persons. Chicago’s fa- 
cilities for taking care of conventions are unexcelled. 
Great hotels are located in the business district and along 
the shores of Lake Michigan. These hotels employ the 
best orchestras of the city for their dinner concerts and 
dances and vie with each other in providing unique forms 
of entertainment for their guests. 

Especially in summer does Chicago offer an opportunity 
for visitors to enjoy their stay in the city. Cooled theaters 
in the business district and outside the magnificent drives 
along the lake shore, bathing beaches, parks and clubs are 
a few of the attractions offered. 

Someone has called Chicago the “Siren of Lake Michi- 
gan,” calling “Come here, for here you will find what you 
want of delights and possibilities.” In closing his remarks 
about Chicago recently, Prince William of Sweden said: 
“In some ways Chicago is 100 per cent. I have seen it in 
the autumn and the spring, in rain and snow and sunshine, 
always with a sensation that is a sort of synthesis of the 
most American in America.” 

Not one phase of life has been neglected in Chicago. 
As an industrial center, as a great railroad terminal city, 
as a merchandise distributing center, its reputation is 
established in the international business world. 

While building all of these the aesthetic, the cultural 
phases of life have kept apace—music, art, science, archi- 
tecture have been developed to the highest right here. 

The new home of the Chicago Civic Opera Company is 
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a monument to the development of music in Chicago. The 
musicai records of the city give 185% as the year in which 
the first operatic performance was given. There was a 
gradual development from that time, but not until 1910, 
when the Chicago-Philadelphia Opera Company was or- 
ganized, was a regular season of opera presented. A few 
years later Chicago established the Chicago Civic Opera 
Company, which has made such advances that for the sea- 
son of 1929-1930 it will be domiciled in its magnificent 
new home on the new Wacker Drive. 

Art as expressed in painting and sculpture is visualized 
in the Art Institute on Michigan Ave. near the heart of 
the business district. Here is the expression of the artistic 
side of the city. The culmination of decades of art interest 
and promotion was seen in the success of the Art Institute, 
the triumph of the World’s Fair of 1893 and the forma- 
tion of the Friends of American Art. The time spent at 
the Art Institute will well repay anyone interested in art. 

In science, the men and women in the laboratories of the 
great universities and industrial plants have made many 
valuable discoveries and four Chicago men have been win- 
ners of the Nobel prize. 

The development of architecture is exemplified in the 
beautiful new buildings of the city. Perhaps the greatest 
achievements in this line have been reached in the design- 
ing of some of the skyscrapers erected on the air rights 
above the railways of the city. The Merchandise Mart, 
which is being erected over the Northwestern tracks, will 
be the largest building in the world. 

The Chicago Art Institute, which is one of the show 
places of the city, is located on Michigan Ave. at Monroe 
St., and ranks among the best art galleries in the world. 
It contains vast stores of masterpieces of paintings, sculp- 
ture, furniture, tapestry, architecture and beautiful Old 
World and American antiques. The Institute School of 
Art is one of the largest in the world. 








Courtesy of Gerard Trust Co. 
University of Chicago Chapel 
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Made of hundreds of 
tiny pieces of flat en- 
meshed metal—flexible 
as a_ ribbon—ight— 
smooth — different. 





—yes, and different. There's 
no Wrist Watch Attachment 
like Mandalian’s—nor any 
that resembles it. Even 
though they are exclusive, 
the price is popular, for they 
retail for $3.00. 





Many wholesalers will show the dis- 
tinctive, colorful Mandalian Lustro 
Pearl Patented Watch Bracelets and 
Mesh Bags at the Chicago Jewelry 
Show. Ask your Wholesaler to show 
them. 


LUS 
=o MANDALIAN MEG. CO. OUP EEE s 
Manufacturing Jewelers 


North Attleboro, Mass. 
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Courtesy Gerard Trust Co. 


Elks Memorial Temple 


Another building of equal interest is the Fine Arts 
Building, which was erected for the World’s Columbian 
Exposition in 1892, and preserved on account of its rare 
architecture. At the cost of many millions of dollars the 
South Park Board is remodeling the building to house the 
Julius Rosenwald Industrial Museum founded through the 
beneficence of Mr. Rosenwald. Here visitors will be able 
to see the advancement that has taken place in the world 
of science and industry. Here are many special exhibits 
which have an unusual interest, and a visit to the Fine 
Arts Building is well worth the time it will require. 

The Elks’ Memorial, which is also illustrated herewith, 
is located at Lake View Ave, and Diversey Parkway. It 
was erected by the Grand Lodge of the Benevolent and 
Protective Order of Elks in honor of the 70,000 Elks who 
served in the World War, and is a masterpiece of archi- 
tectural and designing ingenuity. 

Another point of interest which cannot well be disre- 
garded by the visitors to Chicago is the Soldiers’ Field, 
which was built by the South Park Commissioners as a 
memorial to the boys who gave their lives for their coun- 
try. It is located at Leif Ericson Drive, opposite 14th St., 
at the south end of Grant Park, and adjoining the Field 
Museum. It has a length of 1294 feet north and south, 
and a width of 678 feet, with a stadium seating 160,000 
persons built in classic Greek architectural style. Here 


Courtesy Gerard Trust Co. 
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Courtesy Gerard Trust Co. 
Interior view of the Art Museum 


many of the country’s most important athletic events are 
held from time to time. 

The Field Museum of National History, known not only 
in Chicago but the world over, is located at Roosevelt Road 
and Lake Michigan. The building covers 11 acres and cost 
approximately $7,500,000. It is built of marble and 
houses a wonderful collection of botanical, zoological, geo- 
logical and anthropological exhibits gathered over many 
years of world wide expeditions and search. Here also is 
what is regarded as the finest jewelry collection. 
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Field Museum and section of Soldiers Field 
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FULLER'S (F) FINDINGS 
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Brand Symmetrical are Findings of excel- 



















‘a lence, unequaled in quality, design, craftsmanship 
A, and finish. Discerning Jewelers valuing the bene- 
fit of Good Findings discriminate by specifying 


© Brand. ... Fuller’s Findings will be exhibited 





at the 4th Annual Jewelry Show, Chicago. 


: GEORGE H. FULLER & SON CO. 


PAWTUCKET CHICAGO NEW YORK 



























OLDEST AND LARGEST MAKER OF JEWELRY FINDINGS SINCE 1858 
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The Great Trade Show Exhibitors 


the Jewelry and Allied Trades Show was first 
launched three years ago is proof sufficient of 
the success of this big undertaking. 

For the information of old and new exhibitors who 
will take advantage of the fourth annual show at the 
Hotel Sherman, Chicago, Aug. 5-9, to display their mer- 
chandise it should be stated that all goods shipped to 
the exhibit must be plainly marked, showing the name 
of the exhibitor and space in the hotel on a regular 
shipping tag 
furnished by 


T ise increase in the number of exhibitors since 


responsible for any injury that may occur to an ex- 
hibitor or his employees, nor for the safety of any ex- 
hibit against robbery, fire, accident or any other de- 
structive causes. If insurance is desired, it must be 
placed by the exhibitor at his own expense and no ex- 
hibitor may allow any article to be brought into, or any 
act done upon the premises that will void or increase 
the premiums on the policies of insurance held by the 
owner of the building, nor injure, nor deface any part 
of the building, nor permit anything to be done by em- 

ployees by 

which the 





the committee, 
with the trans- 
portation 
charges prepaid. 
Shipments will 
be received on 
and after Aug. 
2 until Aug. 4 
inclusive. 
Goods arriving 
any day after 
the show opens 
will not be de- 
livered to ex- 
hibitors until 
the following 
morning. 
Detailed in- 
formation _ to- 
gether with a 
diagram of the 
exhibition hall 
can be obtained 
from A. B. Coff- 
man, the man- 
ager, by writ- 
ing him at his 
Chicago ad- 








premises may in 
any manner be 
injured, marred 
or defaced. 
Violations of 
this rule will 
annul the lease, 
and the exhibi- 
tor will forfeit 
to the commit- 
tee all monies 
which may have 
been paid for 
rental of exhi- 
bition space 
and hereby 
agrees to reim- 
burse the own- 
ers of the build- 
ing for the cost 
of repairing 
such damage. 
The manage- 
ment will ar- 
range for the 
sweeping and 
cleaning of the 
building and ex- 








dress, 35 East 
Wacker Drive. 

The show will 
open at 9.30 a. m. on Aug. 5 and will continue daily up 
to and including Friday, Aug. 9, closing each evening 
at 5.30 except Tuesday, Aug. 6, when it will remain 
open until 10 for the convenience of the Chicago re- 
tailers. 

The installation of exhibits must be completed by 8 
am. Monday, Aug. 5, and thereafter all exhibits are to 
be in readiness at 9 a. m. Detailed information regard- 
ing the cost of exhibition space, decoration, extra fur- 
niture, installation and removal and storage of exhibits, 
telephone and service, etc., is included in the prospectus 
sent out by the Chicago Wholesale Jewelers. 

Owing to the number of consolidations, exhibitors this 
year will be about the same in number as last year, 
however, they are taking about 10 per cent more space. 
Last year there were 1523 individual firms represented 
in the attendance at the show with from one to five peo- 
ple, and this year the committee sets a conservative 
estimate at 1800 firms. 

The same arrangement as prevailed last year will be 
effective again this year, namely, the first 500 who ap- 
ply for rooms will receive them gratis. 

The committee or management will not in any way be 


Group view of exhibits at 1928 show 


hibition spaces, 
but exhibitors 
must at their 
own expense keep their respective spaces suitably ar- 
ranged and their exhibits dusted and in good order. Ex- 
hibitors’ employees are prohibited from sweeping and 
from throwing waste paper, packing materials, etc., in 
the aisles after they have been cleaned by the janitors. 


Goods on exhibit must be removed from the buildng 
immediately after the close of the show, but no exhibit 
may be packed or removed from its place or placed in 
the aisle earlier than 5.30 p. m. of the closing day, Fri- 
day, Aug. 9. The management is authorized to deliver 
to any responsible storage warehouse, concern or ex- 
press company, at the exhibitor’s expense, any goods 
not removed in accordance with this rule, without re- 
sponsibility on the part of the committee, for the safe 
keeping and care of the goods so removed. 


Following is a list of exhibitors, the numbers in 
parenthesis indicating the spaces assigned: 


Exhibitors 


Attleboro, Mass.—S. O. Bigney Co. (137); Bliss Bros. Co. 
(49); The F. H. Sadler Co. (133); R. F. Simmons Co. (22); 
Walter E. Hayward Co. (15%); R. & G. Co. (14); Saart 
Bros. Co. (82); Baer & Wilde Co. (23). 
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Speidel Bros. Attachments 


for EVERYONE and EVERY OCCASION= 


See the complete Speidel Bros. Line in Chicago at the 
Jewelry Show. 


TWIN-FOLD 












Most serviceable and practical watch bracelet on 
the market. Equipped with the smooth, strong, 
comfortable “WVelband,”’ plain or engine turned. 
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Greatest value ever offered. Excellent workman- 
ship and construction. Liberal expansion. With 
or without center catch. 
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Fold over buckle—‘Velband” in plain or engine 
turned patterns. Correct in style and accepted by 
the well dressed man. 


HAY SUMAN AANA x 
4 AA AA 













































The latest number of the popular “Velband” family 

with instantly attachable endhooks of all sizes, so 

designed that all styles of watches are joined with 
the band in an artistic manner. 





SOLD THRU WHOLESALERS 


SPEIDEL (S)BROIHERS 


7O SHIP ST. PROVIDENCE,R.I. 


The House of Watch Attachments 
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An attractive booth at the 1928 show 


Attleboro Falls, Mass.—J. F’. Sturdy’s Sons Co. (81-82). 

Brooklyn, N. Y.—Jos. H. Meyer Bros. (26-27). 

Chicago—Stein & Ellbogen Co. (99-100-101-102) ; Leubusher, 
Schumann & Co. (72); Thos. J. Dee & Co. (88) ; Norris-Alister- 
Ball-Bridges Co. (58-59-60-61-62); A. C. Becken Co.; C. H. 
Knights-Thearle Co.; Otto Young & Co. (76-77-78-79-105-106- 
107); Henry Paulson & Co. (65-66-67-68) ; Swartchild & Co. 
(74-75); Roy Mfg. Co. (17-40); F. C. Jorgeson & Co. (2); 
C. & E. Marshall Co. (18-19- 
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Lederer & Bro., Inc. (71); J. J. White Mfg. Co. (6-7) ; Kesten- 
man Brs. Mfg. Co. (11) ; Automatic Gold Chain Co. and Speidel 
Bros. (44); Armbrust Chain Co. (134); George Kollstede 
(129); The Hadley Co. (8-9-10); Irons & Russell Co. (37); 
Rosenheim Co., Inc. (37); Wachenheimer Bros., Inc .(38-39). 

Riverside, N. J—Keystone Watch Case Co. (87). 

Rochester, N. Y.—Bausch & Lomb Optical Co. (123). 

St. Louis, Mo.—Eisenstadt Mfg. Co. (119-120); Bauman- 
Massa Jewelry Co. (50). 

Springfield, I]1l—The Illinois Watch Co. 
Electric Co. (54). 

Waltham, Mass.—Waltham Watch Co. (73). 

Winsted, Conn.—Wm. L. Gilbert Clock Co. (47-48). 


(53); Sangamo 


For the assistance and instruction of- exhibitors, the 
show committee has issued a folder giving all needed in- 
formation regarding the show. Floor plan layout and 
space application blank are a part of this announcement, 
and in the allotment of space precedent consideration is 
being given to the order in which applications are re- 
ceived. Spaces are divided and arranged to the best pos- 
sible advantage in conformance to the shape and design 
of the building. 

The association will so prepare the booths that no at- 
tention on the part of the exhibitor will be necessary, 
except to place his exhibition in position. No decoration, 
electric lighting, furniture or any other material likely to 
destroy the uniformity of the exhibition will be permitted. 

All exhibits must be con- 





20); Benj. Allen & Co. (97-98) ; 
A. Hirsch Co. (70); Geo. H. 
Fuller & Son Co. (118); J. W. 
Forsinger Co. (94-95); The 
Wahl Co. (16); The New 
Haven Clock Co. (138-139) ; 
Block-Weinfeld Co. (56); Hart 
Jewelry Co. (69); Wadsworth 
Watch Co. (121-122); Emil 
Braude & Sons, Inc. (103-104) ; 
Goldsmith Bros. Smelting Co. 
(15); The Alvin Corp. (24- 
25); Waterbury Clock Co. of 
Illinois and Ingersoll Watch 
Co. (51-52); Elgin National 
Watch Co. (111-112) ; Manning 
Bowman & Co. (113); Man- 
heimer Watch Co. (33) ; Denni- 








signed to the Exhibitor, 
in care of The Trade 
Show, Hotel Sherman, Chi- 
cago. The committee will, 
through its manager, re- 
ceive and transfer such 
goods from the transporta- 
tion terminals to the proper 
place in the show. For this 
purpose special shipping 
tags will be mailed to all 
exhibitors. All shipments, 
either by freight or ex- 
press must be prepaid, and 
the bill of lading or the 
express receipt mailed to 
Mr. Coffman, the show 








son Mfg. Co. (128); F. H. No- 
ble & Co. (21-36); The Newall 
Mfg. Co. (45); Celluloid Corp. 
(34); Christian Becker, Inc (117); C. E. Barrett & Co. (12) ; 
The Hammond Clock Co. (43); International Silver Co. (108- 
109-110); Richard N. Heath (52%); York Safe & Lock Co. 
(127%); M. A. Mead & Co. 

Columbus, Ohio—Clifford B. Poage (130). 

Elgin, Ill.—Illinois Watch Case Co. (83-84). 

Elizabeth, N. J.—Superior Products Corp. (1). 

Indianapolis, Ind.—Baldwin-Miller Co. (124). 

Lancaster, Pa.—Hamilton Watch Co. (63-64). 

La Salle, Ill—Western Clock Co. (38-4). 

Minneapolis, Minn.—S. H. Clausin & Co. (5). 

Muskegon, Mich.—Star Watch Case Co. (46). 

Newark, N. J.—Henry Rufeison, Inc. (96) ; Gemex Co. (140- 
141); Stern Mfg. Co. (41). 

New York—Katz & Ogush, Inc. (85-86); England, Klein & 
Levy, Ine. (90); Heller-Deltah Co., Inc. (142-156-157-158) ; 
Helbein-Stone Co. (135-136); Nov-E-Line Mfg. Co., Inc. (115- 
116); Geo. Borgfeldt & Co. (31); Henshel Pearl Corp. (114); 
Wolfsheim & Sachs, Inc. (131-132); Clark Lighter Co., Ine. 
(35) ; Mauthe Clock Co. (16%). 

North Attleboro, Mass.—Evans Case Co. (125-126). 

Oneida, N. Y.—Oneida Community, Ltd. (91-92-93). 

Plainville, Mass.—Whiting & Davis Co. (28-29). 

Providence, R. I.—General Chain Co. (57); Wm. C. Greene 
Co. (80); Arnold & Steere Co. (80); R. L. Griffith & Son Co. 
(30); Louis Stern Co. (55); Ostby & Barton Co. (89): Henry 


This booth attracted much attention last year 


manager, so that the goods 
can be promptly and quick- 
ly transferred in a proper manner. 

The cartage charge from the terminals to the Hotel 
Sherman will be paid by the exhibitor to the official 
carting company, and the committee will at its expense 
handle the exhibits from the loading platform to the ex- 














Another distinctive booth at last year’s show 
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Experience — 


Modern Methods 


enable us to recover 
every grain of value and 
pay highest cash prices 





for your old gold, 
silver, platinum, 

filled, plated scrap, 
sweeps, polishings, etc. 





It Pays to 
Ship Direct 











We use all metals 
recovered for 
manufacturing. 


THOMAS VJ. — 












Precious MeErat REFINERS 


WHEN IN CHICAGO, BE CERTAIN TO COME IN AND SEE US. 
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hibitors’ space, and at the close of the show will remove 
all the exhibits from the space to the loading platform. 

Any exhibitor desiring special help in erecting or in- 
stallation of his exhibit will pay the cost of such help, 
which can be secured upon application to the manager’s 
office. At the close of the show the manager will, at the 
request of the exhibitor, ship all goods properly packed 
and addressed to such des- 
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and careful employees will, however, exercise every pos- 
sible care and precaution to avoid accident or loss. 

No gasoline or other explosive mixture will be permitted 
in the building. Failure to observe this rule will nullify 
exhibitor’s lease and he will be held responsible for any 
damage which might result therefrom. 

No exhibitor is allowed to assign, sublet or apportion 

the whole or any part of 





tination and by such route 
as the exhibitor may direct. 
All goods and packages re- 
ceived will be checked 
and a proper record kept 
so as to avoid possible dis- 
putes as to the number of 
packages received. 

No goods can be removed 
or brought into the build- 
ing after the opening of 
the show, except between 
the hours of 8 and 9 a.m., 
and then only upon writ- 
ten permission from the 
manager, and_ exhibitors 
expressly agree not to un- 








the space alloted him, nor 
exhibit therein any other 
goods than those manufac- 
tured or sold in the regu- 
lar course of business by 
the exhibitor. 

All in all the fourth an- 
nual Jewelry and Allied 
Trades Show offers. so 
many advantages that 
every jeweler who can ar- 
range to be in Chicago at 
this time should do so. 
Chicago offers so many ex- 
-cellent reasons for such a 
trip that the pleasure and 
profit which will accrue 








pack or dismantle their ex- 
hibits until after the final 
closing hours of the show, which is at 5.30 p. m., Aug. 9. 

Under the direction of the manager for the association, 
the building and exhibition space will be decorated, signs 
furnished, a table, chairs, one costumer and a rug or 
floor covering will be provided for each exhibit, and one 
additional rug or floor covering for each additional unit 
of space occupied, the cost of which is included in the 
rental of the space. No counter fixtures or other struc- 
tures will be permitted in any exhibits except as built 
under the direction of the association in accordance with 
the general scheme of decoration and use of space. 

The committee will provide all necessary watchmen, and 
no other persons will be permitted in the show after the 
hour of closing. 

Neither the Wholesale Jewelers of Chicago, the show 
committee, the show manager, the owners of the building, 
nor their representatives will be responsible for any in- 
jury that may arise to exhibitors or their employees, or 
for the loss of or damage to any goods from any cause 
whatsoever, while in transit to or from the building or 
while in the exhibition building. Competent watchmen 


A well arranged exhibit at the 1928 show 


will more than compensate 
for the time and expense 
involved in making a trip to the show city. 

It is an ideal automobile trip at this season of the year 
and the 40 miles of bathing beaches, golf, baseball and 
other summer sports say come. Excellent theatres and a 
variety of other attractions add to the pleasure of such a 
trip and if one has the time Chicago is the gateway to the 
thousand island region of the North West. 

Most important of all is the great show. Practically 
every manufacturer of importance will be represented and 
the latest merchandise will be displayed. 

Wholesalers from all the Middle West portion of the 
country will be on hand and retail jewelers from nearly 
every state in the Union are expected. The jewelers ap- 
preciate more each year the opportunity this annual show 
offers them to see the latest productions of the jewelry 
manufacturers. The buying last year was far in excess 
of that of the previous year and the unanimous opinion of 
manufacturers, wholesalers and retailers is that the 
Wholesale Jewelers of Chicago have sponsored a proposi- 
tion that means much to the jewelry trade of the entire 
country. 
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" L a t Cs t Link Watch Band 


with S-e-p-a-r-a-b-l-e Link Feature 
















CHARLES 


HANDI-FOLD 







Because links can be added or removed instantly with 
the fingers, this band eliminates the troubles often had in 
fitting “odd” size wrists. One size carried in stock can 
be fitted to all wrists. Here really is the realization of 
the jeweler’s quest for an up-to-date link watch band 
with separable links. 
r Made in 12K gold filled: white, green, yellow. Also in 
ees ee ae a “ee “Whitetru” metal Permanent Kaybe-White finish. Sup- 
rete sagitinasslipeeniiesngi nognieg plied in attractive designs, as well as plain polished or 
HANDI-FOLD Buckle, which satin finished surface. 
also provides adjustment. Ends on the CHARLES are adjustable to fit various 
size watch lugs. 
The MARTHA ‘is supplied with 3%”, 7/16” and 9/16” 
ends. 


Martha 


HANDI-FOLD 


Sold through wholesalers exclusively. 


KESTENMAN BROS. MFG. CO. 


150 Chestnut Street mace <B> wens Providence, R. I. 


REG 






Makers of all kinds of Watch Straps 
New York: San Francisco: 


A. Levy, 87 Nassau St. Sam Kierski, 704 Market St. 

















See our exhibit at the Chicago SS? 
Jewelry Show, August 5th to 9th 
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Modern Art 


in Store “Decoration 


BY A. E. E. 


or who intends to remodel his store completely. 
should consider the introduction of Moderne Art 
motifs as a store feature. 

The Gifts and Arts Section should, at least, be treated 
along this new art in decorative designs and colorings. 
With the introduction of moderne art types of gift mer- 
chandise, and its accepted use in home decorations and 
furnishings the jeweler should not trail behind. Jewelry, 
silverware and art objects are all influenced to a great 
extent by the cubist art designers. The beauty of moderne 
art is being recognized today as suitable for our time 
and generation. Why not be up-to-date? 

It is only five years or so since modern art was intro- 
duced into modern merchandise, although recognized by 
some artists as a medium of expression on canvas for 
several years previous to that. 

At first the moderne art design was subjected to scath- 
ing denunciation and scorching criticism, but this rather 
served to stimulate its advocates and ended in seeing it 
introduced into painting, sculpture, pottery design, archi- 
tecture, and finally, into household and personal merchan- 
dise. 

Naturally, the new methoa of interpretation was little 
understood, but we are gradualiy growing to see its beauty 
and the cubes and angles of moderne art are giving the 
public much pleasure today. This form of expression may 
not be understood by the general public, yet the layman 
accepts it with satisfaction. 


T os jeweler who contemplates a change of quarters, 


HE steady development of modernism is evidence 

that it is a real success, and not merely a passing fad. 
It has a reason for existence in expressing some of the 
wonders and the spirit of modern life, and its influence 
is widening all the time. ; 

Modern art has left its impress upon the home, both in 
its exterior and interior. It has influenced advertising 
and window display materially. It has surely come to 
stay. 

The jeweler with a desire to make his store distinctive 
may today feature moderne art in its design and decora- 
tion, tomorrow it will be too late to gain as much prestige 
from its use, because so many others will have done the 
same thing. The store that is distinctive gets the business. 

No matter what our personal attitude toward moderne 
art, the public is receiving it favorably. There is not the 
least doubt that modernism, whether pure or modified is 
having a tremendous effect on designs of all forms of 
manufactured products. From the kitchen to the salon 
its influence in art and color is equally manifest. 

Speaking of the consumer acceptance of articles of 
moderne art design a merchant said: “It is estimated that 
80 per cent of the consumer articles in the United States 
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are bought because of the tastes of the people for decora- 
tive rather than for realistic effects.” The women’s 
magazines have had a tremendous weight in the introduc- 
tion of new products influenced by this new art. 


being decorated in moderne art design and coloring. 
Trade papers devoted to this field report almost weekly 
some new department being opened in moderne art deco- 
rative designs. The recent convention of the National Re- 
tail Dry Goods Association was dominated by a discussion 
of moderne art. One speaker declared “that we are upon 
the threshhold of sound industrial modernism because 
manufacturers are compelling artists to study production 
possibilities of their particular line before attempting 
creative designing, and because retail stores are develop- 
ing designs themselves, feeling that their close touch with 
the public puts them in a position to know what designs 
they can sell.” 

All of this peints to an extension of the vogue for mod- 
erne art. Jewelers who accept the handwriting on the 
wall will be the first to accept the new idea of decoration, 
and will benefit greatly thereby. 

The jeweler may have his own ideas of suitable fixtures 
and decorations, but it is strongly advised that he consult 
a recognized decorator before introducing any of his own 
ideas. From a superficial examination of moderne art the 
individual is apt to think that anything produced in angles, 
triangles, planes and cubes will pass as moderne art, but 
this is only ignorance of the real motif behind these 
mediums of expression. By all means have the expert 
advice of a decorator who understands his business. 

In existing jewelry shops there is no reason why a cor- 
ner or section should not be devoted to this type of deco- 
ration. It is a most suitable setting for the sale of ar- 
ticles in moderne art designs. These sections will brighten 
up the entire store. 


= and art departments of department stores are 


fs is possible for jewelers having small establishments 
to use home-made fixtures and display stands of this 
type, but it is by no means advisable to introduce them 
indiscriminately. Good taste and judgment is necessary 
in their use. In Fig. 1 we illustrate several fixtures de- 
signed for the display of gift and art goods. The tall tri- 
angular stand affords considerable display space through 
the introduction of many shelves. If desired this stand 
can be modified so tha tthe top may be used for display 
purposes. This can be done by omitting the upper portion 
of the fixture, finishing it off at one of the shelves, which 
would then be the top of the stand. 

The set of shelving at the upper right is merely that, 
only that the uprights are set obliquely, slanting in at 

(Continued on page 91) 
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cA most cordial invitation is extended you 
f to visit our exhibit at the fewelry and 
’ ys a Allied Grades Show, to be held in Hotel ~ 
. Sherman, Chicago, Auut sho h 


Priscilla Standardized 
Saale: ed Wedding Rings have 
all of the quality appear- 


cusityandenauare —— iNCLusive. sce ofr am 
cA most interesting display of ‘Priscilla 
Jewelry will be exhibited in Booths 119 
and 120. 





EISENSTADT MANUFACTURING CoO. 
ST. LOUIS MISSOURI 
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Lester Braude Sidney Braude 


PILLARS 


of 


| A SUCCESSFUL BUSINESS 


Benj. Braude Abraham Braude 









We extend a cordial invitation to every Jeweler attending the 4th Jewelers’ and Allied Trade Show, 
Aug. 5th to 9th, to visit our place of business and our Booths Nos. 103 and 104. 


EMIL BRAUDE & SONS, Inc. "Hones a TenicAco. MS 


1929 


























A. HIRSCH CO. 


35 East Wacker Drive Chicago, IIl. 

























































THE JEWELERS’ 


CIRCULAR July 18, 1929 


Jewelers’ Circular Subscribers 


They Do Ninety-Seven Per Cent of the $30,250,000 Yearly Sales in the 





(Reprinted from “THE JEWELERS’ CIRCULAR LOUPE,“ Containing the Third of a Series of 


HICAGO, known as the “windy city,” has in the past few years been given 
many other titles more in keeping with its motto “I will,” but, be that as 
it may, Chicago is a wonderful city. 

It offers possibilities perhaps even greater in some respects than New York 
because it is not hemmed in on all sides but has unlimited possibilities for 
expansion in three directions. In square miles it is the third largest city in 
the United States, with more than 200 square miles in its corporate limits, be- 
ing exceeded only by Los Angeles with its aimost 440 square miles, and New 
York with approximately 300 square miles. 


There are many who predict that Chicago will eventually be the largest and 
greatest city on earth. Time alone will tell. This much is true: it has done much 
within the past ten years. It has done things that other cities have hesitated doing, 
such as building the first double-decked street; reclaiming of its water front, so as to 
build a shore drive along the lake front through the main business section—with the 
possibility of having it exiend all the way north to the Wisconsin line. 


HE survey of the jewelry business of this great distributing center brought 
fi out some interesting figures. THE JEWELERS’ CIRCULAR IS THE AC- 
KNOWLEDGED LEADER—IT IS THE DETERMINING FACTOR IN THE RETAIL 
DISTRIBUTION OF JEWELRY. Estimates were secured from retailers, wholesalers 
and others who should be in a position to judge, and the figures, therefore, are 
believed to be approximately correct, having been carefully arrived at. (See figures 
below and map of business section on next page). 

In listing the retail outlets in this survey we have included all excepting a few 
very small unrated upstairs stores, which siores altogether will not sell 1% of the 
total merchandise. 

Subscribers to THE JEWELERS’ CircULAR outside the Loop do about 80% of the 
total retail business amounting to about $3,000,000 or 1% of the total. 

In this ouiside district the proportion of subscribers to the total number of retail 
jewelers is not as large as in the Loop, but even so all of the well rated and success- 
ful retail jewelers are subscribers, and many of the large stores take more than two 
copies depending upon the number of buyers within the store. 


Estimated retail sales in “loop”..................... $30,250,000.00 
Of this amount JEWELERS’ CircuL ar subscribers do approximately... .97% 


65% of this is done by regular jewelry stores 
20% of this is done by credit jewelry stores 
15% of this is done by department stores 


They are listed— 


5 high grade Jewelry Stores of which 5 are JEWELERS’ CIRCULAR subscribers. 
28 medium grade Jewelry Stores of which 26 are JEWELERS’ CIRCULAR subscribers. 
13 credit Jewelry Stores of which 13 are JEWELERS’ CIRCULAR subscribers. 
high grade D. S. Jly. Dept. of which 3 are JEWELERS’ CIRCULAR subscribers. 
4 medium grade D. S. Jly. Dept. of which 3 are JEWELERS’ CIRCULAR subscribers. 
retail jewelry outlets of which 50 are JEWELERS’ CIRCULAR subscribers. 


w 
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s| Dominate Chicago Jewelry District 


i § “Loop” and Compose 50 of the 53 Retail Outlets of This Section 
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of Confidential Research Reports Covering the Principal Jewelry Markets of the Country.) 
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Jewelers’ Circular Survey 
Key to Map of Chicago 


X = Subscriber 


Mostly precious stones. 
Medium —upstairs. 
HIGH GRADE store. 


Medium—upstairs. 


Upstairs—Dealer CREDIT. 
Large operators, retail and mail 
order. 


Silver and jewelry. 

HIGH GRADE jewelry. 

HIGH GRADE jewelry. 

Class and fraternal jewelry. 
HIGH GRADE department store. 
Mostly costume jewelry. 

HIGH GRADE credit—upstairs. 
HIGH GRADE JEWELRY store. 
Upstairs—medium. 
Upstairs—medium. 
Upstairs—credit. 

Medium jewelry store. 
Medium—upstairs. 


Department store, mostly costume 
jewelry. 

Medium—upstairs. 

HIGH GRADE department store, 


complete jewelry department. 
Upstairs—small. 

Three small costume jewelry stores. 
Upstairs—small. 

JEWELERS’ CIRCULAR OFFICE. 
HIGH GRADE department store, 
complete jewelry department. 
Palmer House Hotel. 


HIGH GRADE jewelry. 


O 


= Hotels and Public Buildings 


30. X HIGH GRADE CREDIT—upstairs. 


31, 
32. 
33. 
34. 
35. 


36. 
37. 
38. 
39. 
40. 
41. 
42. 
43. 
44, 
45. 
46. 
47. 
48. 
49. 
50. 
oi. 
92. 
23. 
34. 
20s 
56. 
Yi 
58. 
59. 
60. 


X 
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Medium credit—upstairs. 
Fine medium store. 
Medium department store. 
Medium—upstairs. 

Two credit—medium, one Loop, one 
west side. 

HIGH GRADE credit. 

Two stores—medium credit. 
Fine medium store. 

HIGH GRADE credit—upstairs. 
Medium department store. 
Two stores—medium. 
Medium department store. 
Medium credit. 

Medium store. 

Medium credit. 

Medium store. 

Morrison Hotel. 

Medium store. 

Small store. 

Small store. 

Post Office (Federal building) 
Hotel Sherman. 

Medium credit. 

HIGH GRADE credit. 
Medium store. 

Small store 

Medium store. 

Bismark Hotel. 

LaSalle Hotel. 

Small store. 
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Nearly a Half Century of Reliable aig 










In 1885, the Roamer Watch Company was founded on the sound principles of 
Reliability—Profitable Cooperation and Conscientious Service. And these funda- 
mentals have been adhered to rigidly for 45 years. 


Roamer Watches are popularly priced—and are designed to produce steady, profit- 
able business. This is not idle talk, for every Roamer product incorporates the 
highest standards of Accuracy, Dependability, Quality and Workmanship. 


Marketing Roamer Watches is not experimenting—but rather materially benefit- 
ing by 45 years of successful experience and progress. Ai 


6 and 15 Jewels— 
6% Ligne— 
Chromium Jointed 

Case 


6 and 15 Jewels— 
10% Ligne— 

3 Piece Chromium 

Case 


WwW —_ 





Ask your wholesaler for Popular Priced Roamer Watches isi: Cidiiins 


Factories: 
soleure, Switzerlan Roamer, Medana 
“Fetbithed 1885" ROAMER WATCH Co., INC. Satitation, Ties 
48 WEST 48th STREET NEW YORK tek Selena 

















In Business for What? 











. . | 
You are in the Jewelry business for but one purpose, and 1 
that is to successfully distribute more jewelry of all kinds— | 
and ata PROFIT to yourself. — | 


The road to success in the retail jewelry business today is | 
not an easy one. It cannot be traveled alone. It requires 
the help, counsel, and the guiding hand of a fearless busi- 

ness paper. 





THE JEWELERS’ CIRCULAR, “The Weekly Which Renders 
Great Service,” free from any entangling trade alliances. 
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Distribution of Sales in Retail Jewelry Stores 


(Continued from page 41) 


four failed to maintain the averge in ny of the three 
months. 

There figures show conclusively that jewelers do not 
secure an evenly maintained volume of sales during the 
first three months of the year. A glance at the figures 
shown in Table I will show this condition to prevail 
throughout the remaining months of the year, proving the 
assumption that some jewelers do not maintain an even 
effort to secure business, month in and month out. On 
the contrary, it also proves that some jewelers allow busi- 
ness to drag during certain months, and these months are 
not the same in all cases, giving the impression that a 
difference of opinion prevails in the trade as to the best 
months in which to seek more business. 


HILE acknowledging the possibility of local con- 
ditions affecting the distribution volume to some 
extent in different localities it must be accepted as a fact 
that these can hardly affect business to the extent reported. 
The remedy then for this low distribution of sales in the 
early months of the year, and in fact for the entire first 
ten months, lies in the hands of the jewelers themselves. 
If it is lack of opportunity that creates this low period 
of distribution in the trade there should be something 
devised for creating more business that the jeweler can 
handle. 
If it is necessary that the jeweler add to his lines in 
order to secure the opportunity necessary to place his 


business on a more profitable basis the trade should 
settle upon the lines to be handled, and make it a part of 
the jeweler’s business. While there is a possibility in 
this suggestion it is not going to prove a panacea for all 
the ills of the jewelry trade. 

Much more can be accomplished by a change in the 
attitude toward the business by many jewelers. The 
results of this would be more certain if the entire trade 
accepted the same attitude toward the business efforts as 
the individual might. 


MORE even distribution of sales volume can be 

secured by a more even distribution of the adver- 
tising expense of the individual, and of the entire trade. 
It is a well known fact that many jewelers spend the 
greater part of their advertising appropriation on the 
Christmas campaign. This fact again proves that there 
is a let up in effort to secure business at other periods of 
the year. 

Constant, persistent and consistent effort over the entire 
low distribution period by jewelers will eventually bring 
the distribution volume of sales to a much evener average 
for all months of the year. In the next article of this 
series this remedy for the low distribution period over 
the first ten months of the year will be more closely 
studied, and suggestions given for a concerted effort by 
jewelers to correct it. 

(To be continued) 





Summer Lime ls Beverage Time 


Opportunities the Live Jeweler Will Not Overlook 


UMMER hospitality is pretty much of a beverage 

affair. Streaming sunshine—brilliant awnings— 

fluttering wispy frocks—play—chatter and long tink- 
ling iced drinks. 
‘ There’ll be no summer slump for the jeweler who dis- 
plays attractive drinking paraphernalia, trim, dainty 
coasters, rose bridge sets, orchid sets for luncheon, and 
colored glass refreshment sets which will appeal to the 
fastidious hostess. 

When the hot summer sun sends many to the seaside 
and mountain resorts, sales generally drop and something 
Is necessary to boost volume. Since not everybody goes 
away at this time and there is always someone who is en- 
tertaining, the jeweler who goes after this business 
through extensive newspaper advertising is naturally the 
one who will reap the largest share of results. 

The Franc Jewelry Co. of Washington, D. C., goes after 
this business through attractive newspaper advertising 


Which is well illustrated and naturally attracts attention. - 


This advertising is, of course, hooked up with good win- 
dow displays and interior store displays which help to 
catch the eye and create desire. 


HE summertime is the time to sell crystal ware. 
Smart people drink out of glass, eat off glass, put 
flowers in glass and bake in glass, and consequently there 
18 nothing lovelier for summer than gay, cool, tinkling, 


Shimmering glass. By featuring glass in newspaper ad- 


vertising and window displays, the Franc Jewelry Co. 
gets people to think of their summer supply of glassware, 
and when people see good examples pictured in newspaper 
advertising and alluringly described they naturally begin 
to think about equipping themselves with these necessary 
household features. 

Attractive store displays can also be created of colored 
glassware which is so popular in the summertime, in- 


cluding attractive center-pieces and artificial flowers of 


contrasting hues. 


UMMER tables and entertainments should bear the 

marks of the season, sparkling cut crystal for the 
serving of tempting cool delicacies and frozen desserts. 
This is naturally the time to push parfait glasses, iced tea 
glasses and many other pieces which are not only charm- 
ing to look at but also the proper thing for serving sum- 
mer delicacies. Crystal salad plates subtly increase the 
daintiness of food served upon them. 

Anything that suggests coolness will meet with a ready 
response in summertime, especially during hot weather. 
The summer slump is largely a state of mind and by push- 
ing seasonable merchandise at this time it is not difficult 
to keep sales near normal. 

The Franc Jewelry Co. offers a real summertime special, 
an iced tea and lemonade set with a fine wicker stand, 
ideal for the lawn or useful for indoors, as an attractive 
leader for pushing the sale of crystal ware in the hot 
summer months. 
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Cutters and Importers of 


DIAMONDS 


STERN BROS.6CO 


2 West 46th Street, New York 


CHICAGO 
Diamonp Cuttinc Works 31 North State Street 


68 Hunters P oint Ave. AmsTerpAM: 16 Sarphatistraat 
Long Island City AntwesP: 48 Rue Simons 
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The New Bags and Fitted Cases 
Seen by Dame Fashion 


By Isabelle M. Archer 


HE new bags and under-arm cases prepared for the the make-up box. There is a hair brush and comb, two 

use of the smart traveler are made up in a tremen-_ clothes brushes, a perfume vial, two powder boxes, a cold 

dous variety of different materials for use this sum- cream box and a small salve jar, holders for toothbrush 
mer. Fabric bags come to match the costume textile, and and nailbrush and a hand mirror, all neatly packed away 
there are bags of reptile leathers, morocco, in the soft leather case. Containers like this 
pin-seal and antelope with frames may be filled with the needed articles 
carved from the gem-stones or of and placed in the traveling bag 
smooth-polished silver or — or the trunk, but they are 
frosted gold. The en- ees quite neat enough to be 
velope shapes have the ; carried as an under- 
new long slide fas- 4 arm case. When they 
tenings, while the are thus_ used, 
pouches are the extra com- 
















——— 








partment may 
be utilized for 
overnight articles 
and even extra blouses 
and dress accessories may 
be carried in this inside 
pocket. They are attractive and 
can be used for many purposes. 


made handleless 

or given long 
loops of the textile 
or great rings of 
carved jade, ivory, amber, 
or tortoise shell. 


ITTED cases, too, come in a 

great variety of mount materials and 
textile coverings. They are made in soft suéde, tweed, HE latest combination cigarette cases and vanity 
heavy ribbed silk and in the finer leathers. One of these cases are those mounted in engine-turned gold. These 
eases is in blue morocco with silver fittings. It is little boxes are quite three-quarters of an inch in depth 
made like a soft pouch with a strap and a buckle for a_ and full three inches long. They are patterned in bro- 
fastening. The fittings include a complete set of toilet caded designs or in broad stripes of satin finished gold and 
articles and all of the smaller pieces usually contained in (Continued on page 158) 
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Style No. 1251—A smart design in the always popular pearl choker— 
a marked contrast of sparkling cut simulated crystal beads with soft 
EE EE ee eee eT eee Tee ee ee eee $4.50 


Subject to Standard Trade Discount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CQO., Ine. 


FOUNDED 1867 aman sk FOUNDED 1867 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N._Y. 
BRANCH OFFICE: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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MERCHANDISING 


CALENDAR 





Written expressly for THE JEWELERS’ CrIRCU- 
LAR, by A. EB. Edgar 


Birthstone—Sardonyx. 
Flower—Poppy. 


‘“‘Wear the Sardonyx, or for thee 
No conjugal Felicity ; 

The August born, without this stone, 
’Tis said, must live unloved, alone.’’ 


August \ 
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August Anniversaries 


1. Emancipation Day; negro celebra- 
tion. 

1. Colorado Day; Colorado. 

8. Columbus sailed on his first voy- 
age to America, 1493. 

13. Occupation Day; Philippines. 

16. Bennington Battle Day; Vermont. 

16. First cable message sent across 
the Atlantic, 1858. 

17. Klondike gold discovered, 1896. 

— Labor Day in some States. 


Hot Weather Merchandising 


It has been found out by actual prac- 
tice that business can be boosted in Aug- 
ust, as well as in other months. The 
whole thing depends upon two things. 
Either the merchandise must be much 
wanted because of its appropriateness 
for the heated month, or it must be made 
to appear so attractive in price that 
people cannot resist the temptation to 
buy it. 

Why should the jewelers not get to- 
gether and sell strap watches in August? 
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August Business Activities 


It has been said by experts who have 
studied the situation that “panics” are 
nothing more nor less than a “state of 
mind.” The same may be said of the 
dull months of summer. Business in 
retail stores are dull because the mer- 
chants themselves have come to the con- 
clusion that it is a logical time to be 
dull—and consequently do not make a 
very efficient effort to secure business. 

When all men agree upon a certain 
thing “it is so.” 

If all jewelers are going to agree that 
business is dull in August—business will 
be dull. 

In a report on the volume of business 
done by months the writer finds one 
jeweler reported that he did only 4 per 
cent of his annual volume of business in 
August. Another jeweler reported he 
did 7.8 per cent of his business during 
that month. Both jewelers are located 
in large cities. Why should one jeweler 
do approximately double the business in 

(Continued on page 86) 





Window Displays 


The August window displays should 
take two things into consideration. One, 
the season itself, the other, the mer- 
chandise suitable for the season. 

The hot weather is bound to affect 
the buying of the public, unless the 
jeweler steps in and turns the tide in 
his favor. 

Very much can be _ accomplished 
through window displays. The mer- 
chandise displayed is an index of the 
goods the jeweler believes the public 
wants at the moment they are shown— 
or it should be. 

It is better to display a water-set at 
a popular price, which every woman will 
want, in the window in August, than an 
expensive piece of jewelry that few will 
desire. Cigarette cases, lighters, tubes, 
and other smoker’s accessories that can 
be carried around in the pocket are like- 
ly to produce more sales in the aggre- 
gate than a showing of men’s fine 
watches. Offer the people what they 
need—and want—in August. 

To get the business in these lines, 
however, there should be something in 
the accessory decorations to suggest the 
comforts of their use, to show that they 
are the proper thing for the hot weather. 


Appropriate Selling Events 


Birthstone Campaign. 

Strap Watch Sale. 

Costume Jewelry for Summer. 

Merchandise suitable for Summer En- 
tertaining. 

Travel Merchandise—leather goods, 
vacuum bottles, cameras, manicure and 
toilet sets, lunch kits, compasses, etc. 

Fans, Vanity Cases, Compacts. 

Souvenirs, Sport Talleys and Acces- 
sories. 

Sporting Event Trophies. 

Electrical Accessories for Hot 
Weather. 

Clearance Sales. 

School Opening Sales. 

Diamonds. 


Sell Wanted Merchandise 


August brings into need many articles 
the jeweler handles. The jeweler who 
concentrates on the lines needed in Aug- 
ust will have an easier: time making 
sales than the jeweler who pushes any- 
thing that happens to come to mind. 
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ANNOUNCEMENT 





ON AND AFTER AUGUST Ist, 1929 


ANSEN & CO.. Inc. 


WILL BE LOCATED ON THE 
FIFTEENTH FLOOR OF 
THE EMPIRE TRUST BUILDING 


580 FIFTH AVENUE 
At 47th Street 


NEW YORK 


Where, in more spacious quarters, we 
will be in an ideal position to serve the 
exacting needs of our growing clientele. 


if NOTE: ] 


Our removal, as noted above, rep- | 
resents an opportunity for some | 
firm of standing to acquire our | 
present quarters at 527 Fifth | 
Avenue—including furniture, fix- 
tures, vaults, safe, Holmes pro- 
tection, etc—an office completely 
and splendidly equipped to conduct 
a precious stone business. In- 


guiries invited. 
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one city than another jeweler in another 
city? The only answer to this question 
js that the one jeweler tried harder to 
get more business than the other. 

August is a dull month. There is every 
reason for it under existing conditions 
of living. Our people are spending their 
money—probably just as much money in 
August as they do in other months—but 
they are spending it on travel and 
recreation. It may be said that travel 
and recreation is a natural living con- 
dition during the summer months. That 
is granted, but why the volume of travel 
that has developed in recent years? Is 
it not because those interested in this 
business have prepared the people for it 
in advance. Travel bureaus of the vari- 
ous transportation systems spend large 
sums of money in-advertising the pleas- 
ures of summer travel. They begin 
early in the year to start the public 
thinking of their summer vacations, 
often signing them up months in ad- 
vance for their vacation trips. 

The retail jeweler has done nothing 
in advance to promote business in the 
dull months. Practically all his efforts 
are done with the single aim of getting 
business at the moment he makes his 
effort. Is it not possible for jewelers 
to prepare the public in advance of the 
dull months, or of any other period of 
business, for that matter, toward a 
spending campaign that will be in their 
favor? 

Jewelers should consider business of 
the future in their promotional adver- 
tising. Jewelers should have more an- 
nual selling events that will concentrate 
thought on the jewelry stores of the 
country. 

Let us think about this in the future. 
For the present the jeweler should do 
something to make August a memorable 
business month. 

The natural trend of all business in 
August is in hot weather merchandise. 
The people are spending their money 
for relief from the heat. The great pub- 
lic conception of “relief” at this time is 
“pleasure.” Anything that will divert 
the mind will give relief from the dis- 
comforts of the season. 

A glance at the list of appropriate 
selling events in this calendar will re- 
veal a number of channels in which the 
merchandise handled by the jeweler will! 
fit. Let us mention a few of these. 

1. The people are bound to travel. 
Why not supply the traveler with more 
merchandise that will give pleasure, 
‘that will give comfort, that will ad- 
minister to actual needs? 

Every woman who travels wants to 
be beautifully and suitably gowned. Ap- 
propriate jewelry is necessary to com- 
plete the ensemble. Costume jewelry is 
a line to advertise to those who travel in 
summer. 

2. The people are bound to do consid- 
erable touring. Merchandise of a na- 
ture to administer to the needs of the 
tourist will sell when properly pro- 
moted. Auto clocks, vacuum bottles, 
compasses, lunch kits, and a dozen other 
articles may be offered to give comfort 
on the touring trip. 
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3. The people will engage in summer 
sports. There is a wealth of novelties 
and sport accessories the jeweler may 
supply to the sporting element of the 
public in summer. 

4. People are bound to be hot and 
suffer discomforts from exertion in the 
hot sun. Vanities, compacts, fans, mani- 
cure sets, toilet articles and other lines 
are sure to be needed. Here, then is 
another outlet for summer effort on the 
part of the jeweler. Here is another 
opportunity to turn a profit. 

5. People are bound to entertain in 
the summer. This entertainment is 
largely in the out-of-doors — on the 
porch, or on the lawn — and requires 
special merchandise to make it a pleas- 
ure. Water sets, ice-tea sets, lemonade 
sets—glassware and silverware of a 
suitable nature is required. With spe- 
cial merchandise produced—and offered 
for sale by the *.weler—why allow so 
many prospective customers to entertain 
with “make-shift” glass and silver? 

6. People have to reinain indoors part 
of the time in summer. How many ar- 
ticles has the jeweler in stock that will 
make the home more livable? Novelties 
and necessary accessories for every room 
in the house could be supplied by the 
jeweler. 

7. People are bound to look for 
“sales.” The jeweler might clean up 
some of his undesirable overstocks in 
August to advantage. 

8. The “back-to-school” movement 
opens another avenue to profits. 

With so many possible avenues to 
business and profits—and these are not 
all—it does seem as if the jeweler could 
pull a few gold nuggets out of the mine 
of business. 








Fashionable Clothes and Jewel- 
ry Seen at Summer Opening 
of Smart Paris Dancing 
Rendezvous 


jy annual summer opening of the 
Ambassadeurs, the smart three- 
month-season dancing rendezvous of 
Paris, turned out to be a more lavish 
display of fashionable clothes and jewels 
than seen in Paris for months. In the 
week since the Ambassadeurs’ opening, 
the Paris press has made numerous com- 
ments of the occasion, identifying the 
event as a high peak in the revival of 
elegance that is thoroughly in keeping 
with the Paris of pre-war times. 

Both in the afternoon and evening, 
formal clothes and fine jewelry were 
much in evidence. In the evening, of 
course, the Ambassadeurs is invariably 
the one spot in Paris where the smartest 
evening clothes are to be seen, but in 
recent years the afternoon tea dansants 
have been marked by an informality and 
a tendency to wear the sort of town 
clothes that are seen everywhere. 

This year’s opening saw the Ambassa- 
deurs crowded with smartiy-dressed 
women, wearing black satin and the dull 
black crepes that are being adopted by 
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fashionable people, as well as a certain 
sprinkling of beige and gray—all of 
these invariably worn with plenty of 
jewels. The smartness of dull crepe as 
a background for diamonds was forcibly 
brought out on this occasion—this com- 
bination was noted as the choice of the 
majority. 

One costume, noted on the dance floor, 
was of dull black crepe—a simply cut 
dress with a skirt noticeably long, worn 
with a three-quarter length coat whose 
scarf collar tied in a bow on the left 
shoulder. The front of the dress, thus 
left bare, bore the decorative note of a 
single diamond brooch, one of the new 
versions of the jeweled bar. A combina- 
tion of baguettes and faceted stones set 
in a long strip slightly curved at the 
end, the bar looks as if it had been 
turned in a double twist at the center, 
so that one half of the pin rests higher 
than the other. 

Another stunning costume was of 
black satin over beige, worn with a neck- 
lace of cloudy crystal and emeralds. The 
dress, with its fabric cut here and there 
in jagged openings to show the beige 
beneath, was too elaborate a fabric to 
allow for any brooch, so the costume was 
completed with two elaborate diamond 
and emerald rings. The rings were iden- 
tical—both being of the heavy type, 
more than half an inch wide, with the 
palm half showing only two narrow 
strips of stones, half an inch apart, 
says a writer for the National Jewelers 
Publicity Association. 

In the evening, a tendency to wear 
less elaborate necklaces, and a larger 
number of bracelets was remarked. 
Within the radius of five tables, four 
necklaces of diamonds, in a new simple 
arrangement, were seen. The chain of 
this new necklace is made of a series of 
tiny diamonds, in either baguettes or 
round, and the pendant is a series of 
four or five diamonds, in triangle, rose 
and baguette cuttings, hung in a straight 
line. 








A note from London states that the 
South African Government’s proclama- 
tion as to diamondiferous ground at 
Lichtenburg comes no doubt in fulfill- 
ment of promises made to the diggers 
during the recent election. It is hardly 
probable, however, that the possible out- 
put can have serious effects, as, for one 
thing, the extent of ground thrown open 
will be limited, and for another, it would 
be contrary to experience for a repeti- 
tion of the wonderfully rich discoveries 
which characterized the early discovery 
of diamondiferous gravels to occur. The 
Government has a very real interest in 
maintaining the present value of dia- 
monds as it has a large stock in the 
Treasury and an unknown quantity re- 
maining in the State Diggings. It has 
been selling in cooperation with the 
Diamond Syndicate, and as the proceeds 
are needed for public services without 
encroaching on ordinary revenue, it is 
inconceivable that encouragement would 
be given to uncontrolled production from 
Lichtenburg or in fact any other dia- 
mond field. 
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CUTTER of DIAMONDS 








Section of the polishing department 


A lifetime experience in diamond cutting 


SOL VAN WEZEL 


Offices and Factory 
74 West 46th Street, New York 


BEST VALUES 


consistent with 


HIGH GRADE WORKMANSHIP 





R er: SOL ROSEMAN 
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Diamond Market Prices Remain Firm 


THE JEWELERS’ CIRCULAR 





89 


Steady Business in Polished Stones Reported with Fancy Shapes Bringing Exceptional Prices— 
Paul Lamerie Silverware Sold at Auction—Magnificent Jewelry Seen at Third Court 


LONDON, July 3.—Although trading in 
rough diamonds is as active as ever, 
business in the polished goods and in 
the retail jewelry trade in general is 
not all that can be desired for this time 
of the year. Jewelers note a tendency 
toward brisker conditions with July 
here, and the hope is expressed that 
sales will settle down on a more gener- 
ous basis for the rest of the summer. 
Signs point that way, at least. Diamond 
men report steady business in polished 
stones with the fancy shapes fetching 
rather exceptional prices. Reports of 
increasing values in the best grades are 
borne out by the Kimberley House bro- 
kers, Backes & Strauss, who inform 
THE JEWELERS’ CIRCULAR this week that 
polished diamond buyers find the current 
prices higher than ever. “Business in 
Antwerp and Amsterdam,” said a mem- 
ber of the diamond house, “has been of 
a steady rather than a spectacular na- 
ture the past two weeks, such goods as 
have been sold fetching as good prices 
as for some time past. In fancy shapes, 
both in the way of single stones and 
baguettes, there has been a decided 
tendency to a strengthening in price, 
and buyers are chary of paying the 
prices demanded. These goods are read- 
ily salable when cutters are willing to 
accept prices commensurate with the 
cost of the rough plus workmanship and 
a moderate profit. Business in the re- 
tail trade in all the large centers of 
Europe is inclined to be quiet, England 
generally, and London in particular, be- 
ing no exception at the present moment, 
though signs are not lacking of a grad- 
ual waking up in trade conditions. 
Strangely enough, the trade in rough 
continues entirely satisfactory, cutters 
showing themselves as anxious as ever 
to obtain sights of all goods shown.” 

* * * 


A gem-encrusted vellum bound Bible 
from the Palace of ‘the Tsars, will be put 
up for sale at Christie’s in a few days’ 
time. The Bible, it is understood, is now 
in the collection of the Princess Paley. 
It is liberally embellished with dia- 
monds, rubies, emeralds and sapphires. 
The elaborate clasp is in brilliants and 
sapphires, and a handsome floral spray 
of diamonds and emeralds decorates the 
outer surface. 

* * * 

Except in the case of cutlery exports 
business in the cutlery and plate trades 
of Sheffield is dull. Prospects for the fu- 
ture look none too bright, either. Cut- 
lery exports last month were $100,000 
better than for April, and $90,000 better 
than a year ago. For the first five 
months of the year cutlery exports are 
up by $125,000. The home market, how- 
ever, is almost dead. 


at Buckingham Palace 


Six examples of the work of the great 
Huguenot silversmith, Paul Lamerie, 
reailzed $20,000 at Sotheby’s auction 
room last week. American collectors of 
old silver were keen bidders. The out- 
standing piece was a George II tea kettle 


with lampstand and circular tray of- 


beautiful craftsmanship. It sold for 
more than $7,700 ($75 an ounce). A 
George I loving cup eight and a half 
inches high and weighing 37 ounces, 
realized $1,227; a George II cake basket 
14% inches wide’ and weighing 59 
ounces, sold for $3,200; a George I 
strawberry dish of 16 ounces sold for 
more than $1,370 and a pair of George 
I salvers weighing 86 ounces realized 
$4,446. A George II coffee pot and 
cream ewer weighing 34 ounces went for 
$2,900. The Gabbitas collection of old 
English silver (176 lots) realized more 
than $64,000 at the same auction rooms. 
It was in 1905 that the celebrated rock 
crystal biberon from the Gabbitas collec- 
tion sold for $81,375, at Christie’s. 
* * * 

A necklace of 102 pearls, the property 
of the late Earl of Durham, was pur- 
chased last week by S. H. Harris, the 
Hatton Garden gem dealer, at the sale 
of certain effects of the Earl by J. and R. 
Kemp, the High Holborn agents. The 
price paid was $63,000. The rope 
weighed 1380 grains. An Elizabethan 
silver standing salt cellar and cover 
weighing 22 ounces, sold for more than 
$15,000, the day’s total reaching $125,- 
000. 

* * * 

The third Court at Buckingham Pal- 
ace last week at which 1000 guests were 
present and 400 debutantes made their 
curtsies, was once more remarkable for 
the display of magnificent jewelry which 
reflected a myriad of fanciful lights un- 
der the soft glow of the candelabra. The 
Queen stood alone in front of a single 
throne in the great ballroom and wore 
emeralds and diamonds and the gemmed 
family Orders on her pale gold lamé 
gown with its green and gold train of 
brocade lined with similarly colored tis- 
sue embroidered to match. 

Although the newest bandeaux are of 
platinum with geometric designs in dia- 
monds set at intervals and broken up 
with a threaded dark velvet band, the 
Queen wore her diamond coronet. The 
Duchess of York and Princess Ingrid of 
Sweden were present in silver gowns of 
striking beauty, with white satin em- 
broidered trains. The Duchess wore 
diamonds and pearls. The full dress uni- 
form of the Welsh guards worn by the 
Prince of Wales, acted as a splendid 
foil to these shimmering gowns and 
jewels. The guests represented political, 
diplomatic and social circles. Repre- 


* eats. 


sentatives of foreign powers in the bril- 
liant uniforms of their respective coun- 
tries, were present with their women- 
folk in wonderful gowns. For two hours 
the queue of debutantes was passing 
before the throne. The new American 
Ambassador—General Dawes—and his 
wife were among the guests. It was 
nearly midnight before the debutantes 
got away to their parties. Many of 
them took their pets with them, includ- 
ing Alsatians, fox terriers and Persian 
A number of the debutantes wore 
lace frocks. Pearls and diamonds con- 
stituted the bulk of the jewelry worn. 








London Jewelry Fashion Notes 


HE newest London jewelry seems to 

have been designed with a view to 
limiting the operations of jewel crooks 
and in the event of loss or theft, enab- 
ling the owner to readily trace her miss- 
ing treasures. For much of the new 
style jewelry has a center or key-stone 
of one large gem carved with secret 
hieroglyphics or the monogram of the 
owner. 

* * * 

The latest pendants, brooches and ear- 
rings all show the same novel trend and 
many of them have both precious and 
semi-precious stones in combination. 
For instance, a two-strand pearl neck- 
lace, although in this case the artist- 
jeweler has refrained from bringing in 
the semi-precious stones, has a large en- 
graved pendant on which the owners’ in- 
itials have been wrought in the solid 
emerald. The pendant is semi-circular 
in shape and is finished by a tassel of 
the same size pearls. 

* ® * 

Rimmed with the same pearls, a 
matching brooch has an initialed em- 
erald centerpiece. As a variety to the 
usual massed diamonds, the jeweler has 
given this piece a background of black 
onyx. The onyx is set into the frame in 
such a way that it appears to be inlaid 
with platinum in a nondescript criss- 
cross pattern, according to the London 
correspondent of the National Jewelers 
Publicity Association. 

* * * 

Extremely original is a new bracelet 
seen o nthe arm of a well-known peeress 
at the Embassy Club recently. It was 
fashioned of six large slabs of emerald 
and six similarly shaped slabs of onyx. 
These were set vertically and alternately 
in a heavy platinum setting. Worn 
round the upper arm this costly jewel 
had a fringe of smaller emeralds, square 
in shape but threaded bead fashion. In 
all, some thirty emerald strands were 
used in the fringe, and there were twelve 
emeralds on each strand. 
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The Distribution Census 





Secretary of Commerce Appoints Prominent 
Committee to Assist in the Work 


WASHINGTON, D. C., July 13.—Secre- 
tary of Commerce Lamont has named 
a committee of prominent business men 
of the country to assist in formulating 
plans in carrying out the distribution 
census which is soon to be begun. The 
committee is to be divided into sub- 
committees who will deal with particular 
phases of the census. 

The magnitude of this first census of 
distribution may be judged by the fact 
that it is proposed that every wholesaler 
and retail establishment throughout the 
country, regardless of size, will be vis- 
ited by the enumerator. The committee 
named by the Secretary is as follows: 
F. M. Feiker, managing director, Asso- 
ciated Business Papers, Inc., New York; 
Dr. F. M. Surface, assistant director, 
Bureau of Foreign and Domestic Com- 
merce, Washington, D. C.; Sydney 
Anderson, president, Millers’ National 
Federation, Rooms 616-618 Mills build- 
ing, Washington, D. C.; Dr. L. D. H. 
Weld, H. K. McKann Co., New York; 
Dr. Melvin T. Copeland, professor of 
Marketing, Graduate School of Business 
Administration, Harvard University, 
Boston, Mass.; W. E. Freeland, Freeland 
and Warren, Inc., 805 Statler building, 
Boston, Mass.; E. D. Borden, manager, 


Domestic Distribution Department, 
Chamber of Commerce of the United 
States, Washington, D. C.; William 


Nelson Taft, Editor Retail Ledger, Phil- 
adelphia, Pa.; C. J. Whipple, president, 
Hibbard, Spencer, Bartlett Co., Chicago; 
Henry S. Dennison, president, Dennison 
Mfg. Co., Framingham, Mass.; E. M. 
West, Dodd & West, New York, N. Y.; 
F. A. Gosnell, Brumback Realty Co., 
Clarendon, Va.; Paul T. Cherington, J. 
Walter Thompson Co., New York, and 
Herbert P. Sheets, managing director, 
National Retail Hardware Association, 
Indianapolis, Ind. 








British Clock Imports Drop 





Decrease Chiefly Due to Decline in Sales 
by German Manufacturers 


WASHINGTON, D. C., July 13.—British 
imports of clocks during the first three 
months of 1929 fell off considerable from 
those for the same period of 1928, ac- 
cording to a report from the American 
Consulate office, London, made public by 
the Department of Commerce. 

The decrease, amounting to 215,655 
clocks valued at $609,957 or about 30 
per cent, brought total purchases for the 
first quarter of 1929 to 509,334 valued 
at $410,017. 

This decrease was chiefly due to a 
drop of 162,383, or 30 per cent in the 
number of German clocks imported, al- 
though imports from unenumerated 
“other” countries declined by 64,861 or 
over 60 per cent. There was a slight 
drop in the number received from Amer- 
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ica also. French clocks were the only 
ones to register an increase, amounting 
to 16,404 or 54 per cent over the same 
period in 1926. 

A noticeable characteristic of the 
clock imports in the current period was 
the fall in the average import price. 
The average price of all clocks imported, 
during the first quarter of 1929, was 806 
cents as compared to an average price 
for the same periods in 1928 and 1927 
of 84 cents. The German article showed 
a reduction of 11 cents below the aver- 
age for the first quarter in 1928, falling 
from 86 cents to 75 cents, and a reduc- 
tion of 344 cents below the 1927 quarter 
when the average price was 78% cents. 

Both French clocks and those from 
“other” countries advanced above the 
average of 1928 although still remaining 
less than the 1927 prices. The average 
price of the French clock was $1.05 in 
the first quarter of 1927. This price 
fell to 87 cents in 1928, and rose to $1.01 
in 1929. The average price of the clocks 
from “other countries was $1.28 in 1927, 
77 cents in 1928, and $1.27 in 1929. 








Leipzig Fair Draws World Wide 
Trade 


The Leipzig Trade Fair, long the 
world’s market place for the exchange of 
goods and ideas, will be held this fall 
from August 25-31. As it approaches its 
700th anniversary, the fair outclasses all 
other industrial exchanges in size and 
the volume of business transacted. Ev- 
ery worth while world market can be 
reached conveniently and cheaply by vis- 
iting Leipzig. The Fall Fair will attract 
more than 180,000 exhibitors and buyers 
from all parts of the world. 

America’s expanding world trade is in- 
dicated this year by its participation both 
as exhibitor and purchaser at Leipzig. 
The two great annual fairs are regularly 
attended by more than 3000 buyers from 
all sections of the United States. At the 
Spring Fair more than $400,000,000 
worth of business was transacted by for- 
eign visitors, America being the second 
largest. The United States sent more 
than 100 significant exhibits of its prod- 
ucts with highly satisfactory results. In 
recent years American participation in 
the Leipzig Fair has steadily increased. 

The Leipzig Fair solves many business 
problems. It is attended by a great 
army of business men from forty-three 
countries, eager to exchange goods and 
ideas. The products of a score of coun- 
tries are conveniently displayed for com- 
parison. There is no retail selling at 
Leipzig, nor are the exhibition halls 
open to the casual sightseer. Every need 
of the business world is anticipated. The 
Fair this year is housed in fewer but 
larger exhibition halls so that thousands 
of exhibits may be seen under a single 
roof. 








Sam Maurer, formerly of Battle 
Creek, Mich., has opened a credit jewel- 
ry at 206 Montgomery St., Montgomery, 
Ala., which will be known as the Maurer 
Co. Jewelrys. 
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“Silver Finish” May Not Be Regis- 
tered as a Trade Mark 


WASHINGTON, D. C., July 13.—The 
American Rolling Mill Co., will not be 
allowed to use the words “Silver Finish” 
as a trade mark on sheets of iron and 
steel, it has been held by William A. 
Kinnan, first assistant examiner, in 
passing on an appeal by that company 
from a decision of the Examiner of 
Trade Marks. The examiner held that 
these words could not be used as a trade 
mark and that decision has now been 
upheld. 

“Tt must be held,” says Kinnan in his 
appeal decision, “the words when used 
upon these goods do not function as a 
trade mark.” 








Modern Art in Store Decoration 
(Continued from page 69) 








the bottom. By reversing this stand we 
get another of equally good design. 

The stand at the bottom right-hand 
corner of page 69 is made of a heavy 
block of wood, one end beveled, to which 
an upright is attached. On the upright 
many little shelves are attached. This 
was used by a large New York store to 
display pottery in moderne art designs. 

These fixtures should be finished in 
bright colors, with decorations in tri- 
angles of contrasting hues. Modern lac- 
quers may be used for finishing the fix- 
tures very successfully. 








Applying the Golden Rule to the 
Jewelry Business 
(Continued from page 39) 








The executive must see that every cus- 
tomer is treated with the same deference 
whether he or she be well dressed, 
wealthy or poor. By that I don’t mean 
menially or fawning. Don’t hurry nor 
take up too much time. When the sale 
is completed stop there and don’t try to 
drive the nail any deeper. Some sales 
have been lost because of too much lo- 
quaciousness. 

“But I still maintain,” Mr. Montgom- 
ery said in conclusion, “that with a fair 
business knowledge, experience with the 
goods you are selling, and following the 
Golden Rule in relation to your customer 
and also to your employees, success will 
come to the dealer practising it.” 








A marble fountain imported at the 
port of New York in the name of C. B. 
Richard & Co. is held by the Customs 
Court, in a decision recently rendered, to 
have been correctly assessed at 50 per 
cent ad valorem, under Par. 233, Tariff 
Act of 1922, as a manufacture of marble. 
Judge Waite dismisses, because of in- 
sufficient proof, claims for duty at 20 
per cent under Par. 1449 as works of 
art, or for free entry under Par. 1704 
providing, among other things, for 
original statuary or sculptures. 
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Watch Statistics 





Figures Showing Imports and Exports of 
Watches and Parts for April 


WASHINGTON, D. C., July 15.—The 
Department of Commerce has just re- 
leased figures showing Switzerland still 
leads all other countries in the importa- 
tion of watches and parts. During April, 
1929, the month for which these latest 
statistics were compiled, the total im- 
ports of watches, movements, dials and 
parts of watches and jewels, amounted 
to $918,205. The exports of watches 
with and without jewels and parts there- 
of for the same period were valued at 
$109,709. 

Switzerland sent out watches and 
watch movements worth $670,831, cases, 
dials, and parts of watches valued at 
$124,407, and jewels for watches, clocks, 
etc, amounting to $73,866. France 
ranked second in watches and move- 
ments sent to the United States, the to- 
tal being $24,892, and also sent out 
cases, dials, etc., worth $10,243. Italy, 
however, shipped more with jewels than 
any other country except Switzerland, 
the total being $2,781. 

Australia was our best customer in 
April for watches without jewels, re- 
ceiving in that month 19,660 timepieces 
worth $11,652. The largest number of 
watches with jewels was sent to the 
Philippine Islands, the value amounting 
to $4,613. Canada led in the total value 
of parts of watches taken, the amount 
being $44,860. 

The full list of imports and exports 
of watches and parts in April follows: 


IMPORTS OF WATCHES, MOVEMENTS, 





PARTS, ETC., BY COUNTRIES 
Jewels 
Cases, for 

Watches Dials Watches, 

and and Clocks, 

Watch Parts of Meters, 
Move- Watches or Com- 

Countries ments n.@e.S. passes 
Denmark .... $148 00 0titw 
premnce ...... 24,892 10,243 $2,443 
Germany 2,804 4,867 5 
aa ae 2,781 
Switzerland .. 670,831 124,407 73,866 
United K’gdom 17 17 590 
et Adaae $698,832 $139,634 $79,739 


DOMESTIC EXPORTS OF WATCHES AND 
PARTS BY COUNTRIES 


Without With Parts of 
Countries Jewels Jewels Watches 
Denmark ...... eit $40 tees 
BWONCO . 65 kos <Mihibea 125 ese 
Germany ...... oe ode sees 
RIPOOCO ow. cae ae 85 tee 
Irish Free State ae 85 : . 
Ee 5a eiiahe er 
Switzerland .... Te see ose 
United Kingdom $11,652 reas $2,052 
Canada ....... 7,541 1,400 44,860 
Guatemala .... 106 eee eevee 
Honduras ...... 621 369 s 
Nicaragua ..... 840 eae rive 
POnAMA ....... 187 158 saa 
| a 20 551 3,164 
Newfoundland 
and Labrador Spats 129 
Bermudas ..... 147 ee 
Other British 
West Indies. . 169 
| eee 316 
Dominican Rep. 107 tase 
Haiti, Rep. of.. net 168 
Virgin Islands of 
BEER 65 soa Ss 26 
Bolivia ........ 182 : 
Colombia ...... 198 
ae 200 
Uruguay ...... 214 
Venezuela ..... 99 


China ney: re 
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I ae a ae" 1,763 1,588 
Philippine Isl... 1,317 4,613 238 
Australia ...... 9,874 4,421 368 
British Oceania. 5 steaes Pca 
New Zealand ... 1,667 570 31 
British E. Africa 2 Cees Cees 
Union of South 
yO ee 2,749 3,964 298 
J eee $38,293 $18,682 $52,734 
Shipments from 
U. B. tos 
PIG ooc0.2 508 $1,525 $4,228 $445 
Porto Rico . 1,442 2,685 Saeed 








Imports of Platinum During April 


WASHINGTON, D. C., July 15.—Fig- 
ures compiled by the Department of 
Commerce, showing the imports of plati- 
num and allied metals during April, in- 
dicate that the value of osmium and os- 
miridium imported into this country was 
$37,644; palladium $46,820; iridium, 
$6,150; and grain, nuggets, sponge or 
scrap, $377,729. 

The complete figures showing the im- 
ports by countries follow: 





Grain, 
Nuggets, Osmium 
Sponge and 
or Irid- Osmi- Pal- 
Scrap, ium, ridium, ladium, 
Oz. Oz. Oz. Oz. 
Countries Troy Troy Troy Troy 
United 
Kingdom.. 2,175 25 531 2,100 
CORA. +6: 27 1 Pee ara 33 
Colombia 4,007 snata 
Total quantity 6,209 26 531 2,133 
$6,150 $37,644 $46,820 


Total value.$377,329 








Declares Proposed Tariff Law Will 
Put an End to Jewelry Lines 
Sold in Ten Cent Stores 


DETROIT, Micu., July 15.—Ernest A. 
Kersten, manager of the export depart- 
ment of the S. S. Kresge Co., here, de- 
clares if the proposed tariff schedules 
becomes a law, a string of imitation 
solid pearl beads now retailing for 10 
cents, will cost 50 cents; a 25-cent string 
will cost $1; and a 50-cent string, $2.25. 
He also declared that 10 cent jewelry, 
fountain pens and mechanical pencils, 
will disappear from the market. 

“The proposed duty increases on imi- 
tation pearls run from 846 to 1000 per 
cent of the manufactured cost,” Mr. 
Kersten asserts. “There are no Ameri- 
can sources of supply for these items. 
Domestic manufacturers do not produce 
beads of this sort costing less than 3.5 
cents an inch. 

“The proposed changes have for their 
purpose the exclusion of low priced 
beads from the country in order that 
purchasers may be attracted to the 
higher priced beads in larger numbers. 
Only 1200 persons are engaged in 
America in the manufacture of the 
higher-priced beads, whereas 5000 
Americans are employed in restringing 
and reclasping the imported imitation 
beads. The consequence of the proposed 
provisions, therefore, is not to foster 
domestic industry and workers but to 
drive 5000 workmen into other fields. 

“A duty of 110 per cent ad valorem 
plus an indefinite amount depending on 
the number of pieces to the article, is 
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asked for jewelry made from materials 
other than gold and platinum. 

“The proposed duty increase of ap- 
proximately 800 per cent on fountain 
pens, sold mainly to school children at 
10 cents each, would increase the cost 
to the wholesaler from $4 gross to 
$12.84. 

“The proposed act practically places 
an embargo on the importation of low 
priced merchandise in this field.” 








Man Identified as Jewelry Store | 
Robber Commits Suicide in 
Hollywood, Cal., Apartment 


Los ANGELES, July 12.—Death de- 
prived the police of their quarry in the 
hunt for the perpetrator of the hold- 
up at the jewelry store of John Van 
den Akker, 6328 Hollywood boulevard, 
Hollywood, last week, when police, run- 
ning down a reported homicide, found 
Edward Collins, lying on a sofa at his 
apartments on Franklin Ave., Holly- 
wood, with a bullet hole in his forehead. 
The coroner, after making an investi- 
gation, decided no inquest was necessary 
as he deemed it a certain case of sui- 
cide. 

The loot taken in the robbery, full de- 
tails of which were published in a previ- 
ous issue of THE JEWELERS’ CIRCULAR, it 
was said, may run as high as $30,000 
but Mr. Van den Akker, who was away 
at the time and who is now back, has 
not completed his check-up as yet and 
cannot give the exact amount of loss 
suffered. The detectives recovered $4,- 
925 worth of diamonds and jewelry in 
the room where Collins’s body was 
found. The man had been dead, police 
say, two days. 

Word was received at Hollywood Po- 
lice Station that a man was dead at the 
apartment on Franklin Ave., the body 
having been discovered by Detectives 
“Lefty” Frank James and “Roughhouse” 
Brown, who had been working on a clue 
they had uncovered in the Van den Ak- 
ker’s holdup. The two officers had traced 
Collins to the apartment, and when they 
used a passkey supplied by the landlord 
could not get in. They burst a chain by 
which the door was secured and found 
the body. The Hollywood police on ar- 
riving at the scene made a search of the 
room and turned up the diamonds and 
jewelry which they recognized as being 
part of the loot reported stolen by the 
robbed jeweler. 

The man had registered at the house, 
June 4, and is believed to have been im- 
plicated in other robberies. The police 
are working on a clue which connects 
the suicide with a robbery in Chicago in 
which the victim was murdered. It is 
believed Collins worked alone. 

Late this afternoon, H. G. Rosendahl, 
watchmaker at Van den Akker’s, one of 
the bound and gagged victims of the 
bandit, went to County Morgue and posi- 
tively identified Collins as the man who 
held up and robbed the store. 








Nicolson & Ryan, 241 Water St., Au- 
gusta, Me., have purchased the Jones 
block at 253 Water St. 
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Russia Buys Watch Plant 





Most of Machinery in Dueber-Hampden 
Watch Works to Be Moved by 
Soviet Government 


CANTON, OHIO, July 15.—Practically 
all of the machinery in the Dueber- 
Hampden Watch Works including the 
movement and case plants has been sold 
to the Russian government, it has been 
announced. With the exception of the 
heavy equipment, all will be cleaned, 
tested and then packed for shipment to 
Russia before the end of 1929. Ap- 
proximately 20 superintendents and 
skilled mechanics will accompany the 
shipment to remain in that country at 
least one year, it was said. 

Disposition of the building depends 
on the next step to be taken by Raymond 
Loichot, reciver for the plants but it is 
expected an effort will be made by the 
Canton Industrial Development Cor- 
poration to bring here a new company 
for purchase or long time lease. 

The Dueber plants were brought to 
Canton from Newport, Ky., in 1888. 
More than 2000 workers also came to 
Canton formerly in the employ of John 
C. Dueber there. The plants became na- 
tionally known for the excellence of 
their products, but a competitive condi- 
tion arose which is said to have cut in- 
roads into the business and for a num- 
ber of years the Canton plants operated 
at a much smaller capacity. 

Two years ago the company was 
placed in the hands of Mr. Loichot as 
receiver. Under his direction the mate- 
rial on hand has been worked into sal- 
able products, which work now is said 
to be almost completed. 


The Tariff Bill 











Senate Tables Action to Speed Up Hearings 
~-Protests Received from Twenty- 
five Nations 


WASHINGTON, D. C., July 16.—Tariff 
matters moved on apace last week and 
the Senate Finance Committee in order 
to speed up its open hearings divided 
itself again the latter part of last week 
into four committees to hear the free list 
witnesses. It had previously been stated 
that the full committee would hear the 
witnesses on the free list and the ad- 
ministrative sections of the bill. Free 
list hearings have been completed and 
the committee is now hearing witnesses 
on the administrative sections with the 
idea that all open hearings can be com- 
pleted by the end of this week. 

Two other matters of interest in the 
tariff situation occurred last week with 
the making public by Senator Smoot, 
chairman of the finance committee of 
the protests on the Tariff Bill received 
from foreign governments and the other 
being a conference held between some of 
the leading Republicans of the Senate 
and President Hoover on the tariff situa- 
tion. 

As reported last week Senator Smoot 
has again gone on record as being very 
doubtful if the Tariff Bill can be ready 
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for the Senate when it reconvenes on 
Aug. 19. Senator Watson, of Indiana, 
majority leader of the Senate, however, 
is of the opinion that the bill can be 
ready by that time. Every effort is to 
be made, Senator Watson has stated, to 
see that the Tariff Bill becomes law be- 
fore Dec. 1 when Congress meets. 

It has been stated that if the hear- 
ings before the full committee on the ad- 
ministrative sections of the bill go along 
too slowly the committee wili again re- 
solve itself into four parts in order to 
expedite the progress of the bill. 

Considerable difference of opinion 
seemed to exist among the Senate lead- 
ers who attended the Hoover tariff con- 
ference last week. Some of them de- 
clared that the President wants the 
measure to carry “adequate protection.” 
Others said that the yardstick was the 
rule to be used in adjusting the rates. 
Senator Watson stated, following the 
conference, that the President is against 
any tariff revision having the tinge of 
an embargo in its effect. He declared 
also, it is reported, that some of the 
duties in the House bill will have to be 
lowered. 

Protests have been laid before the Fi- 
nance Committee by the State Depart- 
ment from 25 nations against various 
rates on the House bill. Senator Smoot 
declared that “it is misleading to put 
these foreign governments in the light 
of trying to influencing American legis- 
lation. I have been connected with tariff 
proposals since 1909 and this is the 
lightest protest that has come from 
abroad since then. This group of pro- 
tests is mild.” 








American Journalists Visit the Cul- 
ture-Pearl Fisheries of Japan 


On April 24, 12 representative news- 
paper men left San Francisco for Japan 
on board the Japanese steamer Taiyo 
Maru, at the invitation of the Carnegie 
Endowment for International Peace. 
They arrived in Yokohama May 10, and 
visited the pearl fisheries of K. Miki- 
moto on May 28. This delegation was 
made up of George S. Johns, editor-in- 
chief St. Louis Post-Dispatch; Gideon 
A. Lyon, associate editor and part 
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owner, The Washington (D. C.) Star; 
Francis W. Clarke, managing editor, 
the Atlanta Constitution; William 
Philip Simms, Washington correspon- 
dentent, the New York Herald Tribune; 
Herbert L. Matthews, The New York 
Times; Francis E. Regal, The Spring- 
field (Mass.) Republican; Fred Hogue, 
“veteran” reporter, The Los Angeles 
Times; Paul W. Wright, staff correspon- 
dent, the Chicago Daily News; Judd M. 
Lewis, The Houston (Texas) Post-Dis- 
patch, and George A. Finch, represent- 
ing the Carengie Endowment for Inter- 
national Peace. The expenses incurred 
by this trip were paid by the Carnegie 
Endowment, and the intention in send- 
ing these men to Japan was to secure 
first-hand information concerning diffi- 
culties that are irritating to American 
scientists, merchants and the law-mak- 
ing branch of the Government. 

When the men composing this delega- 
tion return to the United States, they 
will report and write of their experi- 
ences, covering the many industries in- 
vestigated and examined into while in 
the Islands. It is hoped that their re- 
port concerning the pearl fisheries in 
Japan will be of interest to the jewelry 
industry, and that they will speak with- 
out reserve concerning the work as car- 
ried on from beginning to end, especially 
where cultured pearls are being propa- 
gated. 








Exports of Platinum During April 


WASHINGTON, D. C., July 15.—Fig- 
ures just announced by the Department 
of Commerce show that during the 
month of April platinum valued at $16,- 
888 was exported from this country. 

The figures showing the amount and 
the countries to which the metal was 


sent follow: 
Manu- 





Ingots, factures 
Sheets, of Platinum 
Wire, Alloys Except 
and Scrap Jewelry 
ea ey 
Oz. OZ. 
Countries Troy Value Troy’ Value 
COMMER” os idae 34 $2,551 12 $923 . 
Argentina cq tara 189 12,105 
Co errr ne ae eee eee 20 1,296 
ae 1 13 ce ares 
Total quantity.. $5 <....... Bae Sess 
Total value.... .. $2,564 $14,324 





AMERICAN JOURNALISTS ON VISIT TO JAPANESE PEARL FISHERIES 
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Famous Gem Held Free of Duty 
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Customs Court Declares Nassak Diamond to Be an Artistic Antiquity Covered by Free List of the 
Tariff Law—Protest of Domestic House for 20 Per Cent Duty Denied by Court—Decision 
Does Not Apply to All Old Diamonds 


The famous Nassak Diamond case has 
just been decided by the United States 
Customs Court at New York in favor of 
the importers who entered this diamond 
free of duty under Par. 1708 of the 
Tariff Act of 1922 as an artistic an- 
tiquity. A protest brought by an Amer- 
ican importer and dealer in diamonds 
challenging the action of the collector 
in passing this diamond duty free is 
overruled by the Customs Court. 

The diamond in question was entered 
in the name of E. F. Bandler while the 
domestic manufacturers protest was 
filed with the court in the name of May- 
ers, Osterwald & Muhlfeld. 

Judge Waite writes the Court’s deci- 
sion holding that the collector properly 
passed this diamond duty free under 
Par. 1708. The domestic producers con- 
tended that duty should have been as- 
sessed under the provision in Par. 1429, 
Act of 1922, at 20 per cent ad valorem 
as a “diamond, cut but not set, suitable 
for use in the manufacture of jewelry.” 

In deciding that this diamond was en- 
titled to free entry Judge Waite points 
out that its antiquity is not disputed. Its 
historical associations are referred to at 
some length by the Justice of the Cus- 
toms Court who finally reached the con- 
clusion that the Collector of Customs at 
New York was not in error when he per- 
mitted this diamond to enter the United 
States without payment of customs 
taxes. 

The diamond was introduced as evi- 
dence when this case was argued before 
the Customs Court and Judge Waite re- 
fers to it as a beautiful specimen 
weighing something over 78 carats. The 
complete decision by Judge Waite reads 
as follows: 

“This is an action brought by an 
American wholesaler and dealer in dia- 
monds and precious stones under Section 
516 of the Tariff Act of 1922. By that 
section he is permitted to intervene by 
protest if in his opinion the action of 
the collector in assessing duty has been 
contrary to law. 

“A motion to dismiss the protest was 
made on the ground that said section 516 
(b) is not applicable to this importation. 
This motion was denied in a decision 
published as T. D. 42943, Vol. 54 Treas. 
Dee. p. 167. 

“The article imported consists of what 
is known as the Nassak diamond, a cut 
stone of great value. It was entered free 
of duty by the importer and passed as 
entered by the collector, under instruc- 
tions of the Secretary of the Treasury, 
as an artistic antiquity under Par. 1708 
of the Tariff Act of 1922. The protest 
claims it should be assessed as a dia- 
mond, cut but not set, and suitable for 


use in the manufacture of jewelry, un- 
der Par. 1429 of the same law, at 20 per 
centum ad valorem. 

“The issue before us here is as to 
whether this can be classified as an ar- 
tistic antiquity, as entered and passed 
upon, or as a diamond, cut but not set, 
as claimed by the protestants. Taking 
up the question as to whether it is an 
artistic antiquity, we must determine 
(1) whether it is antique, and (2) 
whether it has artistic qualities. 

“It is appropriate at this point to 
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make some reference to the early his- 
tory of this diamond. Its antiquity as a 
diamond is not disputed. The story of 
the Nassak diamond appears in numer- 
ous works written on the subject of pre- 
cious stones. A perusal of its history 
shows in substance that it derives its 
name from its long sojourn in the Tem- 
ple of Shiva at Nassak on the Upper 
Godavery, having been presented to the 
temple as a sacred offering by the na- 
tives. From the possession of the last 
independent Prince of Peishwa, it was 
taken as one of the prizes of war. It 
had been concealed by order of the 
Peishwa, ‘but was brought to light by 
Colonel J. Briggs, who forthwith handed 
it over to the Marquis of Hastings, un- 
der whom the operations against the 
Peishwa had been conducted. By him it 
was presented to the East India Com- 
pany, but was ultimately given up, and 
formed part of the booty, being at the 
time valued at £30,000. It was thus 
brought to London market, in the year 
1818, and soon afterward sold by the 
East India Company to Messrs. Rundell 
& Bridge.’ It remained for ten years in 
the possession of Rundell & Bridge and 
was disposed of by public sale in London 
in July, 1831, to Emanuel Brothers. In 
1837 it was put up for sale by Messrs. 
Emanuel and knocked down to the Mar- 
quis of Westminster. 


“From the copies of excerpts from 
well-known authorities on diamonds and 
precious stones, in evidence, it is not 
clear at what date this diamond was re- 
cut, but it is agreed by all that it was 
recut. See ‘The Great Diamonds of the 
World,’ by Edwin W. Streeter; ‘A Trea- 
tise on Diamonds and Precious Stones,’ 
by John Mawe; ‘Precious Stones,’ by 
Max Bauer; ‘Gem Stones,’ by G. F. 
Herbert Smith; ‘Precious Stones,’ by S. 
M. Burnham; and ‘Diamonds and Pre- 
cious Stones,’ by Henry Emanuel. 

“No special point is made in this rec- 
ord re the claim that it was imported in 
the condition in which it existed 100 
years before importation. If we scan 
the record, however, with reference to 
that we find that after being taken to 
England it remained for 10 years in the 
hands of Rundell & Bridge and was sold 
by them in July, 1831. After being 
brought to England some changes were 
made in the cutting to improve its bril- 
liancy and general appearance. Just 
what amount of change was made or 
whether it could be termed incidental is 
not clear from the record. It is, how- 
ever, clear that in the hands of Rundell 
& Bridge the diamond was changed to 
the appearance which it now bears and 
in the light of the record we are of the 
opinion that as imported it was in the 
same condition as it existed 100 years 
prior thereto. 

“Taking up the second question, we 
must determine whether it conforms in 
artistic qualities to the requirements of 
the statute as set forth in Par. 1708. 
That paragraph reads as follows: 

1708. Works of art (except rugs and 
earpets), collections in illustration of the 
progress of the arts, works in bronze, 
marble, terra cotta, parian, pottery, or 
porcelain, artistic antiquities, and objects 
of art of ornamental character or educa- 
tional value which shall have been pro- 
duced more than one hundred years prior 
to the date of importation, but the free 
importation of such objects shall be sub- 
ject to such regulations as to proof of 
antiquity as the Secretary of the Treas- 
ury may prescribe. 

“Some testimony was given on the 
part of protestants with reference to the 
practice of the government in passing 
upon cut diamonds for the last twenty 
years under those paragraphs which re- 
quired duty to be paid. It does not fol- 
low, however, in our judgment that any 
concession was made with reference to 
an artistic antique diamond, nor does the 
practice form any exception to or rever- 
sal of the rule providing for free entry 
of artistic antiquities. We have not been 
cited to any case where the question 
arose, hence we are of the opinion that 
Congress would not be expected to take 
notice of the rulings of the Secretary 
of the Treasury in a case involving cut 
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diamonds where exceptions are clearly 
made in the statute with reference to 
their classifications when qualified as 
artistic antiquities. 

“This diamond as presented in court 
is a beautiful specimen. As the record 
shows, it is very large, weighing some- 
thing over 78 carats as imported. It is 
cut correctly to bring out its lustrous 
appearance both as to mechanical and 
artistic manipulations. It is claimed 
that it is the work of a mechanic and 
has no artistic qualities. We can hardly 
take that view as we are impressed with 
the thought that mechanical operations 
may be artistic and artistic operations 
are more or less mechanical, meaning 
by that, observing definite and laid down 
lines and principles. In our judgment, 
as imported it presented a highly artis- 
tic and beautiful appearance. 

“The relation of the facets to each 
other and the tout ensemble impresses 
one with its beautiful and artistic quali- 
ties. The cutting was done with regard 
to the relations that the different parts 
of the diamond bear to each other, the 
facets to the table, and to the collet and 
to the girdle, all combining to make the 
appearance of the diamond a thing of 
beauty and a joy to the owner and ob- 
server. 

“We therefore are of the opinion that 
the importation is a work of art, which 
term naturally comprehends artistic 
qualities. It is certain it is ornamental 
in character, and considering its history 
and considering it as compared with 
other diamonds, being, as it is, an almost 
unique specimen in form and size, we 
conclude, having determined that it is of 
sufficient age as imported, that it is an 
artistic antiquity. 

“We might say in passing that we are 
of the opinion that it is not within the 
province of the Secretary of the Treas- 
ury to make an exception of any class 
of articles clearly included within the 
statute, as it is claimed he has scught 
to do in the regulations with reference 
to cut diamonds. We note that in Par. 
1708 the free importation of such objects 
shall be ‘subject to such regulations ‘as 
to proof of antiquity as the Secretary of 
the Treasury may prescribe.’ It will be 
noted also in this connection that this 
diamond was admitted to free entry un- 
der direct instructions of the Secretary 
of the Treasury, which negatives, in our 
judgment, the claim advanced by the 
protestants that duty should be assessed 
pursuant to a long and uniform prac- 
tice by the Treasury Department. 

“A great variety of articles are al- 
lowed exemption as artistic antiquities 
which, if not 100 years old and artistic. 
are provided for in the statute in the 
dutiable list and have been for years. 
We see no reason to depart from our 
views expressed on the question of ar- 
tistic qualities as set forth in the case 
of John Wanamaker v. United States, 
T. D. 40394, G. A. 8853, Vol. 46 Treas. 
Dec. p. 203. There the merchandise in- 
volved consisted of two rock crystal 
balls, imported, one from Japan and one 
from China, and in the course of the 
opinion the following appears: 
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Having concluded that they are an- 
tiquities, the only question left to be de- 
termined is, Are they artistic? Consid- 
erable testimony was taken with reference 
to this point. That on the part of the 
Government tended to show that they 
were not artistic within the meaning of 
the statute. One witness clearly shows 
that his answers were limited by the def- 
inition given to a work of art by the 
statute and the courts and his answers 
were made on the supposition that an 
article could not be artistic unless it ful- 
filled the requirements of the statute as 
a work of art. We cannot agree with the 
witness in this regard. We are of the 
opinion that an object may be artistic 
without fulfilling those requirements. The 
board has heretofore held that articles o1 
various materials where they were shown 
to be of sufficient antiquity, such as pieces 
of furniture, textile fabrics, and works in 
metal, were artistic antiquities, though 
they could not have been held to be works 
of art and entitled as such to free entry 
under the statute. It is intimated that 
had these crystal spheres been carved or 
had outlines and figures traced upon them 
they could have been held to be works of 
art and consequently artistic antiquities 
if over 100 years old. We conclude that 
perfect outline, smoothness, brilliancy, 
the reflection of colors all indicate an 
artistic article as well as though the line 
of beauty or any other outline pleasing to 
the senses had been traced upon the sur- 
face of the spheres. 


“We hold that this importation was 
correctly passed upon by the collector as 
free of duty under Par. 1708, supra. The 
protest is therefore overruled. 

“Let judgment be entered accord- 
ingly.” 





Death of Sheldon Swope 








Veteran Terre Haute, Ind., Jeweler Passes 
Away in Florida 


TERRE HAUTE, IND., July 12.—Sheldon 
Swope, one of the oldest business men of 
this city, and for over 60 years identi- 
fied with the jewelry industry in Terre 
Haute, passed away last Tuesday after- 
noon at Punta Gorda, Fla., where he had 
spent the past winter. Shortly after the 
news of the death of Mr. Swope was re- 
ceived in this city, William E. Bloomer, 
engaged in business with Mr. Swope, 
and Mr. Hamilton, left for Florida to 
bring the body back to Terre Haute. 

Mr. Swope was a native of Indiana, 
having been born at Attica. He was 86 
years old when he died. The family 
moved to Evansville and he was living 
there when the Civil War opened. He 
enlisted in the Fourteenth Indiana In- 
fantry at Indianapolis. 

Following the war he went to Dayton, 
Ohio, where his brother taught him 
the watchmaking and jewelry business. 
He came to Terre Haute in 1867, taking 
a position with S. R. Freeman, 76 Main 
St. A year later he entered a partner- 
ship with Mr. Freeman and after an- 
other year passed he bought the entire 
Freeman interest. Later he took over 
the room now used by Nathan Rubin 
and in 1890 bought the storeroom in 
which he ran his store with William E. 
Bloomer. In 1884 he combined with 
Charles T. Nehf, which partnership 
lasted until 1926, when Mr. Nehf retired 
from that concern. 

The Terre Haute city library origi- 
nated in the Swope Jewelry Co. building 
in 1881. He was the owner of the Swope 
block and was engaged in the jewelry 
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business for 62 years. Mr. Swope was 
a member of the Old Fort Harrison 
Club. 





Harry C. Birch 


Harry C. Birch, 75 years of age and 
one of the oldest active salesmen in the 
country, died at Atlantic City, N. J., 
Wednesday, July 10, from pneumonia. 
Mr. Birch was stricken the Sunday pre- 
vious and taken to an Atlantic City hos- 
pital where death followed. 

For the last 29 years Mr. Birch was 
a southern representative for the Wat- 
son Co., silversmith, Attleboro, Mass., 
traveling out of the New York office, 347 
Fifth Ave. He also represented Ketcham 
& McDougall, Inc., thimble manufac- 
turers, for the past 30 years. He had 
been covering the South for 50 years, 
and was well known in the jewelry 
trade. 

Mr. Birch was born in Marietta, Ga., 
and in his youth identified himself with 
the jewelry trade, never to leave it. 
Funeral services were held at his late 
home, 45 Church St., White Plains, 
N. Y., last Friday and burial was made 
in Woodlawn Cemetery, Boston, the fol- 
lowing day. 

Deceased is survived by his widow and 
several children. 





Albert Fischer 


Albert Fischer, 85, veteran Detroit, 
Mich., jeweler, died on June 29. He was 
famous as an inventor, among his best 
known construction works being a watch 
smaller than a nickel that was made for 
a Detroit customer to be placed in the 
head of a cane. He also is said to have 
been the inventor of the first machine 
for the construction of medical capsules, 
and devised railroad switches, outboard 
motors and other contrivances. 

Six decades ago he constructed the big 
clock that now occupies the tower in the 


Detroit city hall, and also the one at the 


city waterworks on East Jefferson Ave. 
Hundreds of clocks which are ticking 
and accurately telling time in Detroit 
homes are the handiwork of Mr. Fischer. 

At times he turned his mechanical 
abilities in other directions and in 1876 
won first prize at the Philadelphia Cen- 
tennial with a model locomotive, which 
finally found its way to the Ford mu- 
seum at Dearborn, Mich. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended July 13, 1929 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 


coi $295,279.46 


n 
Gold bars paid depositors...... 83,741.72 


MEGNE oer ae Oa dein sistone base he $379,021.18 
Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
FO Bn deh cnre ys secten youd $30,895.34 
W iraicvoge a elera tia da Mavac wets 75,881.34 

a SC a ee ere PE i et 50,383.10 
ee, OP See creme 15,178.62 
. BR eate ae oie larclace ee acwlee Gee 91,881.90 

Rr ERR aT aoe oie we asacatetccunus eran 31,059.16 
OMEN. C546) a: Khas sce wee $295,279.46 
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Virginia J ewelers Convene at Danville 





Delegates Hear Interesting Addresses and Reports—Golf Tournament and Banquet Enjoyed— 
Delegates Decide to Meet with North and South Carolina Associations in 1930 


DANVILLE, VA., July 16.—With the 
election of officers and the decision to 
hold the next meeting in Greensboro, 
N. C., in conjunction with the North ana 
South Carolina jewelers, the 21st annual 
convention of the Virginia Retail Jewel- 
ers Association came to a close here to- 
day. The first session of the conven- 
tion opened yesterday morning in the 
Elks’ Club, followed in the afternoon 
with a golf tournament and in the eve- 
ning with a banquet. The only other 
session held was one called this morning 
after which the jewelers left for their 
homes. 

Monday 

Arriving delegates and guests regis- 
tered on Monday morning at the Hotel 
Burton but at 10.30 gathered in the Elks 
Club where President R. J. Martin 
officially opened the convention when he 
called on Rev. N. E. Whicker to pro- 
nounce the invocation. John J. Speer a 
past-president of the organization then 
introduced Harry Wooding, mayor of 
Danville, who welcomed the jewelers to 
this city. The response to this address 
was made by A. F. Jahnke of Richmond, 
who, speaking for the other visiting 
delegates, assured the mayor that they 
appreciated his words of welcome. 


REPORT OF PRESIDENT MARTIN 

The formalities finished, the conven- 
tion settled down to routine business 
when President Martin delivered the 
first of a group of reports. 

The address of President Martin was 
devoted largely to a report of the na- 
tional convention held in Dallas, Tex., 
last October. President Martin and Sec- 
retary Russow went as delegates from 
the Virginia association. 

In touching on the State -«association’s 
activities President Martin pointed out 
that one of his first official acts after 
taking office last year was to appoint 
representatives from each Congressiona! 
district to look after the interests of the 
organization in their particular local- 
ities. He paid tribute to these appointees 
and also praised Secretary Russow, who, 
the president remarked, has worked so 
hard for the success of the association. 
President Martin also expressed his 
gratitude for the support he had re- 
ceived during the past year from his 
fellow officers, and members. 

At the conclusion of the president’s 
report L. H. Henebry highly commended 
Mr. Martin for the good work he had 
performed in behalf of the association. 
A rising vote of thanks was given to 
the president. 

The report of O. F. Russow, secretary 
and treasurer, showed a gain of 11 mem- 
bers while the financial report indicated 
a substantial balance on hand. The as- 
sociation now has 106 members enrolled. 


ADDRESS OF WILLIAM G. FRASIER 


William G. Frasier, president of the 
American National Retail Jewelers As- 
sociation, delivered an inspiring address 





HARRY G. MATTHEW, REGIONAL VICE- 
PRESIDENT OF A. N. R. J. A. 


in which he emphasized integrity in 
business and truth in advertising. “Be 
strictly honest in all dealings,” he said, 





0. F. RUSSOW, REELECTED SECRETARY- 
TREASURER 


“for one wrong sale can ruin your busi- 
ness.” 

Touching on association work Mr. 
Frasier said, “Your state association is 
equally as- important as your national 
organization and deserves your financial 


and wholehearted moral support.” He 
remarked that jewelers must use indi- 
vidual intelligent effort to develop their 
business and must support their Na- 
tional Association in its endeavors in 
their behalf. 

At this point in the proceedings the 
jewelers were informed by John J. Speer 
about the entertainment features which 
had been arranged for their pleasure. 
Mr. Speer also reported for the program 
committee. 

S. M. Schwartzchild, Richmond, Va., 
delivered a most instructive address, 
taking as his subject, “The Future Out- 
look for the Jewelry Business for the 
Small and Large Jeweler.” 

In order that each one present might 
become better acquainted President 
Martin requested those attending to rise 
and announce their names. After this 
brief break in the program President 
Martin announced as the next speaker, 
Arnold Schiffman, president of the 
North Carolina Retail Jewelers Associ- 
ation. Mr. Schiffman spoke on “Associ- 
ation Work and How North and South 
Carolina Do It.” 

At the conclusion of his talk Mr. 
Schiffman invited the Virginia jewelers 
to meet next year at Greensboro, N. C., 
in a tri-State convention with the North 
and South Carolina associations. This 
invitation, it was decided, would be voted 
on at the Tuesday session. At one 
o’clock the session adjourned. A hand- 
some electric clock, donated by the San- 
gamo Electric Clock Co., was won as 
an attendance prize by Secretary-Treas- 
urer Russow. 

On Monday afternoon the jewelers 
were taken to the Danville Golf Club 
where they were the guests of the Dan- 
ville 24 Karat Club at a _ luncheon. 
Through the courtesy of the same or- 
ganization many of the visiting dele- 
gates entered a golf tournament, the 
prize being a cup donated by the R. 
Wallace & Sons Mfg. Co. The non- 
playing members were taken through 
the Riverside and Dan River Cotton 
Mills. 

The Banquet 


The banquet held on Monday evening 
in the Hotel Burton, was an informal 
affair at which A. F. Jahnke of Rich- 
mond acted as toastmaster. After the 
assemblage sang “America” Dr. T. A. 
Smoot pronounced the invocation and 
then the toastmaster introduced the offi- 
cers of the organization. 

The Wallace cup competed for on 
Monday afternoon at the golf tourna- 
ment was awarded by Mr. Jahnke to 
Leo F. Henebry. S. M. Schwartzchild 
and Harry G. Matthew were also pre- 
sented with prizes for their showing in 
the tournament, the former receiving a 
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golf-score watch and the latter a foun- 
tain pen and pencil set. 

During the evening Basil Browder 
rendered several solos while Miss Grace 
Mitchell also entertained with a solo. 

Arnold Schiffman, president of the 
North Carolina Retail Jewelers Associa- 


‘tion, and Harry G. Matthew, Asheville, 


N. C., and regional vice-president of 
the A. N. R. J. A., made short addresses. 
The principal talk of the evening was 
delivered by A. A. Booth, secretary of 
the Danville Chamber of Commerce. 
Tuesday 

The concluding session of the conven- 
tion was started on its way this morn- 
ing at 9.15 o’clock, with Fred M. Loof- 
bourrow of the Elgin National Watch 
Co., explaining his concern’s policy. 

Robert F. Porter of the General Out- 
door Advertising Co., which is han- 
dling the poster campaign sponsored by 
the National Jewelers Publicity Asso- 
ciation, emphasized the advantages of 
poster advertising. 

ADDRESS OF HARRY G. MATTHEW 


Several interesting five-minute talks 
were given by traveling salesmen, after 
which Harry G. Matthew, regional vice- 
president of the A. N. R. J. A., delivered 
an inspiring address. He suggested that 
jewelers analyze their own business and 
at the same time touched on the value 
of advertising, modern window displays 
and the proper arrangement of stock in 
show cases. He likewise pointed out 
that no man or group of men can 
regulate the flow of business into the 
jewelry store and that the successful 
jeweler must depend upon his own indi- 
vidual effort to secure success. 

In the election of officers the following 
were chosen: President, R. J. Mar- 
tin; first vice-president, M. R. D. 
Brown; second vice-president, F. L. 
Moose, and secretary-treasurer, O. F. 
Russow. 

The question box, with Harry G. 
Matthew in charge, proved an interest- 
ing feature of the convention. The or- 
ganization decided to hold. next year’s 
convention in Greensboro, N. C., in con- 
junction with the North and South Caro- 
lina association. After the resolutions 
were adopted the convention ended. 


Resolutions 


The report of the Resolutions Com- 
mittee was submitted by E. B. Paul and 
M. Harrison and as adopted by the con- 
vention thanks the newspapers of Dan- 
ville for publicity given, the Danville 24 
Karat Club, for the splendid manner in 
which the visiting jewelers were enter- 
tained, the officers for their efforts in 
behalf of the association, the Chamber 
of Commerce, Hotel Burton and Elks 
Club for hospitality and the _ pro- 
gram advertisers and donors of prizes 
distributed at.the meeting; commends 
the efforts of the American National 
Retail Jewelers Association and pledges 
the support of the State organization; 
indorses the Harvard Research Bureau, 
Horological Institute of America and 
the Capper Kelly bill and urges attend- 
ance at the 1930 convention in Greens- 
boro, N. C. 
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Swiss Government Protests Watch Rates 





Note Sent to State Department Claims Proposed Duties on 
Movements Are Prohibitive and Urges Watch 
Schedule Be Completely Revised 


WASHINGTON, D. C., July 15.—In con- 
nection with the notes which have been 
sent. the State Department and for- 
warded to the Senate Finance Commit- 
tee relative to the tariff by foreign gov- 
ernments the government of Switzerland 
has filed a protest concerning the duty 
on watches as follows: 

“The importation of Swiss watch- 
making products into the United States 
is a most important factor of the very 
active commercial exchange between the 
two countries, its maintenance is essen- 
tial, therefore, to the good economic 
relations between Switzerland and 
America, for the development of which 
a normal balance of trade is highly de- 
sirable. 

“Unfortunately, the tariff revision 
which the Congress of the United States 
has undertaken appears to take a course 
justifying, in this respect, serious con- 
cern. Prompted by the doubtlessly 
legitimate desire to protect American 
industry, this revision, judging from the 
bill recently passed by the House of 
Representatives, seems to go beyond its 
purpose, and, indeed, threatens to ex- 
clude almost entirely from the American 
market the Swiss watchmaking industry, 
vital as it is for Switzerland. 

“The rates of duty applied to watch- 
making products by the tariff now in 
force are extremely high already; they 
afford to the American manufacturers, 
considering the purpose of the law, a 
more than sufficient protection even now. 
It is difficult to conceive why, under 
such circumstances, the tariff bill should 
nevertheless propose enormous increases 
which, as the annexed chart shows, 
would run up to more than 500 per cent. 

“It is not only because of the high 
rates foreseen that the new duties 
threaten to stop almost completely the 
imports of the Swiss watchmaking in- 
dustry, but also because of the new 
method of computation to be applied. 
This method, based on the size of the 
movement and the number of jewels 
and adjustments, is extremely com- 
plicated, very difficult of application and 
may become, for the Swiss exportation, 
a cause of uncertainty and constant 
conflicts. Furthermore, the new duties, 
which, by their very nature, affect espe- 
cially the elements necessary to good 
construction, precision and long life of 
watches, tend to deprive the American 
public of the articles of superior quality 
to which it is accustomed. 

“As an illustration of the apparently 
excessive and abnormal character of 
the proposed duties, mention can be 
made, for instance, of the duty of $1 
provided for each adjustment. This 
rate is, in itself, very high already, but 


in addition thereto every watch move- 
ment one inch or more in diameter and 
containing 15 or more jewels shall be 
considered to have at least three adjust- 
ments, even if it has none in fact. The 
additional duties affecting the jewels 
contained in the watches are quite as 
alarming; they amount to 20 cents for 
each jewel, while the average price of a 
jewel of high quality is five cents only 
and jewels, when imported separately, 
as for example by the American manu- 
facturers, pay only 10 per cent ad 
valorem. 

“The application of quasi prohibitive 
duties is all the more difficult to under- 
stand as the American watch industry 
finds itself unable to satisfy the needs 
of the entire domestic market. Most of 
the Swiss watches differ in quality, as 
well as in kind, from the corresponding 
American products; this is especially 
the case with regard to the watch move- 
ments, their-importation in great num- 
bers contributing powerfully, in the 
meantime, to the development of the 
American manufacture of cases, brace- 
lets, etc., destined to be assembled with 
the movements. 

“The Swiss watch industry tends thus 
to complete in a very useful way the 
domestic production, to the advantage 
of the consumer. The prosperity and 
very appreciable profits of the Ameri- 
can watch industry are the best evidence 
of the fact that the protection sought 
for by the American Congress is already 
fully assured under the present tariff 
act. 

“The Swiss watch industry strongly 
hopes that the foregoing considerations 
may induce the American authorities 
concerned to undertake a complete re- 
vision of the proposed watch schedule, 
in the way of a simplification of the 
duty and a considerable reduction of the 
rates.” 








Business Records 





The Weaver Jewelry Co., Reidsville. 
N. C., is reported to be in bankruptcy. 

A settlement of 10 cents on the dollar 
is being offered by Morgan N. Davis, 
Lima, Ohio. 

The Paulus Jewelry Co., Green Bay, 
Wis., has filed a voluntary petition in 
bankruptcy. 

Albert J. Harris, New Philadelphia, 
Ohio, is offering creditors a settlement 
of 50 cents on the dollar. 

An involuntary petition in bankruptcy 
has been filed against the Saul Jewelry 
Co., Schenectady, N. Y. Assets are esti- 
mated at $7,000 and liabilities at $11,- 
000. 
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Testing Sapphires by Cathode Rays 





Tube Developed by Dr. Coolidge of General Electric Co. Used 
to Distinguish Natural from Artificial and 
Imitation Stones 


LYNN, Mass., July 15.—All jewelers 
are interested in gem tests but few are 
looking outside their industry for help 
in this regard. Nevertheless it is to the 
research chemists and physicists of the 
big industrial plants that we may have 
to look for help in getting practical ap- 
paratus that will do this work. This 





Photo by Underwood & Underwood 

DR. W. D. COOLIDGE, ASSISTANT DI- 
RECTOR OF THE RESEARCH LABORA- 
TORY OF THE GENERAL ELECTRIC CoO. 


was brought home to the industry today 
by the announcement that cathode ray 
tubes, developed in 1926 by Dr. W. D. 
Coolidge have been put to their first 
commercial use at the Lynn plants of 
the General Electric Co. as detectors of 
synthetic sapphires from natural stones. 

The importance of Dr. Coolidge’s 
tubes as sapphire detectors to this com- 
pany ‘lies in the fact that in the loca! 
G. E. plants sapphires which next to 
diamonds in hardness, are used by the 
company at the rate of more than a 
million and a half a year as jewels for 
bearings in meters and other delicate 


electrical instruments manufactured 
here. 
The tubes are used in this way. 


Trays of sapphires, both natural and 
synthetic, are exposed in a dark room 
to the powerful rays of the tubes for 
a few seconds. While under the ray, 
all glow or radiate colors. But when the 
rays are turned off, the natural stones 
cannot be seen whereas the synthetic 
stones continue to glow. 

In addition to thus sorting the nat- 
ural from the synthetic sapphires, the 
rays, it is now claimed, also help to 
determine where both the natural or 


factory-made gems come from, an im- 
portant advantage according to General 
Electric engineers. 

“Should sapphires from Montana be 
mixed with stones which were supposed 
to all come from Australia, we could 
find this out with the cathode rays,” 
according to Byron W. St. Clair, a mem- 
ber of the standardizing laboratory staff 
at the company’s West Lynn plant. 
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conclusions have been reached, accord- 
ing to General Electric officials. 

The cathode ray tube resembles the 
X-ray tube in external appearances. 
The electrons expelled from the end 
appear as a ball of purplish haze and 
are shot forth at the rate of 150,000 
miles per second, which is the fastest 
speed ever accelerated by man. 


The windows from which the electrons 
are emitted is of thin metal foil but one 
two-thousandth of an inch, or one 
quarter that of an ordinary piece of 
writing paper in thickness. This is 
absolutely holeproof and is so con- 


structed as to withstand an atmospheric 
pressure of more than 100 pounds, the 
difference between the outside air and 
the almost perfect vacuum within the 
tube. 





Photo by Underwood & Underwood 
H. F. JANNIS, JR., AN 


ASSISTANT OF DR. COOLIDGE, HOLDING THE CATHODE 


RAY TUBE USED IN DETECTING SYNTHETIC SAPPHIRES 


“In the case of synthetic stones, in 
most cases we can determine which 
factory made them by the different hue, 
of the glow while the rays are on. We 
have one particular kind of natural 
sapphire which does not glow at all. 
In this case, the lack of glow under the 
rays immediately tells us its origin,” 
explained Mr. St. Clair. 

No other applications or use for the 
cathode ray tube has been announced. 
Some tests have been made with dia- 
monds at the Lynn plants and it has 
been found that imitation stones turn 
decidedly brown when placed in the 
rays, whereas there is no change in 
genuine stones. However, these tests 


A heated tungsten filament, originally 
used by Dr. Coolidge in his X-ray tubes, 
furnishes the supply of electrons. The 
glass tube is shielded with a copper tube 
so that the stream of electrons cannot 
strike the glass and cause punctures. 

Dr. Coolidge, who was awarded the 
Edison medal in 1926 by the American 
Institute of Electrical Engineers for 
“the origination of ductile tungsten and 
the fundamental improvement of the 
X-ray tube” has been associated with 
the General Electric Co. since 1905. He 
was awarded the Rumford medal in 1914 
for the invention and application of 
ductile tungsten. His cathode ray tubes, 
developed in 1926, won world wide atten- 


have been but meagre and no definite tion in scientific circles. 
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Georgia Jewelers Open Convention 





Interesting Addresses Delivered at First Session of Conclave 
Which Opened Tuesday at Macon—Enjoyable 
Social Features Arranged 


‘Macon, GA., July 16.—Fifty jewelers 
from all parts of the State were in 
attendance when the 10th annual con- 
vention of the Georgia Retail Jewelers 
Association was opened today at the 
Hotel Dempsey, this city. The conven- 
tion is a two-day affair and will come 


R. C. SCHNEIDER, PRESIDENT 


to a close tomorrow afternoon with the 
adoption of resolutions and the election 
of officers. 

A welcome by Luther Williams, mayor 
of Macon, and addresses by R. C. 
Schneider, president of the Georgia Re- 
tail Jewelers Association, and Guy Arm- 
strong, president of the Macon Retail 
Jewelers Association, in which they 
stressed the need for more cooperation 
among jewelers, featured the opening 
session of the convention. 

In a brief but instructive talk S. V. 
McArthur, with the General Outdoor 
Advertising Co., pointed out the ad- 
vantages of the sign board for jewelry 
advertising. Sign boards, he stated, 
reached daily between two and two and 
one-half times the population of the 
community in which they were located, 
and he urged cooperation through local 
or State associations as the best meth- 
od of using them. 

It was unanimously voted that the as- 
sociation go on record as being op- 
posed to any form of sales tax and the 
resolutions committee was instructed to 
incorporate this in the _ resolutions 
adopted. 


After luncheon was served in the 





Hotel Dempsey, those who desired to 
play golf were taken to the municipal 
golf course where a tournament was 
staged among the jewelers. Later in 
the afternoon the delegates with their 
wives and other guests enjoyed an old 
fashioned barbecue served at the golf 
course. A theater party in the evening 
brought the first day’s activities to a 
close. 

The feature of tomorrow morning’s 
session will be an address by William G. 
Frasier, president of the American 
National Retail Jewelers Association. 
Robert Barton, sales manager of the 
Elgin National Watch Co., will explain 
the policy of his concern and after Sec- 
retary-Treasurer E. P. Tomlinson reads 
his reports the session will adjourn for 
lunch. 

In the afternoon the jewelers will con- 
sider unfinished and new business. This 
will be followed by a report from the 
resolutions committee after which offi- 
cers will be elected, bringing the con- 
vention to an end. 








Sales Tax for Georgia 





Jewelers and Other Merchants Will Oppose 
Bill Introduced in General Assembly 


ATLANTA, GA., July 15.—Manufac- 
turers, wholesalers and retailers of 
jewelry will be compelled to pay a sales 
tax if a measure just introduced in the 
Georgia general assembly is passed by 
that body. 

The measure would exact a tax of one- 
fifth of one per cent on all products 
manufactured within the State; one of 
one-twentieth of one per cent on all 
goods sold at wholesale, and one-fifth of 
one per cent on all goods sold at retail, 
including, of course, jewelry. The 
measure would place a tax of one-fifth 
of one per cent on the gross proceeds 
of public utilities and exempt agricul- 
tural products. 

Needless to say, jewelers of the State, 
in common with other merchants, will 
do their best to present the passage of 
the measure. 








How the Show Window Can 
Help Build Gift Sales 


HERE seems to be three or four dif- 

ferent things which are particularly 
effective in attracting attention to show 
windows and which are, therefore, espe- 
cially helpful to the jewelry store gift de- 
partment in selling more goods. One of 
these is to have a particularly colorful 
display; another is to have some sort 
of action in the windows and a third is 
to have unusual lighting effects. 
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And a particularly unusual sort of 
lighting effect which is bound to get a 
lot of attention and create a lot of com- 
ment and which is, therefore, certain to 
help the gift department considerably 
in selling more goods, is to have a dis- 
play with lighted candles some evening. 
The candles used for the display should, 
of course, be of the long-burning type 
and, of course, they should be compara- 
tively inexpensive. It would naturally 
be rather foolish to use any particularly 
elaborate candles in this way as it would 
be the same thing as burning up money. 

If the gift department can secure 
some inexpensive long-burning candle 
and can call attention to the fact that 
it is such a long-burning type and if it 
can ask the people of the city and ter- 
ritory to come to the store and notice 
how long the candle burns, then the gift 
department will have something which 
will be certain to serve very effectively 
in drawing more people to the store. 

And in connection with such an un- 
usual and interesting window display 
it would be a splendid plan for the gift 
department of the store to stage a 
“Candle Week” during which candles 
would be extensively featured and dur- 
ing which special offers on candles would 
make many folks feel like stocking up 
on them for months to come. 

Try this plan and see how it helps you 
get more business. 








In the Proper Setting 


HEN it is possible show goods in 

an appropriate setting. On a little 
round table, set out an afternoon tea 
service putting on it all such articles as 
can be used in conjunction with that 
ever increasingly popular function, but 
do not make a jumble of it. 

An oblong or rectangular table is use- 
ful to set out the toilet requisites for an 
up-to-date young woman. This plan 
gives a wide scope for showing every- 
thing from an atomizer to bath salts. 
Be sure to use the proper linen or lace 
covers for these displays as they enhance 
the value of your goods as well as giv- 
ing the customer an idea of how they 
will look when they are finally in the 
home. 

A rectangular table will also do to 
simulate a sideboard by hanging a long 
shallow mirror over it. On this impro- 
vised sideboard can be shown decanter 
and water set, candlesticks or cande- 
labra, silver trays and glassware used 
in the dining room such as stem ware, 
salad bowls, etc. 

The rectangular table can be used as 
a library table at another time showing 
book-ends, vases, desk-sets, etc. When 
showing vases a few flowers add won- 
derfully to the effect. 








A letter from the Bureau Interna- 
tional des Associations de Fabricants to 
THE JEWELERS’ CIRCULAR states that W. 
van Rossum du Chattel, honorary secre- 
tary of the International Bureau, has 
been named as Officer -d’Academie by 
the government for his meritorious work 
for the jewelry trade. 
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Swindler Convicted 





Jury Quickly Decides Fate of Man Who 
with Wife Passed Worthless Checks 
on New York Jewelers 


Edwin Gwynne, accused with his wife 
of check swindling, was convicted of 
grand larceny in the first degree after 
an hour’s deliberation Tuesday by a 
jury sitting before Judge Collins in the 
Court of General Sessions, New York. 
His wife, Ecco Gwynne, whose testimony 
aided in her husband’s conviction, pre- 
viously pleaded guilty to a charge of 
petty larceny. Sentence will be pro- 
nounced either Friday or early next 
week, at which time Assistant District 
Attorney Robert V. Santangelo will file 
an information accusing Gwynne as a 
fourth offender. Conviction as an 
habitual criminal would carry with it a 
mandatory term of life imprisonment. 

The specific charge on which the 
Gwynnes were tried, was the swindling 
of Pickslays & Co., jewelers, Hotel 
Sherry Netherlands, on May 8, out of an 
engagement ring valued at $700. As in 
all the cases in which the couple worked 
their swindling game, the check was 
signed with the name of a prominent 
Chicagoan. 

The light plea for Mrs. Gwynne was 
accepted because of her willingness to 
testify against her husband and because 
she is said to be thé victim of a pul- 
monary ailment. In her testimony she 
claimed she had been tricked into marry- 
ing Gwynne who told her, she alleged, 
that he was a son of a Chicago million- 
aire and later, she alleged, forced her 
under threat of death to engage in the 
check-swindling game. The Gwynnes 
were arrested on May 14, after they had 
swindled over 30 fashionable New York 
city shops, including many jewelry es- 
tablishments, getting away with mer- 
chandise valued at $10,000. 








From Here and There 





John Elwin, Marlboro, Mass., jeweler 
has closed out his store and started a 
new enterprise in Quincy, Mass. 

Reinhard & Co., 25 Broadway, Red- 
wood City, Cal., have opened a second 
store in that city in the Sequoia Theater 
building. 

The W. D. Westover store, Fourth and 
Olympic Aves., Arlington, Wash., has 
been sold to A. M. Nelson of Aberdeen, 
Wash. 

The Frederick C. Pohl Co., importer 
and wholesaler of jewelry, is now located 
in new and enlarged quarters at 1118 
Chester Ave., Cleveland, Ohio. 

Due to the expiration of its lease on 
quarters at 22 S. Main St., Memphis, 
Tenn., Rogers Jewelry Co. has discon- 
tinued its auction sale and has vacated. 

Neal, McLatchie & Rose, jewelers in 
Oregon City, Ore., for the past 18 years, 
are moving from the Jaggar building to 
the Stevens building at Sixth and Main 


Sts. 
The McCoy Jewelry Co., 313 S. Gay 
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St., Knoxville, Tenn., has closed out its 
stock, Mr. McCoy, it is understood, will 
devote his time in the future to pho- 
tographic work. 

Roy C. Keller, owner of the Keller 
jewelry store, Decatur, Ind., has pur- 
chased a new site for his business and 
will move on the completion of altera- 
tions and remodelling. 


Joel H. Burnett, 65, a resident of Lan- 
sing, Mich., for 43 years, and an opti- 
cian and jeweler there during the en- 
tire time, died on June 29 at his home, 
funeral services being held on July 2. 


Conderman Bros., Hornell, N. Y., are 
disposing of their entire stock after 25 
years in that city. Difficulty encountered 
in renewing their lease was given as the 
reason for the vacating of the premises. 

A woman who was permitted to use 
a private telephone in the store of the 
Gensler-Lee Jewelry Co., 819 16th St., 
Denver, Colo., took two rings valued 
at $150 when she left the establishment. 


The People’s Credit Jewelers, Ltd., 
133 Sparks St., Ottawa, Can., recently 
suffered a loss of $375 in watches and 
jewelry, when thieves forced a rear 
window of the store and made away 
with the loot. 

Lawrence-Schattauer, Inc., novelty 
jewelry, Passaic, N. J., has been char- 
tered. The capitalization is listed at 
$50,000 and the incorporators are Leon- 
ard and David Lawrence and Frederick 
W. Schattauer, New York. 

Edward B. Janzen, who was connected 
with Ebi’s Jewelry Store, Hollister, Cal., 
has purchased a half interest in a jewel- 
ry store in Newton, Kan., from his 
brother. E. R. Ford of San Francisco 
has assumed Mr. Janzen’s post with 
Ebi’s. 

Many friends of M. M. Kramer at- 
tended the opening of his new store at 
6107 Penn Ave., Pittsburgh, Pa., last 
week. Mr. Kramer was formerly of the 
firm of Kramer & Levin trading as 
Kralees. His place was established in 
1910. Both men are now engaged in 
business, but each for themselves. 


The Gift Shop Necessities Co., estab- 
lished eight years ago at 3309 Troost 
Ave., Kansas City, Mo., has grown so 
rapidly that its owners, Miss Ada M. 
Kassimer and Miss Florence M. Fenner, 
are now erecting a new building at 2619- 
21 Cherry St. This building will be 50 
by 115 feet, comprising a daylight base- 
ment and an upper floor, providing vir- 
tually a two-story structure. It will be 
completed in July. 

Diamond thieves paid a visit to Kim- 
berley House, Holborn Viaduct, London, 
recently where several of the leading 
precious stone brokers have their head- 
quarters, and got away with some 
$4,000 worth of gems from one suite of 
rooms. The offices of the raided mer- 
chant on the fourth floor presented a 
scene of disorder when the robbery was 
discovered. It is believed the thieves 
got away with their loot (since reported 
found) by means of a taxi cab or auto 
delivery van. Police were stationed at 
Kimberley House as soon as the alarm 





July 18, 1929 


was raised, and it is understood that a 
man has been detained for inquiries 
This is the second jewelry robbery at 
this place in a week. 








Sixth Annual Kansas City Gift Show 
to Be Held August 19-24 


Kansas City, Mo., July 15.—The 
sixth annual Gift Show of the Kansas 
City Art and Giftwares Association wil] 
be held in the Hotel Baltimore Aug. 19- 
24. The third, fourth and fifth floors 
of the hotel will be occupied for this 
event and already almost the entire 
space has been contracted for. 


All of the wholesale and manufactur- 
ing jewelers of the city have reserved 
space in the hotel for their displays, 
Instead of having a separate Jewelry 
Show. The manufacturing jewelers will 
be grouped in neighboring spaces at the 
south end of the corridor on the fifth 
floor, while the wholesalers will have 
their displays in different locations. 
The grouping of the manufacturers will 
be more convenient for exhibitors and 
buyers, it is believed. 

Among the jewelers who have already 
reserved space, in addition to all of 
the local wholesale and manufacturing 
jewelers, are: International Silver Co., 
Oneida Community Co., New Haven 
Clock Co., Heller-Deltah Co., Inc., and 
Golden Wheel Lighter Co. 

The showing of entire factory lines by 
the manufacturers will leave more space 
for jewelry displays in the exhibits of 
the wholesalers. 








Making Room for a Gift 
Section 


NE retail jeweler, wishing to find 

room for a gift department, cut a 
hole through the floor of his store into 
the basement, had some crude cement 
block steps made leading into it with 
wrought iron banisters and utilized half 
of the space for his gifts. 

First he lined the walls with cement 
blocks giving the impression of a store 
room. With rectangular shaped tables 
of oak, made in imitation of antique ones, 
he obtained a Spanish effect and all his 
goods showed up to excellent advantage. 
Every one of his decorations was for 
sale; in other words he decorated his 
“cell” with the goods he had for sale. 

The scheme was eminently successful 
and became the vogue in the neighbor- 
hood. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 


London U. 8S. Gow’t New York 
Date Official Assay Bars Official 
July 9.... 24% 54% 52 
* «ss ee 541% 524% 
an See 5416 52% 
aa eee. 54% 52% 
eS 38... Bee 544 52% 
*. 36.... Sane 55% 52% 
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tions of the United States and even some from more 
distant points, to look ahead each year to the jewelry 
and gift shows held in Chicago during August. While the 
jewelry show is of importance, it by no means eclipses 
the two big gift shows which open in the “Windy City” 
on Aug. 5, and which promise to be the greatest gift 
shows ever staged in the Metropolis of the West. The 
Eastern Manufacturers and Importers Exhibit at the 
Palmer House Aug. 5 to 16, and the Gifts, Artwares and 
Novelties Association, with its show at the Hotel Stevens 
Aug. 5 to 10, are the magnets which will draw the atten- 
tion of jewelers who already have a gift department, and 
will be of equal interest to those who are now contem- 
plating opening such additions to their jewelry stores. 
Plans for these two shows are more elaborate than ever 
before, and it is promised that the exhibits this year will 
be bigger and better than ever. 

The gift show idea was started not so very long ago, 
but its popularity has resulted in increased attendance 
each year with added exhibits, until the forthcoming 
shows are requiring a great deal of close attention to the 
details involved in staging such large undertakings. All 
indications now point to a record attendance of buyers, 
for whom the show is perhaps one of the most important 
events of the business year. 

At these big shows the jeweler is offered the oppor- 
tunity to select from a multitude of carefully chosen lines 
of both domestic and foreign production. There will be 
merchandise from every quarter of the globe, brought 
over the seven seas and placed before the buyers so that 
they may select the newest and most profitable items for 
their fall and winter trade. The handicraft of every na- 
tion will be on display, from the simplest work of humble 


d T has become almost a habit with jewelers in all sec- 
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peasants to the finest creations of the world’s best artists. 
Every possible item that can be profitably so!d in a gift 
department of a jewelry store will be exhibited, and the 
offerings will be so varied in kind, quality and price that 
every need can be met and every taste satisfied. 

A visit to these gift shows is in a way an education in 
itself from both an artiste and merchandising standpoint. 
The jewelers who are planning to make Chicago their 


Mecca during the early part of August will be fortunate § 


in that they will have an opportunity to garner many new 
ideas which they can take back home and capitalize in 
making their gift departments more attractive. 

Jewelers who have as yet failed to take advantage of 
the shows, or who have thus far been reluctant about 
opening gift departments will, if they attend these shows, 
be surprised and delighted at the wonderful showing that 
will be made, and will see in a day or two more gift mer- 
chandise than would be possible by spending that many 
weeks in a metropolitan centcr. The jeweler has many 
problems to contend with, but the finding of newer and 
better things to sell is not one of them if he visits the 
big gift shows at Chicago. 

The important exhibition of giftwares sponsored by the 
Eastern Manufacturers and Importers Exhibit wil 
be staged as usual at the Palmer House, where two floors 
will be given over to the quality displays of this orgal- 
ization. To jewelers who have already become interested 
in the sale of giftwares, the Eastern Manufacturers ané 
Importers Association needs no introduction. The excel 


lence of the dislpays made in the past have been a delight 


to jewelers, as is indicated by the ever-increasing num- 
bers who have attended these shows, and this year, as 4 
buying market for fall and holiday merchandise, the e& 
hibit will offer a chance which cannot well be passed by. 
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The Gifts, Artwares and Noveltics Association at the 
Hotel Stevens will also provide a most complete and in- 
teresting display of gift merchandise. This exhibit, which 
will open its doors on Monday, Aug. 5, and continue 
through Saturday, Aug. 10, will be even more attractive 
than in previous years. When the first show was held in 
1922 a total attendance of 837 was registered, and this 
total had grown in 1928 to 3276, with every indication 
pointing to a big increase in this year’s attendance, the 
conservative estimate placing the total number of buyers 
who will be there at 4000 persons. The increased popu- 
larity of this event in itself is sufficient recommendation 
to any buyer of the great value of this big event, and it is 
hoped that every jeweler who can do so will attend. 


STORY about these two big shows would be incom- 
e plete without mention of the men who furnish the 
motive power which drives these shows ahead year by year 
to greater success with each event. The Eastern Manufac- 
turers and Importers Association exhibit, under the gen- 
eral direction of George E. Little, is one of the outstanding 
achievements in the gift show field. Mr. Little also is the 
director in charge of the Chicago Lamp Show, which is 
to be held July 9 to 18; the Atlantic City Show, Sept. 5 
to 10, at the Hotel Ambassador; the Associated Eastern 
Exhibitors’ display at the Hotel Statler, Boston, Sept. 16 
to 20. Backing Mr. Little stands an enthusiastic and effi- 
cient committee, which is now working to make the big 
Chicago show greater in every way than ever before. 
President E. W. Steinbeck of the Gifts, Artwares and 
Novelties Association, has the able assistance of Ralph B. 
Kraetsch, secretary of the association, who is also chair- 
man of the Publicity Committee and chairman of the 
Rooms Committee. They are assisted by a committee 
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Insert shows E. W. Steinbeck, president 


which is on its toes to put over a show this year which 
will be a record breaker. Nothing has been spared to 
make it easy for the buyer to find merchandise in which 
he is interested, and to make his purchases at the least 
expenditure of energy and time. 

Special railroad fares are offered at this time, which 
are an added inducement for jewelers to accept this oppor- 
tunity to combine a pleasure and business trip which will 
be both profitable and enjoyable. 

Now is the time to arrange your schedule and be ready 
for a trip to Chicago in time to take in these shows. The 
alert buyer will be there. 





At the Palmer House the Eastern Manufacturers and 
Importers Exhibit last year included over 200 lines allied 
to the jewelry trade and it is expected that the display 
will be even more elaborate this year. The character of 
the exhibits in the past have shown to the jewelry dealers 
the need for high grade merchandise for their gift de- 
partments. 

A. Stanley Brussel president of the Eastern Manufac- 
turers and Importers Exhibit has been a_ prominent 
figure in the success of the shows in the past and last 
year it was announced that he had signed a 10-year lease 
with the Palmer House for two shows a year and he 
feels sure that jewelry dealers seeking the new and novel 
in giftwares will go home well satisfied with the showing 
to be made this year. 

The Chicago shows are now an institution in the jewelry 
trade—as great as any mart that featured the commercial 
intercourse of the earliest merchants and traders. Here 
the retailer is introduced to the new fall and winter lines 
and can gain at one time, in the shortest period, a knowl- 
edge of all that the market offers. 
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MONEY To SPEND / 
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ry ONEY is everywhere. More money than 
America has even known before. And more 

widespread. And deeper down. This pres- 
ent prosperity has penetrated and permeated 
stratum after stratum of American Society until today 
that great mass of millions once casually known as “labor” 
now control the destinies of every factory in the land. For 
labor itself must use a greater and greater part of what 
every factory makes if the whir of production is to be 
kept at concert pitch. 

Will it “learn the ways of the gentry,” as they say im 
Ireland? Can the same woman who once leaned over a 
washtub learn to lean over a tea table? 

The above is taken from an advertisement appearing in 
the Herald Tribune of New York, inserted by the pub- 
lishers of True Story Magazine. 

The ready sale of higher priced china and glassware in 
jewelers’ and other stores is the answer to the latter ques- 
tion. The daughters of “the ladies who leaned over the 
wash tubs” will see to it that their mothers learn the graces 
of the hostess and if that is an impossible feat, they will 
themselves do the presiding and see to it that all the table 
equipment, linen, silverware, crystal and china is of the 
latest mode. 
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Education is working marvels in the use of better table 
equipment. The rapidity with which members of the ris- 
ing generation clothe themselves with airs of the “gentry” 
is astounding and even though they don’t have the “back- 
ground” they assimilate the ways of their college or high 
school chums whose homes they visit and who are not “too 
stuck up” to recognize the good qualities of their school 
mates, and rather take them for what they are, than from 
the standpoint of what their parents were. 





Not all the professors preach “snobbery” or the United 
States would not be what it is. It is because of its democ- 
racy that merchants can sell high class goods in greater 
volume than their fathers and grandfathers could. 

That “the Colonel’s lady and Judy O’Grady are sisters 
under the skin” is as true as when Kipling wrote it, only 
perhaps in the United States it has a wider meaning than 
Kipling gave it. Not only in heart affairs, but in social 
matters and where is there a Judy O’Grady who would 





not give her eye teeth to preside as gracefully at a tea 
lady’? 


table as “the Colonel’s 





It is in this very ambition of the rising generation to do 
things as well as those whose parents have been longer 
established that the jeweler can reap a profit if he will 
only see his possibilities. 

Instead, at the present time, he is letting the Gift Store 
and the Department Store take this business from under 
his very nose. 

The proprietors of these industries are alive to the 
changing conditions. 

Their conservatism lies in conservatively keeping ahead 
of their competitors when possible, or at least always 
abreast of them. 

To sit back and say “Oh! it’s only a passing fad,” is 
foolish. If it is a passing fad get what you can while it 
is on its way. But many things that ultra conservative 
merchants regard as fads become established merchandise, 
and when they at last recognize this, it’s too late, the other 
fellow has the pull. 

“Money is everywhere. 
has ever known before. 
deeper down.” 


More money than America 
And mare widespread and 





It will be spent too. The merchants making the strong- 
est appeal will get it. 

Make your displays the utmost in decorative beauty. 
Colors in china and glass properly set out are magnets 
to the woman. There is something in a well set table that 
no woman ¢an resist. 

Both china and glassware manufacturers are trying to 
out-vie one another in offering the extreme in artistic ware. 

If you don’t have displays of this kind of merchandise, 
you are letting the department and gift stores beat you at 
what should be your own game. 

If you feel that you don’t quite know what to put in 
stock, write to the Gift Section Editor of THE JEWELERS’ 
CIRCULAR who is steeped in just the kind of knowledge, 
who will be delighted to conduct you personally to the very 
show rooms or give you a list of firms who are carrying 
the attractive lines that you should have. 

Why noi sit down and write right now? 


SIR ORACLE. 
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Selling Perfumes in the Jewelry Store 


N these days of high rents and big overhead few merchants 

can afford to be exclusive specialists. Side lines have become 

a necessity. Of course it is much harder for the jeweler to 
select side lines than the general retail store for he must carry 
something that there is a demand for among the high class of 
consumers that frequent the jewelry store, something that has 
the same appeal as jewelry and if possible something that inter- 
laps with jewelry. 

Few lines of merchandise are more parallel to jewelry than 
high grade perfumes, for the woman who uses fine perfumes is 
the woman who wears jewelry. She is the woman who can af- 
ford luxuries. A large portion of the perfume that is sold is bought 
to be used as gifts, as is a large percentage of jewelry. Perfume 
takes up little space in the store and can be displayed very at- 


(Continued on page 123) 






MODERN 
WINDOW DISPLAY 
OFFERED BY A 
PROMINENT 
PERFUMERY 
HOUSE 
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Ropal Worcester China 
The Chantilly, illustrated herewith, is the ——<—s 


latest addition to our open stock dinner 
ware lines in The Aristocrat of English 


China. 
















This beautiful pattern — outstanding in 
artistry, style and quality —is made in 
Worcester’s celebrated Ivory Wall Body 
with an Ivory ground, deeper in tone, 
running under the richly enameled design 
in relief. 


Illustrations, Samples and Prices upon 
request. 


Sole American Agents 


MADDOCK & MILLER, Inc. 


Importers of English Wares of Merit 


39-41 West 23rd Street 
NEW YORK 


Dr. Wall’s famous Ivory Worcester 
Body was invented in 1751 and has 
been used ever since. 












































ROYAL CROWN DERBY 


English Bone China 


ROYAL CAULDON 


English Bone China and Ivory Earthenware 


We are the sole American representatives 
for these world famous English potteries. 


Inquiries Solicited 


| EDWARD BOOTE 


Hl (JAMES B. BOOTE) 


Hi 35-37 West 23rd Street New York lH 
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Two interesting 
examples of 
Royal Worcester 
china and a pen 
sketch of a corner 


of the original 
factory built in 
1751 
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The decoration on 
the plate has a 
green background 
with raised paste 
gold on the flang. 
The floral medal- 
lion is surrounded 


by a gold lace 
work ornamenta- 
tion 


China and Pottery Play an Important 
Part in the Modern Home 


EVER has there been a time when pride of an- 

cestry was more marked among the American 

buyers than today, and coupled with this has 
been the desire for antiques and reproductions of ancient 
pieces, as well as modern and ancient patterns in fine art 
wares that have a history going back into the previous 
centuries. Furnishings in the homes are often selected 
with an idea of establishing a “background” to identify 
the tastes of the owner with luxurious appointments of 
former years, and this has brought forth a call for deco- 
rative articles of a more conservative nature where es- 
tablished style, particularly period style, has proved more 
desirable than novelty of treatment. 

In the furnishing of such homes, nothing stands out 
more prominently than the use of fine china or pottery, 
for these lines have been identified with taste and culture 
for ages and afford an opportunity for beauty of design 
and coloring almost unequalled by any other line. The 
jeweler handling fine china, whether domestic or foreign, 
should realize that to make the most of his opportunity 
he must not only be able to give the customer the article 
wanted, but also at the same time be in a position to sup- 
ply information as to the history of the manufacturer, as 
well as about the design and style of the product. A peru- 
sal of the history of the various pottery and glass works 
that will give him an outline of the information desired 
will be well worth while. 

* % % 

Chinaware made in factories that were prosperous long 
before the United States existed as an independent coun- 
try are still doing a large business throughout the world, 
and a business in this country today larger than ever be- 
fore. Many of these, while turning out patterns to suit 
the present taste with decorations and shapes that meet 
the requirements of the twentieth century, still have the 
Same excellent quality of material and perfection of work- 
manship that were prominent in the days of our Revolu- 


tionary ancestors. What is more, several of these fac- 
tories continue today patterns that our great-grandmothers 
found desirable and are in a position to reproduce others 
made generations ago. 

* * * 

Take the Royal Worcester Pottery, for example. It was 
founded in 1751, and today the concern is marketing an 
ivory bedy porcelain that was invented by Dr. Wail in 
1751, and which this company has been making since it 
started in business. Ivory China is but a reversion to the 
early invention of Dr. Wall. 


NOTHER famous pottery, Wedgwood, is still sup- 
° plying people of taste all over the world. While it 
is true that the founder of the pottery, Josiah Wedgwood, 
is most famous for his work in decorative lines, and par- 
ticularly for his reproductions of the Portland vase, it is 
the tableware that has been the standby of the product of 
these great works for years. 

Wedgwood was born in Burslem, England, in 1730, 
started a pottery in the town of his birth in 1759, and 
the potteries are still conducted in Etruria (where they 
afterwards moved) by his descendants, and even the agen- 
cies, such as that in New York, are also run by his de- 
scendants, Kennard L. Wedgwood being the representative 
in the United States. 

A prominent New York club whose rooms had been 
decorated in the style prevalent in this country in the 
time of Washington’s administration was recently able to 
put on its tables the very Wedgwood pattern in dishes 
that was most popular at the end of the eighteenth 
century. 

* * %* 

Royal Doulton is another ware ful! of romance, as are 
many of the Royal potteries. John Doulton in 1815 started 
in business at Vauxhall Walk, Lambeth, accompanied by 

(Continued on page 123) 
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QUALITY ARTWARE 


These charming china figures—from the world famous Royal Doulton Potteries—will 
prove an excellent addition to any giftware assortment. 

These figures emphasize the rare quality of Royal Doulton Fine China and give an 
unusual variety of selection, not generally found in lines of this nature. 

Quality, Artistry and Charm combine to make these Roya! Doulton creations salable 
and profitable items. 


Sole American Agents 
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A modern example 


g 
e 
of Royal Crown Der- 
by ware. The flower } ' 
and leaf motif and iis 
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produce a_ particu- 
larly pleasing effect 
on this highly prized 


china 


China and Pottery m the Home 


(Continued from page 121) 


John Watts, and in a few years the fame of Doulton & 
Co.’s wares spread throughout the world and they still 
grace the table of homes of the rich and fastidious. 

Then there is Coalport, Crown Derby, Minton and a host 
of others in England that have supplied beautiful wares 
for many generations. 


The leading pottery in America for years has been, 
without doubt, that of Lenox of Trenton, whose Belleek 
ware gave it an outstanding position in the pottery world 
from the time it was first introduced, for it proved as 
beautiful as any china potted anywhere else on earth. 
Walter Scott Lenox, its founder, was always fascinated 
by the evolution of the dull clay into an object of beauty 
which he first saw in a pottery as he came to and from 
school as a boy shortly after the Civil War. It was this 
fascination that induced him to make up his mind as a 


young man to become the foremost American potter of 
his time. The difficulties he overcame (many of which 
would seem almost insurmountable) make interesting read- 
ing to the student of pottery, and he attained a success 
artistically long before he attained it commercially. 
before his death he was able to realize the fulfillment 
of his imagination, and today Lenox ware is synony- 
mous with the most beautiful productions of American 
ceramic art. 


But in addition to the English and American potteries, 
the jeweler will do well to become conversant with some 
facts as to the finer works made at Limoges, Sevres, 
Dresden, Copenhagen and other European centers, for 
the information which he can give his customer on these 
lines will always prove interesting, even when they do 
not form a conclusive selling argument. 


Selling Perfumes tn the Jewelry Store 


(Continued from page 119) 


tractively. The margin of profit is more than fair to 
the merchant and in some cases the selling prices com- 
pare with those of gems. 

Some years ago the perfume manufacturer gave little 
thought to the attractiveness of the container his prod- 
uct was sold in. If a woman desired a handsome or 
fancy container for her perfume it was necessary for 
her to get it from the jeweler. The jeweler still sells 
these fancy containers but the perfumer is selling his 
merchandise in containers that compare favorably with 
any that the jeweler sells. Why shouldn’t the jeweler 
Sell both container and perfume? If he has demand for 
one he must have for the other. 


oa ANY of the perfume manufacturers are now 
¢ having their containers made by manufacturing 
jewelers. Certainly the jeweler is the man to sell such 
products. They are more in line with his merchandise 
than that of the drug store. 

Illustrated on page 119 is a display of perfume seen 
in a New York jeweler’s window. A display such as this 
is certainly in keeping with the prestige that a jeweler 
must keep in his community and is as suggestive of lux- 
ury as a display of jewelry. In the other illustration 
with this article is shown a group of perfume atomizers. 
Perfume atomizers along with other containers for per- 
fume and cosmetics have long been sold by the jeweler 

(Continued on page 139) 
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SATISFIES THE MOST DISCRIMINATING. 
“DuBerry” Goblet Hawkes Rock Crystal meets with instant Customer Ap- 

Z ; 
$600.00 per dozen Net proval wherever shown. And, naturally, dealers are 
_ L building up greater profits because of this unanimous 
a 
Eg popularity. 
As ‘ END , > : : : 
I os" Produced in a variety of designs and styles, Hawkes 
Rock Crystal possesses unusual merchandising value. 
More prominent display can only enhance greater sales 
possibilities. Goblets up from $14.50 per dozen net. 
The assortments and prices are so varied as to cover 
every type of discriminating demand. 
Producers of Rock Crystal for Nearly Half a Century 
Pacific Coast Office . 5 
140 Geary St. Grand Prize—Gold Medal Paris 
San Francisco 
New York Office it 
542 Fifth Avenue HAWKES 
T. G. HAWKES & CO. 
Glass Manufacturers 
CORNING, N. Y. 
STANWOOD B 1112 
> ] ° os 
The World’s Most Beautiful China 
HE new Stanwood Pattern is charmingly coral—a color ensemble aptly set off by the 
‘Toa in a colorful motif, floral bouquet, incomparably fine white center, with rare body 
against the characteristic ivory band of Min- produced by calcined bone, and finished with 
ton. Observe the richness of the sepia outline, a bordering edge of deep green. Again Min- 
the dark yellow ornamentation, and the deli- ton has expressed—in modern terms—the qual- 
cate tracery of enameled tints. Rose red, corn- ity and authenticity of design which, beginning 
flower blue, buttercup yellow, the foliage as long ago as 1793, has resulted in the world’s 
greens, and the deep contrasting note of the ENGLAND most beautiful china. 
MEAKIN & RIDGWAY, INC. 
129 Fifth Ave. New York — 
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Stemware, 
Decorated and 
Lmported 


ITH the general appreciation 
Wy of proper table appointments 

and an increased interest in the 
set-up of the table for all meals, stem- 
ware is distinctly coming into its own. 
Of course, the essential basis of a prop- 
erly set table is silverware, in which 
jewelers are making a special study and 
collecting authentic information because 
of the desire of their customers to get 
information on the subject at all times. 
But associated with the silver and also 
important is the glassware that goes 
with it. The progressive jeweler has 
found that he must be equally well in- 
formed on this, and when possible be 
in a position to supply the accompanying 
glass in order to show the perfect pic- 
ture of a properly set table. 

Never has the market afforded a more 
beautiful or varied assortment of stem- 
ware than at present, not only in shapes 
and designs, but in coloring and in a 
range of prices that suit every purse. 
Both the domestic and the European va- 
rieties of stemware show their own char- 
acteristics, each offering advantages to 
customer and dealer to meet certain con- 
ditions, and an idea of a few of the 
many shapes popular in both are to be 
seen in the illustrations on this page. 

In the left hand column are examples 
of domestic stemware which, though lim- 
ited in number and presenting inade- 
quately the styles, shapes and character- 
istics of this line, give some idea of the 
general forms to be had, as well as the 
decorations. In the right hand column 
are shapes of imported ware, all from 
Europe, which in turn show some of 
the characteristics of these lines. The 
pieces selected for illustration have been 
chosen for their adaptability to the 
jewelers’ business. Some are made in 
delicate shades of blue, green and rose, 
while others are of pure crystal of a 
type that will bring out the beauty of 
the damask table cloth. 

Included in the lines to be found are 
exquisite rock crystal cuttings and superb 
decorations made with encrustations of 
22-karat gold. Stone wheel engravings 
in delicate designs as well as the deep 
etched glassware, also included, will be 
found to be of equal value to the jewel- 
er’s line as an attractive addition to the 
present day glass. 

—THE RAMBLER. 
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INTRODUCING 


The new “HOOVER?” pattern is a 
most exquisite line of decorated 
glass on highly finished blanks. 
Workmanship and blanks are of the 
best. 


“HOOVER” is produced on every 
conceivable item of g'‘ass, from 
mecha cup and saucer to 15 inch 
serving tray—with more than one 
hundred items to select from. Fur- 
nished in crystal, rose and green 
—and all at one price—this beauti- 
ful new creation has won instant ac- 
claim. 


Be the first in your community to 
offer “HOOVER.” It will make 
an amazingly profitable line for any 
stock. 


Write for Fifty or One Hundred Dollar 


Assoriments. 


Complete details on request. 


BONITA ART GLASS Co. 


FRANCIS H. RUHE, JR. 14 W. 23rn ST.. NEW YORK 


THE “HOOVER” LINE! 





HUNTINGTON, W. VA. 


J. M. IRVING, EQUITABLE BLDG., ST. LOUIS, MO. 

















Corinth” 


“All is not Gold that 
glitters,’ and when you 
see “Gold Encrusted” 
Stemware retailing at 
33c each, you may 
doubt if it is all gold. 


Our “Corinth”  pat- 
tern, illustrated, is inlaid 
with real gold; designed 
and applied in a man- 
ner that is at once at- 
tractive tc your clientele 
of discriminating taste. 
Note the graceful lines 
of the bowl and the deli- 
cately figured stem. 

Furnished in Crystal 
blanks, wide Pillar Op- 
tic. Stemware $12.00 
per dozen. 






7654 
Goblet 
“Corinth” 


Our representatives cover 
the country. 


MORGANTOWN GLASS WORKS 


Formerly Economy Glass Co. 
Morgantown W. Va. 














No. 3513 No. 3664 
Happy Happy 
Hour Hour 
Highball Cocktail 














No. 3513 Happy Hour Highball 


The camel indicates that you are quite dry. As you get along to 
the donkey you get a kick out of it—next you reach the hog-stage 
and of course you are soon feeling cocky and full of pep—only to 
find that when the glass is drained—you’ve made a monkey of 


yourself, 


No. 3664 Happy Hour Cocktail 
Measures the drinks—One for ladies, One for gentlemen and one for 
habitual drinkers. 
All figures in colors—fired in—will never wear ofi. 


F. PAVEL & CO. 


15 West 37th Street, New York, N. Y. 
Tel. Wisconsin 8791 
Own glass works, Bor-Haida, Czechoslovakia 





Shown by MARY RYAN 
at the Palmer House, Chicago 
August 5th to 16th. 
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Porcelains That Lend Charm to the Home 


This exquisite exam- 
ple of the potter’s 
art is a centerpiece 
for a shallow flower 
bowl. The long 
stemmed flowers are 
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LL potteries of note are vying one with 
oA ii other in producing graceful and ar- 

tistic figures of porcelain. Sculptors of 
national fame are employed in making the original 
models before the molds are made. Without fear 
of raising any feeling of jealousy, one would readily 
yield the palm to the European potteries in this 
direction. 

Those shown on this page are the product of 
several concerns and they will immediately be rec- 
ognized for their beauty of pose and line. The 
human figure divine has always been an inspira- 
tion to artists, but it is not always that birds and 
animals can be used to so great an advantage in 
the industrial art of potting. 

These have been selected because of their par- 
ticular adaptability to the jewelry trade. It is this 
class of merchandise that has its greatest outlet in 
jewelry stores. 

It will be noted that several of these figures‘are 
purely ornamental while others serve the more 
useful purpose of flower vases. The elegantly 
shaped flamingo, with its delicate pink and gray 
tints, makes an exquisite center for a flower bowl. 


Dainty expressions of the pot- 
ter’s handicraft depicting a 
number of pleasing subjects 


inserted in the holes 
at the base. Thus 
the figure appears to 
be dancing in the 
midst of a_ floral 
bower 
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_. as desirable as a new gown 
-. as givable as a brilliant party 





To see these new Accessories by Benedict is to Ends ... and a number of individual pieces. 
realize at once that here is merchandise with All USEFUL —all manifestly SMART — and 
a widespread and powertul sales appeal. all surprisingly moderate in price—well within 

Conservatively modern in conception, it is range of the purchasing ability of the MANY 
colorful — but not garish; That's the kind of mer- 
simple — but not bizarre. OQ * « Sos | a chandise that SELLS today. 

Accessories by Benedict by | By all means, SEE these 


include Desk Ware, Smok- new items when our repre- 


ing Sets, Bridge Sets, Book RB E N : L) C | sentative calls to see you. 


BENEDICT MANUFACTURING CO. 
Dept. K East Syracuse, N.Y. 





New York Sales Office 
and Sample Display 
366 Fifth Avenue, near 34th Stree: 
Canadian Factory—Trenton, Ontario 
GIFT SHOW DISPLAYS 


Stevens Hotel, Chicago, Ill., Room 546, August 5 to 10 
Baltimore Hotel, Kansas City, Mo., Room 319, Aug. 20 to 24 
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Butterfly wings in all their 
natural beauty are used ex- 
clusively in making the above 


picture 





French swinging clock, 
26 inches high, eight- 
day solid French move- 
ment with artistic 
French bronze figure 
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or the Flome Beautiful 





An example of solid pewter ware of un- 
usual beauty of design 








B Mie es SE Ce eee — 





Centerpiece for fruit or flowers with re- 
movable pottery bowl and bronze figures 








Bridge set in matte and Butler silver strips 
with black bakelite base 





Beauty and utility are 

cleverly combined in 

this modern ash tray of 
Pompeian bronze 


Names of manufacturers or importers of these articles will be supplied upon request 
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Visit Our Displays at the Following Gift Shows 


Eastern Manufacturers and Associated Eastern Exhibitors Associated Eastern Exhibitors 
Importers Exhibit Room 216 Ambassador Hotel, Room 435, Hotel Statler, 
Rooms 721-722 Palmer House, Atlantic City, N. J. Boston, Mass. 
Chicago September Sth to 10th September 16th to 20th 
August 5th to 16th Represented by Charles J. Paquette Represented by Charles J. Paquette 
Represented by Wa'ter F. Wegert 








No. 224C MIRRORED BRIDGE BEVERAGE SET 
Set consists of 4 two tone colored stem glasses with metal 
attachment (Pat. applied for) to hold glasses. Tray is 
mirrored and has attractive cutting. 


No. 2135/2086 NUT BOWL AND CRACKER 
Engraved colored glass Bowl, Rose or Green with attached 
nut cracker in Polished Nickel Finish. 





No. CG410 COASTER SET 
Consists of four colored crackled 
glass coaster with Metal Rim and 
Server Polished Nickel or Polished 
Brass Finish. 





No. 235 MIRRORED CONDIMENT 
SET 


Imported oil bottles and shakers with 
silver plated holder sets on mirrored 
glass tray. 


No. 8166 DECANTER SET 
Three Engraved Colored 
Glass Bottles, Mounted in 
Empire Design Holder, in 
Antique Gold Finish. 12 inch 
Tall. 







No. 7048 “ NTHIAN” DESIGN RELISH 
No. 7048 “CORINT Ar No. 3143 “NEW ENGLAND” PEWTER SMOKER SET 


Engraved colored glass insert, Rose or Green Consists of Cigarette Holder, Match ro and Ash Tray. 
7% inch diameter. Tray 5% inch Diameter, Set 234 inch Tall. 
. . . 99 ” 
“Where Novelties Originate Pacific Coast Salesrooms 


New York Salesroom ' 
SUNDERLAND & MILLER, INc. 


PHILIP E. EBB M. W. CARR & COMPANY, ING. acs cccuy sc, 007 Tile Cunrestes Bids. 


- . # fest Sth Street, 
Room 516, Fifth Ave. Bldg., Manufacturers Since 1869 %. Se 
200 Fifth Ave. California California 


New York, N. Y. West Somerville, Massachusetts 
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or HHomes Both Old and New 








Unusual toilet set in Swedish 
glass. It comes in blue and 
smoky topaz 


Reproduction in ster- 
ling of a Mayflower 
candlestick 




















A beautiful service plate of Furstenberg China with 
the famous Watteau decoration. The panels are 
alternating solid colors 






































A summer touch is this framed picture 
of “White Roses.” It has a green mat 
with a silver and green frame 





Beautifully hand decorated 
Tip Top Table. It is shown 
in a variety of colors, com- 
bined with rare old prints 





A highly lacquered cigarette box. 
It is shown in various colors with 
copper plate in cover 








Washington’s 
sword reproduced 
m sterling silver 
m the form of a 
letter opener 


A lamp greatly in demand 

due to its squatty shape and 

soft. mat-yellow color. It is 
10 inches high 


Names of manufacturers or importers of the above articles will be supplied upon request 
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FOR VOLUME SALES AND PROFITS IN YOUR GIFT DEPARTMENT 


COlY 


| Presents 


| NATIONALLY ADVERTISED 
JEWEL-LIKE CREATIONS 


eis js your opportunity to phage im-bhe 





sales volume and profits of the most widely 
| used heauty line in the country. I-xquisitely 
presented, these Jewel Like Creations meet 


the exactin® demands of the Jeweler and his 















clientele. Discriminating women constantly 
choose them as silts, for hridse and golf 
prizes, favors and their own toilet needs. 
Feature them in your Gift Section and 
hring these every day customers to your 
store. \lany Jewelers are already doing 
this—and selling Coty Users the 
other: lines they carry. If you are not 
sharing in Coty 's vast market, write 
our Gift Department today for the 
catalosue and folder of Creations 
specially selected for the Jeweler. 
7 N 
Double Compacte and 
Olympic (Double Size) 1 
Lipstick; gold or platinum 


tone finish; smart leather 
case, velvet lined. 


Price per doz. . $40.00 
ae $5.00 


| COTY WILL BE PLEASED TO SEND CATALOGUE, PRICE LIST AND SPECIAL JEWELER'S ORDER BLANK ON | 
REQUEST, OR WILL REFER YOU TO THE LOCAL DISTRIBUTOR. COTY, INC., 714 FIFTH AVE., NEW YORK | 
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|| orth hile Gifts of Varied Uses 








Famous Danube Porcelain. Each piece is 
painted under the glaze with pure gold 





A beautiful magazine 

rack, hand decorated in 

a variety of colors and 

embellished with rare 
old prints 





A graceful figure pre- 

siding over a glass ball 

which serves as an ash 
receiver 





A nest of three Venetian serving trays which are 
beautifully hand decorated 




















Vases, covered urn and cigarette 
box in Capo Di Monte china. These : ; ; 
are particularly attractive and ex- Swedish liqueur set in blue and amber glass- 


quisite in coloring ware 








Names of manufacturers or importers of these articles will be supplied upon request 
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CURRIER 


Q 
ROBY 


217 E. 38th St. 
NEW YORK 


ee 








No. 2542. ..... 11% in. High. 


No: 2598 ........ 12% in. High. 
Reproduction, London, 1802. 


Reproduction, London, 1800. 
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en lines of Crystal and Colored Glassware, Cut and En- 
eraved, Silver Plated Hollowware, Prize Cups, Trophies, 

Pewter, Fine Arts and Lamps will be on display at the 

Palmer House, Chicago, Ill., Room 917, until August 16th. 


Mr. A. C. Hanes will be in charge and extends a cordial 
invitation to the trade to inspect our line. 


Che Pairpoint Corporation 
New Bedford, Mass. 


43-47 West 23rd Street - 
228 Coristine Building 
126 Post St. 


New York City 
St. Nicholas St., Montreal, Can. 


San _ Francisco 
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Gifts Sure to Please 














Graceful, octagonal bowls of hand made 


: ‘at Three popular dogs are hand painted on these smart 
domestic pewter, hammered finish only _—s g I 


heavy base cocktail glasses. They are the Scottie, 
wire hair and pekinese 























Desk clock of matte silver with jet black 
A gold encrusted pastry tray of glass base and decoration 


Names of manufacturers or importers of the above articles will be supplied upon request 
J J J qd 
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Police Dogs $23 


PEWTER 
AND 


PORCELAIN 
The winning 
team in gift 
sales . . . fast 
moving and 
attractively 
priced. Our 


complete line 





ean be seen 





Fewter Covered Glass 
Bottle $5.25 


daily at our 
New York Show- 
room and will 
be featured in 
our booths at 
the following 
Gift and Art 


Shows: 





Pewter Compote $5 


AUG. 5-16—EASTERN MANUFACTURERS 
AND IMPORTERS ASS’N, 
Palmer House, Chicago. 
Exhibition Room 757. 


SEPT. 16-21—NATIONAL GIFT 
AND ART ASS’N., 
Parker House, Boston. 


Diller mitre ov Lue. 


225 FIFTH AVE: NEW YORKE-NY. 


Western Representative Lattie and Saubert 
Transportation Building Los Angeles, California 






New Eng. Representative W. S. Gray 


Room 505 








POMPEIAN 
BRONZES 


The new designs constantly being created and 
offered by Pompeian are original and exclusive 
—they possess the individuality which makes 
them conspicuous wherever displayed. 


BOOKENDS — ART OBJECTS — 
SMOKERS’ ARTICLES, ETC. 
SEND FOR NEW CATALOGUF. 





New fall creations will be shown at the 


Eastern Manufacturers & Importers Exhibit 
Palmer House, Chicago, Aug. 5th to 16th 
Room 747 


Pompeian Bronze Co., Inc., 
225 Fifth Ave., New York, N. Y. 
Western Representative 


LATTIE & SAUBERT 
Transportation Bldg., Los Angeles, Calif. 
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Ancient Glassware That aa 


L ells of the Antiquity of 


Perfumes and Cosmetics 


HCENICIAN girls and Babylonian women were 
Pr so far behind the modern female in the use of 

cosmetics, perfume, fine oils, etc. to “make the face 
glad and the countenance to shine” although the present- 
day girl prefers not to make a shining countenance, but 
rather uses powder to take off the glint. 

Of the two bottles shown in these columns, one is a re- 
ceptacle belonging to a maiden of Babylon and the other to 
a beauty of Phoenicia. It 
is more than like y that 
the equipments of the 
wiles and artifices of the 
present day were prac- 
ticed 2500 vears ago by 
the women, anxious to 
remain beautiful in the 
eyes of their men kind. 

Today there is more 
refinement and elegance 
in the surroundings and 
accoutrements. It is 
only because of more re- 
cent inventions and dis- 
coveries, not because of 
any lack of desire on the oe 
part of the women or the Phoenician Bottle 
willingness of the men to provide them. Still there 
was much more luxury and pleasure among these 
early nations than was manifest among our fore- 
bears of Anglo-Saxon blood. 

It was from the Orient that so many of the fine 
things were imported that gave the earlier Europeans 
a greater taste for personal beautifiers. Particularly 
is this true of glass containers for perfumes and cos- 
metics whose beautiful shapes and lovely colorings 
are a delight to the lover of the beautiful. 

The glorious iridescence of these early pieces is 
not surpassed by the fire of the opal. The disintegra- 
tion which sets in after a certain period of years 
causes the glass to assume every color of the spectrum. It 
will be noticed that the Pheenician bottle is cut with round 
punties thereby conclusively proving that the cutting of 
glass is no infant industry. 

These wonderful relics are the prized property of Samuel 
Hawkes of Corning, N. Y., president of T. G. Hawkes & 
Co.. crystal manufacturers. 

From the Babylonian era to the time of the Pheenicians 
and then to the Roman Empire is but to take the progress 
of the glassmaker’s art step by 
step and show how during the 
luxurious banquets held in Rome 
the choicest specimens of glass- 
ware were used in the service of 
wines and the luscious fruits. 
To pass over the wonderful 
Venetian product to the early 
English and Irish glassware is 
a distinct jump in time. 

















Babylonian 
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Phenician 


The Old Singing Waterford or Irish glass created for 
itself a particular niche and today possessors of some 
of the original pieces are proud indeed of their possessions. 
In the art of glassmaking the Americans have succeeded 
beyond all their early expectations and today are exporting 
quite an appreciable quantity. Their rock crystal engrav- 
ings and the geometrical or mitre cutting cannot be ex- 
celled in any part of the world. 


AITHFUL reproductions of the early Waterford glass 

are being made by many firms, one firm in particular 
whose blood is that of the early Penroses who were the 
original Waterford glass makers. Here is an opportunity 
for those who seek to equip their houses with the class 
of crystal used by their early settler ancestors. If some 
of the reproductions have been made to conform more to 
the present day use, that is all the better, for this is 
of necessity a progressive world. But the patterns 
and designs are identical 
to those used when Gen- 
eral George Washington 
entertained with his lav- 
ish southern hospitality, 
or that used by the aris- 
tocratic cavaliers who 
settled very early in 
Jamestown and _ other 
portions of the South. 

In the cuttings on the 
fine drinking utensils, 
such as decanters, tum- 
blers and stemware, the 
long flutes were quite the 
vogue, topped off with 
fine mitre or geometrical 
cuttings as a finishing 
band or border. This 

soe ee long fluted cutting is one 
Babylonian Bottle of the most difficult, and 
great care has to be used in its finishing so that it shall be 
absolutely flat and smooth without showing the slightest 
irregularity. 

If a jeweler will stock such glass he will do two things: 
be able to satisfy his customers’ desire for early American 
surroundings and at the same time make a handsome profit 
for himself. 








Selling Perfumes in the Jewelry Store 
(Continued from page 123) 


and can be sold much easier with a line of perfume. 

Atomizers are a natural accessory to the use of perfume 
because of the even distribution of the odor achievable. 

THE JEWELERS’ CIRCULAR will be very glad to give you 
the names of the manufacturers of the articles illus- 
trated here and at any time to furnish you with infor- 
mation you may request regarding perfume and acces- 
sories. 
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Police Dogs $23 


DEWITER 
AND 


PORCELAIN 
The winning 
team in gift 
sales . . . fast 
moving and 
attractively 
priced. Our 


complete line 





can be seen 





Fewter Covered Glass 
Bottle $5.25 


daily at our 
New York Show- 
room and _ will 
be featured in 
our booths at 
the following 
Gift and Art 
Shows: 





Pewter Compote $5 


AUG. 5-16—EASTERN MANUFACTURERS 
AND IMPORTERS ASS’N, 
Palmer House, Chicago. 
Exhibition Room 757. 


SEPT. 16-21—NATIONAL GIFT 
AND ART ASS’N. 


Parker House, Boston. 


Diller and Bre ov lune. 


225 FIFTH AVE: NEW YORKI-NY. 


Western Representative Lattie and Saubert 
Transportation Building Los Angeles, California 






New Eng. Representative W. S. Gray 


Room 505 








POMPEIAN 
BRONZES 


The new designs constantly being created and 
offered by Pompeian are original and exclusive 
—they possess the individuality which makes 


them conspicuous wherever displayed. 


BOOKENDS — ART OBJECTS — 
SMOKERS’ ARTICLES, ETC. 
SEND FOR NEW CATALOGUF. 





New fall creations will be shown at the 


Eastern Manufacturers & Importers Exhibit 
Palmer House, Chicago, Aug. 5th to 16th 
Room 747 


Pompeian Bronze Co., Inc., 
225 Fifth Ave., New York, N. Y. 
Western Representative 


LATTIE & SAUBERT 
Transportation Bldg., Los Angeles, Calif. 
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Ancient Glassware That 
L cls of the Antiquity of 


Perfumes and Cosmetics 


HCENICIAN girls and Babylonian women were 
Pr so far behind the modern female in the use of 

cosmetics, perfume, fine oils, etc. to “make the face 
glad and the countenance to shine” although the present- 
day girl prefers not to make a shining countenance, but 
rather uses powder to take off the glint. 

Of the two bottles shown in these columns, one is a re- 
ceptacle belonging to a maiden of Babylon and the other to 
a beauty of Phoenicia. It 
is more than like y that 
the equipments of the 
wiles and artifices of the 
present day were prac- 
ticed 2500 vears ago by 
the women, anxious to 
remain beautiful in the 
eyes of their men kind. 

Today there is more 
refinement and elegance 
in the surroundings and 
accoutrements. It is 
only because of more re- 
cent inventions and dis- 
coveries, not because of 
any lack of desire on the 
part of the women or the 
willingness of the men to provide them. Still there 
was much more luxury and pleasure among these 
early nations than was manifest among our fore- 
bears of Anglo-Saxon blood. 

It was from the Orient that so many of the fine 
things were imported that gave the earlier Europeans 
a greater taste for personal beautifiers. Particularly 
is this true of glass containers for perfumes and cos- 
metics whose beautiful shapes and lovely colorings 
are a delight to the lover of the beautiful. 

The glorious iridescence of these early pieces is 
not surpassed by the fire of the opal. The disintegra- 
tion which sets in after a certain period of years 
causes the glass to assume every color of the spectrum. It 
will be noticed that the Pheenician bottle is cut with round 
punties thereby conclusively proving that the cutting of 
glass is no infant industry. 

These wonderful relics are the prized property of Samuel 
Hawkes of Corning, N. Y., president of T. G. Hawkes & 
Co.. crystal manufacturers. 

From the Babylonian era to the time of the Phenicians 
and then to the Roman Empire is but to take the progress 
of the glassmaker’s art step by 
step and show how during the 
luxurious banquets held in Rome 
the choicest specimens of glass- 
ware were used in the service of 
wines and the luscious fruits. 
To pass over the wonderful 
Venetian product to the early 
English and Irish glassware is 
a distinct jump in time. 





Phoenician Bottle 





THE JEWELERS’ 





CIRCULAR 





Phenician 


The Old Singing Waterford or Irish glass created for 
itself a particular niche and today possessors of some 
of the original pieces are proud indeed of their possessions. 
In the art of glassmaking the Americans have succeeded 
beyond all their early expectations and today are exporting 
quite an appreciable quantity. Their rock crystal engrav- 
ings and the geometrical or mitre cutting cannot be ex- 
celled in any part of the world. 


AITHFUL reproductions of the early Waterford glass 
are being made by many firms, one firm in particular 
whose blood is that of the early Penroses who were the 
original Waterford glass makers. Here is an opportunity 
for those who seek to equip their houses with the class 
of crystal used by their early settler ancestors. If some 


of the reproductions have been made to conform more to 
the present day use, that is all the better, for this is 
of necessity 


world. But the patterns 
and designs are identical 
to those used when Gen- 
eral George Washington 
entertained with his lav- 
ish southern hospitality, 
or that used by the aris- 
tocratic cavaliers who 
settled very early in 
Jamestown and _ other 
portions of the South. 
In the cuttings on the 
fine drinking utensils, 
such as decanters, tum- 
blers and stemware, the 
long flutes were quite the 
vogue, topped off with 
fine mitre or geometrical 
cuttings as a finishing 
band or border. This 

Si ns long fluted cutting is one 
Babylonian Bottle of the most difficult, and 
great care has to be used in its finishing so that it shall be 
absolutely flat and smooth without showing the slightest 
irregularity. 

If a jeweler will stock such glass he will do two things: 
be able to satisfy his customers’ desire for early American 
surroundings and at the same time make a handsome profit 
for himself. 


a progressive 








Selling Perfumes in the Jewelry Store 
(Continued from page 123) 


and can be sold much easier with a line of perfume. 

Atomizers are a natural accessory to the use of perfume 
because of the even distribution of the odor achievable. 

THE JEWELERS’ CIRCULAR will be very glad to give you 
the names of the manufacturers of the articles illus- 
trated here and at any time to furnish you with infor- 
mation you may request regarding perfume and acces- 
sories. 
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GIFT AND ART ASSOCIATIONE © 


EVERY DAY 
ISA 


anna | 











This Association presents in large wholesale buy- National Shows, National in scope, serve thousands 
ing markets, Gift and Art Wares from all parts of of retailers throughout the Nation. Anticipate your 
the world, conveniently displayed for Jewelers’ Fall and Holiday buying, and plan now to attend 
inspection and purchase. Each of its three semi- one or more National Shows. 


annual shows is a comprehensive exhibit geograph- NATIONAL GIFT AND ART ASSOCIATION 


ically selected as a strategic buying center. Three Drexel Building Philadelphia 
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Some of the pieces of the Glassware Dinner Service recently 
presented to Mrs. Hoover 


The Philadelphia National Gift and Art Show 


semi-annual gift and art show at the Adelphia 

Hotel, Philadelphia, Aug, 26 to 31. Manufacturers 
and importers from all over the country will have their 
merchandise on display. Owing to the rapidly increasing 
number who desire space at these shows, the association 
found it necessary to take on an additional floor and in- 
stead of occupying four floors as heretofore, the fall show 
will be larger than ever, taking up five entire floors. Natur- 
ally there will be a wider variety of merchandise on dis- 
play; several new lines will be shown for the first time to 
gift and art buyers. The Hotel Adelphia is centrally 
located, a few minutes walk from the railroad stations, 
the large department stores and principal theaters of the 
city. The dates of the show are most convenient because 
many of the retailers may want to spend the week-end after 
the show at some of the seaside resorts close to Philadel- 
phia, and the last week in August is usually a gala one at 
all the resorts. Summer railroad rates all permit stop- 
over in Philadelphia. 

As in former years, members of the Philadelphia Gift 
and Art Shop Association will act as hostesses at the show. 
They will be on hand, both at the desk in the lobby of the 
hotel, and in the rest room on the eighth floor, to dispense 
their usual gracious hospitality to the retailers and make 
their visit as pleasant and as profitable as possible. 


The number of retailers who attend these shows in- 
creases constantly. Many of the buyers would not con- 
sider the out-of-date and expensive method of journeying 
to the various cities and going from display room to dis- 
play room to select their requirements, which they did 
previous to making their purchases at the National Shows. 
Even then it was not feasible for them to call personally 
on many concerns because of distance and they had to do 
some of their buying by mail. 

There will be gift and art merchandise exhibited from 
all parts of the globe. A day at the show will bring to 
mind the salt tang of a New England Coast and recall the 
Sailing vessels of our forefathers returning from India 
laden with the spices, sandalwood and perfumes of the 
Orient. There will be beautiful rugs, handcarved boxes 
and brasses that will bring a vivid picture of long caravans 


7 HE National Gift and Art Association holds its 


crossing the hot sands of the desert; gaily colored dishes 
and pottery from Czecho-Slovakia, where old world cos- 
tumes and mannerisms contrast strangely with modern 
business methods; the beautiful tapestries of France that 
seem like a page out of Medieval history; the soft colored 
Danish pottery of a bluish grey like the sea and the fog 
of that northern land; beautifully carved figurines and 
novelties, fashioned by the patient fingers of old world 
artists; embroideries from many lands, made by skilled 
fingers; Brittany laces so fragile and withal of such 
strength that they bring to mind the quaintly coiffed, 
sturdy figures of the Brittany peasants; hooked rugs, 
and handwrought iron reminiscent of Colonial days; ex- 
quisite sparkling Venetian glass that might have graced 
the palaces of the Doges. 


Pacific Coast Gift and Art Show 


SAN FRANCISCO, CAL., July 8—With exhibits in over 200 
representative lines artistically installed and everything 
to the minutest detail ready for buyers, the Pacific Coast 
Gift and Art Show opened this morning in the Palace 
Hotel here. Sidney J. Wolf, managing director stated 
this afternoon that over 200 representative lines were in- 
stalled. Registration was heavy today and includes buy- 
ers from eleven Western States, British Columbia, the 
Hawaiian Islands and even one from Australia. The show 
occupies the greater part of floors three and four of the 
Palace Hotel. 

Although the exhibits, taken collectively arc very color- 
ful, there is for the most part a marked absence of any- 
thing like tawdriness. Gorgeous oriental draperies and 
embroideries, endless vistas of colored lamps and lamp 
shades, pictures, tooled leather, painted leather, pottery 
and glass ware in profusion, brass and hand-made copper 
bowls, desk trays, etc., cloisonnes and last but not least 
Orienta! and costume jewelry, silverware and pewter all 
give an effect rather less showy than in previous years, 
but more artistic. This is a general impression rather 
than one of detail, but throughout the show none of the 
colors seem to scream at one another. The show is open 
from July 8 to 13, and exhibitors are pledged to remain 
till the close. 
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Chinese Art-Craft Jewelry 


Asiatic Art Jewelry Co.,Inc. 22 W.48t St., NY 








BUTTERFLY-WING CRAFT 
PICTURES and JEWELRY 











A Reminder 


HIS little candlestick 

brings to mind _ the 
happy colonial day. 
Admirably suited for a 
home done in this period 
—the charming appeal of 
the polished steel will 
make it a ready seller. 
Number 300—internally 
wired with an approved 
electric cord. 





The exquisite coloring effects of these pic- 
tures are accomplished by the application of 
genuine butterfly wings—a most beautiful FORGELIGH I IRON WORKS 


Encorporated 











and unique art. 
See our exhibit at room 859 Office - 2994 PARK AVENUE 


Palmer House, Chicago , Show Room - 223 FEFER AWE. 
Aug. 5th to 16th, for new designs. REW YorK 


OWEN BROS. 
225 Fifth Ave., New York 


Send for W. E. Norris 
illustrated leaflet U. S. Representative 
































© SOMETHING UNUSUAL, SOMETHING DIFFERENT ” 


In this modern era, the popular demand is ever for “Something Unusual—Something 
Different.” 

Sokol, Montag 400 Day Clocks are different—they are unusual. No electricity or battery 
current whatsoever is necessary. 400 Day Clocks are more practical because they run on a 
super-quality main spring that functions for more than a year on one winding. 

Produced from the finest of materials and under expert supervision, our 400 Day Clocks 
are fully guaranteed—no matter where or when bought. 

Dealers, throughout the country, unanimously acknowledge that 400 Day Clocks are a 
profitable answer to the modern demand. 





Write at Once for Descriptive Literature 


Pah Swe Masataed * | SOKOL, MONTAG & CO., 245 Fifth Ave., New York 





Full 100% Guarantee 

We are prepared to service, 
free of charge, our clocks 
whenever and wherever bought. 


Importers and Manufacturers 
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New York Notes 


Jacob Shonkoff, wholesale jeweler, is 
now located in Room 703 at 49 Maiden 
Lane. 

Joseph Feinstein, importer of watches, 
has moved from Room 607 at 83 Canal 
St., to Room 406 in the same building. 

G. H. Niemeyer, of Handy & Harman, 
57 William St., is sojourning on the 
Pacific Coast with his wife and daugh- 
ters. 

Abraham Shapiro, of A. Shapiro & 
Son, 48 W. 48th St., is sojourning at 
Hunter, N. Y., where he will remain for 
two weeks. 

Max Bauman of M. Bauman & Co., 
importers of diamonds, 20 W. 47th St., 
sailed on the Rotterdam, Tuesday, for a 
visit to the European gem markets. 

The Continental Mfg. Co., silver man- 
ufacturer and wholesaler of silver and 
allied lines, 37 W. 23rd St., is celebrat- 
ing its 49th anniversary this month. 

The Hygrade Plating & Polishing 
Works, formerly at 108 Fulton St., are 
now located at 36 W. 47th St., where 
they are specializing in chromium plat- 
ing. 

Del-Roy’s Jewelry Shop, this city, was 
granted a charter of -incorporation last 
week, with authority to do business in 
New York. The business was capital- 
ized for $10,000. 

M. Korow, watchmaker, formerly with 
the Hoffman Watch Co., is now estab- 
lished in his own retail jewelry and 
watch repair shop in the Cosmopolitan 
Hotel, 129 Chambers St. 

L. Adels of the L. Adels Co., watch 
importer, 64 W. 48th St., sailed July 3 
on the Homeric for a month’s visit to 
the concern’s factory in Chaux de Fonds. 
Mr. Adels expects to return by Aug. 10. 

Gabriel Sulzer of the Bernard Rice’s 
Sons Co., manufacturers of silver-plated 
ware and novelties, 325 Fifth Ave., has 
just returned from the Pacific Coast, 
which he visited in the interests of his 
firm. 

Hyman Leftie, stone importer, and 
Harry Oberman, formerly with Alfred 
La Frantz & Co., have formed a part- 
nership to deal in precious and semi- 
precious stones, trading as the Supreme 
Stone Importing Co., 37 Forsyth St. 

H. Benish, head of the office of the 
Roamer Watch Co., 48 W. 48th St., will 
sail tomorrow (Friday) on the Dutchess 
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of York, to visit the concern’s factory 
in Soleure, Switzerland. Mr. Benish ex- 
pects to be gone about three months. 

Maxwell Kramer, eastern representa- 
tive of A. Hirsch & Co., Chicago, and 
Mrs. Kramer, attended the convention 
of the New Jersey Retail Jewelers As- 
sociation at Atlantic City last week and 
are now sojourning at the seashore re- 
sort. 

Samuel Elbaum of Elbaum Fréres, 
diamond cutters and importers, 2 W. 
46th St., sailed recently for Europe on 
a purchasing trip. He will visit the 
markets at Antwerp and Amsterdam, 
making his headquarters at the firm’s 
Antwerp office, 2 Rue Simons. 
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The Jewelers Art Institute, Inc., con- 
ducting a trade school at 103 Lafayette 
St., was petitioned into bankruptcy last 
Thursday in the United States District 
Court, this city. The action was started 
by Judah Dresner, who holds a claim for 
$2,915, Benjamin Reznick, for $550 and 
Herman Canter, $65. 

Anne Peltin, assistant secretary of the 
Jewelry Crafts Association and _ in 
charge of the employment bureau of 
that organization, is receiving the con- 
gratulations of her many friends in the 
trade on her engagement which was an- 
nounced last week. Miss Peltin has 
become betrothed to Irving E. Sloane. 

Larter & Sons, 15 Maiden Lane, are 
notifying the trade that their factory 
in Newark will be closed from Aug. 3 
to Aug. 19. During that time they will 
be unable to do special order work or 
repairing, but the shut-down, however, 
will not interfere with the filling of 
orders for any of the concern’s regular 
merchandise. 

Walter Lampl, manufacturer of chains, 
20 W. 47th St., and his brother Joseph 
who is associated with him, are receiv- 
ing the condolences of their many 
friends in the trade over the death of 
their mother who passed away last Fri- 
day after a long illness. The funeral 
was held last Sunday from her late resi- 
dence, 1950 Andrews Ave. Burial was 
in Mount Pleasant Cemetery. 

A turnover order issued some time ago 
by Referee in Bankruptcy John L. Lyt- 
tle, and later confirmed by Federal 
Judge Knox, was served July 9 on J. 
Chamelin, formerly in the retail jewelry 
business at 484 E. Tremont Ave., Bronx, 
who is given 30 days in which to sur- 
render either $50,000 in cash or mer- 
chandise to the trustee. Failure to com- 
ply with this order will result in Chame- 
lin being cited for contempt of court. 
The issuing and upholding of this order 
represents 18 months of effort and liti- 
gation by Sternberg & Rosen, attorneys 
representing the Trustee in Bankruptcy 
and the creditors. Chamelin reported a 
robbery at his store on Nov. 27, 1927 
and shortly after was petitioned into 
bankruptcy. Creditors maintained that 
the robbery never occurred and there- 
after Chamelin and his affairs were in- 
vestigated. For eight months examina- 
tions were held, with Mr. Rosen of 
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(Continued on page 147) 
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=" Over One Hundred Years the Jewelers’ Bank | 
CHATHA M 


pHEN| X A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
aeeount here and are among our best friends today. 
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Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 















MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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Sternberg & Rosen doing the examining. 
The issuing of the turnover order in 
February of this year was the final out- 
come of these examinations. Attorneys 
for Chamelin appealed from this order 
of the referee, but by the 
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Kaye, Inc., importer of precious and 
semi-precious stones, 565 Fifth Ave., 
has returned from India after a pur- 
chasing trip lasting four months. She 
reports that fine stones are scarce and 
prices high. 

It was announced last week that the 
I. Scheuer Co., wholesale jeweler, 180 
Broadway, has been dissolved. Charles 
Scheuer, who has been connected with 
the concern for the past 10 years, will 
continue business under the style of the 
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Newark 


Jewelry valued at $100 was stolen from 
the show window of the store of the Dia- 
mond Jewelry Co., 863 Broad St., last 
Saturday morning by two men who broke 
the plate glass window, helped them- 
selves hurriedly to the jewelry and 
dashed away in a waiting automobile. 

Hartdegen, Inc., has opened its new 
store at 900 Broad St., just 
opposite the site that housed 





recent ruling of Judge Knox 
the order stands. 

Madoff & Oransky, whole- 
sale jewelers, have moved 
from 171 Essex St. to Room 
21 at 99-105 Canal St. J 

The Jabel Ring Mfg. Co. of 
Newark, N. J., has opened a 
New York office in Room 1204, 
at 10 W. 47th St. 

Papazian Bros., importers 
of diamonds, Oriental pearls 
and precious stones, 87 Nas- 
sau St., will move on Aug. 1 
to 2 W. 46th St. 

Ferdinand T. Hashka, head 
watchmaker for Tiffany & Co., 
is enjoying a trip abroad 
where he is visiting relatives 





A SERVICE TO VISITING JEWELERS 
EWELERS visiting the markets in New York, 


Chicago, Providence and Boston, where 
offices or branch offices of THE JEWELERS’ Cir- 
CULAR are located, may have the current copy of 
THE JEWELERS’ CircuLakr sent to their hotel room 
if they will simply telephone their request to 
our office, asking for the same and giving their 
address. 


In this way, jewelers away from home may 
keep in full touch with the events in the trade 
during their absence from their business. 


the concern for many years. 
The new location is on the cor- 
ner of Green St. Richard P. 
Hartdegen is president of the 
firm and is also president of 
the New Jersey Retail Jewel- 
ers’ Association, having been 
reelected at the recent conven- 
tion held in Atlantic City. 
Anton Geiger, a manufactur- 
ing jeweler and one of New- 
ark’s pioneer diamond setters, 
died recently. He was buried 
in Fairmount Cemetery with 
Rev. Richard Shipley officiat- 
ing. Mr. Geiger was noted par- 
ticularly for his strength and 
in younger days was an all- 








and friends. 

The Daniel Jewelry Co. has 
been granted a charter of incorporation 
to do business in this city. The firm’s 
capital is made up of 100 shares of 
common stock. 

Gould Popp, who recently returned 
from Europe, will speak about his ex- 
periences abroad before the Timeology 
Hikers next Saturday afternoon at Tib- 
betts Brook Park. 

I. Rosenthal, manufacturing jeweler, 
formerly of Miller & Rosenthal, manu- 
facturers of mountings, 105 Fulton St., 
is now conducting his own business in 
Room 702 at 71 Nassau St. 

Mrs. Alice Armuth of the firm of 
Edgar Bloom, diamond papers and 
jewelers’ supplies, 545 Fifth Ave., re- 
cently sailed on the Berengaria for a 
pleasure trip to England, France and 
Belgium. 

The Fourteen Karat Finding Co., 64 
Fulton St., it was announced, has pur- 
chased some of the dies, tools and equip- 
ment of the Hamilburg-Shaw Corp., 
manufacturing jeweler, 8 W. 30th St., 
which has liquidated. 

Two bricks were hurled through the 
plate glass show window of the store of 
R. Weiss & Co., 502 W. 42nd St., early 
Tuesday morning, watches and jewelry 
worth $1,500 being taken before police- 
men arrived at the scene. 

George Nacol, formerly eastern, west- 
ern and southern traveler for F. J. 
Boesse & Co., is now calling on the 
wholesale trade for Brozen Bros., promi- 
nent watch crystal manufacturers, 160 
Varick St., this city. 

Esther Gattle Beck, wife of Leo Beck, 
and sister of E. M. Gattle, of E. M. 
Gattle & Co., 703 Fifth Ave., died last 
Saturday from heart trouble at the 
Hotel Lucerne, where she made her 
home. Funeral services were held 
Monday. 

Florence T. Kaye of Florence T. 


C. Scheuer Co., and will remain at 180 
Broadway. 


Among the recent accessions and 
loans listed by the Metropolitan Museum 
of Art, is a bronze incense burner, inlaid 
with silver and gold. It is of Chinese 
origin and dates back to the Han 
Dynasty. This object has been lent to 
the Museum by Herman A. E. and Paul 
C. Jaehne and is on display in Wing E, 
Room 9. 

The regular monthly meeting of the 
executive committee of the Jewelers 
Security Alliance was held last Friday 
at the organization’s headquarters, 15 
Maiden Lane. The meeting was pre- 
sided over by President Harry C. Larter 
and attended by Vice-President Leo 
Wormser, Secretary James H. Noyes 
and Alpheus L. Brown, H. H. Dilling- 
ham, Arthur Lorsch, C. J. Brotherly and 
Frank T. Sloan. There were 35 new 
members admitted to Class B while one 
Class A member was transferred to 


Class B. Five rewards were ordered, 


paid. 

Charged with grand larceny Philip 
Suitowsky of 1647 W. Ninth St., Brook- 
lyn, was held for Grand Jury action 
before Magistrate Vitale in the First 
District Magistrate’s Court on Monday. 
He was released on bail of $1,000, fur- 
nished by the Equitable Casualty & 
Surety Co. Hanin Bros., dealers in 
watches and watch case mountings, 71 
Nassau St., filed the complaint against 
Suitowsky. They claimed that on March 
25 they delivered two platinum diamond 
watches valued at $515 on memorandum 
to the defendant and the latter never 
returned the timepieces or paid the 
amount due. Six adjournments of Suit- 
owsky’s hearing were taken before his 
case was referred to the Grand Jury by 
Magistrate Vitale. 


round athlete. He was 62 
years old. The survivors are 
his widow, Mrs. William Cook, a daugh- 
ter, two brothers and a sister and seven 
grandchildren. 








Buffalo 


C. W. Burnham, who has been as- 
sociated with the Oneida Community, 
Ltd., has been made general manager 
of the William A. Rogers plant at Nia- 
gara Falls, Ont., succeeding Ralph F. 
Sage. The Rogers plant was recently 
acquired by the Oneida concern. Mr. 
Burnham announces that the business 
of the Rogers company will be expanded 
but no change will be made either in the 
name or the operation of the plant. 


About 100 members of the jewelry 
trade, their families and friends, . are 
expected to attend the annual outing of 
the 24 Karat Club at the Automobile 
Country Club, Clarence, N. Y., on 
Wednesday, July 24. An invitation has 
been extended to the members of the 
Buffalo Retail Jewelers’ Association and 
a large number have signified their in- 
tention of attending. A program of 
games -will be held during the afternoon, 
starting at 2.30 o’clock, for which there 
will be suitable prizes. A chicken 
dinner will be served at 6.30 p. m., 
followed by dancing in the evening. 











Barnet Ravdin has assumed the pro- 
prietorship of the Gem Jewelry Shoppe, 
460 Elm St., Arlington, N. J: The new 
owner also conducts a jewelry store in 
Nutley, N. J. He is an expert watch 
repairer and will handle this work at 
both stores, and will also do a general 
jewelry business. 
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Philadelphia 


The third annual outing of the Jewel- 
ry Store Club of John Wanamaker’s, 
Philadelphia, was held on Saturday, 
July 6, at the Brookline Square Club, 
Brookline, Pa. There were many events 
staged and in the afternoon a dinner 
was served at which Earl R. Bachman 
acted as toastmaster. A vaudeville 
show was also staged in connection with 
the dinner. The baseball game was one 
of the big features of the day. There 
were also swimming events, a bathing 
beauty contest and many field games. 


The Oneida Community, Ltd., held 
an attractive display of silverware last 
week at the Benjamin Franklin Hotel. 
The display, which lasted all week, was 
in charge of Karl H. Hatch and William 
Ferguson, the latter manager of the 
Philadelphia territory for the company. 
They were assisted by L. A. MacKown, 
B. H. Crowell and Mr. Winslow. From 
here it was taken to Baltimore and 
later goes to Washington, Richmond, 
and Norfolk. A similar display will be 
taken to Trenton and eastern Penn- 
sylvania. 











Providence 





Dominick Leonardo, 21 Grant St., has 
filed information with the city clerk’s 
office that he is proprietor of the Ivory- 
loid Novelty Co., 405 Eddy St. 

The Improved Seamless Wire Co. has 
filed information with the Secretary of 
State’s office that it has decreased its 
capital stock from $100,000 to $75,000. 

Cohn & Rosenberger, manufacturers, 
have removed from the Waite, Thresher 
Co. building, Abbott Park Place, to their 
new factory building at 167 Point St. 


The Excell Mfg. Co., manufacturer of 
gold chains and costume jewelry, is 
moving to larger quarters on the fourth 
floor of the same building, 45 Richmond 
St. 

Charles Arlington Barnes has filed in- 
formation at the city clerk’s office that 
he is the owner of both the Kimberly 
Gem Co., and the Royal Ring Co., at 9 
Calender St. 

Albert Speidel, of the Automatic Gold 
Chain Co., left last week for a two 
months’ tour of Europe during which 
he will visit France, Germany and 
Switzerland. 

Notice has been filed at the office of 
the Secretary of State that the Kenney 
Mfg. Co., 609 Wellington Ave., Cran- 
ston, has increased its capital stock from 
$150,000 to $250,000. 

The Albert Mfg. Co., manufacturer 
of novelties, has removed from 45 Rich- 
mond St. to 85 Sprague St., where an 
entire floor has been taken and consider- 
able new machinery has been installed. 

The Uncas Mfg. Co. purchased the 
merchandise, machinery, fixtures and 
other assets of Joseph Catlow & Co., 
92 Niagara St., which, as previously an- 
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nounced were sold at auction in bank- 
ruptcy proceedings. 

Arthur A. Doty, 86 Bullock’s Point 
Ave., Riverside, has filed a voluntary 
petition in bankruptcy in the United 
States Court for the Rhode Island Dis- 
trict, the schedules showing liabilities 
of $9,232 and assets of $113. 

Charles Rodman Ross, a Civil War 
veteran and for 27 years an employe 
of the S. & B. Lederer Co., died recent- 
ly at his home on Narragansett Boule- 
vard, in his 82nd year. He was born in 
New London, Conn., and at the outbreak 
of the Civil War at the age of 16 years 
he enlisted in the Union Army and re- 
mained in service throughout the con- 
flict. 

Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Mr. Levy and 
Mr. Nerenberg, the Empire Jewelry Co., 
New York city; Mr. Lawrence and Mr. 
Schatnauer, Lawrence & Schatnauer, 
Inc., New York city; Mr. Avidan, Lipp- 
man, Spier & Hahn, New York city; 
Miss Birkenberg and Miss Donaldson, 
Marshall Field & Co., Chicago; Joseph 
Mayer, Steinhardt Bros., New York 
city; Mr. Weinstock, Cohen & Wein- 
stock, New York city; C. H. Westwood, 
the C. H. Westwood Mfg. Co., Toronto, 
Ont.; Mr. Levy, Jesse Levy & Co., Phil- 
adelphia; Mr. Reinschreiber, Cahn & 
Co., Inc., New York city; Mr. Grauer 
and Mr. Brown, M. J. Grauer Co., New 
York city; Mr. Schor, the United Main 
Order House, New York city. 








Attleboros 


Severe Lemire, aged 56 years and for 
many years with the Smith-Richardson 
Co., died last week after a long illness. 
He leaves a widow and six children. 

Mr. and Mrs. Donald LeStage ob- 
served the 25th anniversary of their 
wedding last week. During the day the 
couple received the congratulations of 
their friends who were aware of the 
anniversary. A family dinner at which 
a few intimate friends were also prenent 
was held at the Hotel Hixon. 

A merger of two well-known Attle- 
boro manufacturing jewelry concerns 





_was announced the past week. The 


American Metal Crafts Co. has pur- 
chased the stock and equipment of the 
Reading Barlow Smith Co., which 
occupies large floor space in the In- 
graham building on Union St. The 
American Metal Crafts Co. will move 
from the Union Plate and Wire build- 
ing on Aug. 1 to take over the Smith 
Co. quarters. The Smith Co. was for- 
merly the H. A. Allen Co. 

One more employe, making a total of 
seven that have been added to the 
“Simmons Immortals,” on Tuesday last 
completed 50 years of service with the 
R. F. Simmons Co. John J. Reynolds 
began his services with the company on 
July 10, 1879, and in recognition of his 
half century of connection with the firm 
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was presented the gold diamond-set ser. 
vice emblem now worn by seven men, 
which is given to all who have remained 
that long in the employ of the firm. In 
addition to this emblem Mr. Reynolds 
was otherwise remembered with gifts of 
a solid gold watch and chain, an easy 
chair, a reading lamp, cigars and other 
gifts froi.. his fellow workmen. 








Boston 





Homer’s has just opened a new store 
in Portland, Me. It is in line with the 
ultra-modern style of store for which 
Homer’s has won a high reputation in 
Boston and elsewhere. 

Holyoke police are searching for boys 
known to have been near the store of 
Cheney & Hunt, Inc., of that city when 
the display window was broken and 
several watches, a necklace and other 
articles were stolen. 

John L. Hall and Reginald C. Heath, 
trustees, have leased to Fitch, Bryant, 
Inc., the street floor and basement at 2B 
Newbury St. The lease is for a long 
term and it is the intention of the 
company, after alterations to make it 
one of the most attractive jewelry shops 
in town. 

Mr. and Mrs. Fred H. Marsden of 
Monson celebrated the 25th anniversary 
of their wedding recently. They were 
the recipients of many pleasant remind- 
ers and gifts and numerous friends 
participated in the ceremonies to mark 
the occasion. Mr. Marsden has been in 
the trade for 33 years and also has 
practiced optometry during the whole of 
that period. 

A short thin man about 40 years of 
age entered Fritz’s store, Quincy, July 
10, and told a clerk that he planned 
to present a gold watch to his wife and 
would like to see some _ timepieces. 
After selecting a watch the stranger 
informed the clerk that he would bring 
his wife in to determine whether it met 
with her approval. After. the stranger 
had gone, the clerk discovered that a 
gold watch valued at $85 was missing. 





SS 


New Enterprises 








A. G. Calkins is opening a jewelry 
store in Bloomer, Wis. 

E. A. Page has opened a jewelry shop 
at 1404 Washington St., Manitowoc, 
Wis. 

The Freeport Community Jewelers, 
Inc., 140 Chicago Ave., Freeport, IIl., 
were recently incorporated in that State. 
The firm, which will deal in jewelry, 
diamonds and pearls, is capitalized at 
$15,000 and its incorporators are Olga 
Anderson, Muriel Steel and K. Gilman. 


The Kay Jewelry Co., 407 Seventh St.. 
Washington, D. C., was recently robbed 
of three diamond rings valued at $500. 

















ret 
wh 
bus 


wil! 
Nev 
wee 


rep: 
Pitt 
was 


for 
com 
thre 


Lak 
Eur 
Mr: 


in § 


wit! 
rett 
spel 
trac 


turt 
fam 
two 


Sch 


will 
busi 


is 7 
buil 
mad 
buil 


offic 
and 
left 
atte: 
anni 
16 t 


smit 
asse 
brou 
volu 
filed 
cern 


in (¢ 














July 18, 1929 


THE JEWELERS’ CIRCULAR 





Chicago Notes 


Toby Stern of Jacques Kreisler & Co., 
returned last week from New York 
where he spent two weeks attending to 
business and visiting at the home offices. 

Emil Schmidt, 55 E. Washington St., 
will leave this week for Lake Placid, 
New York, where he will spend a few 
weeks resting. 

John T. Mack, diamond setter and 
repairer, is now located in Suite 824, 
Pittsfield building. Mr. Mack, formerly 
was connected with the A. & Z. Mfg. Co. 

Fred Whitney, Chicago representative 
for the Hadley Co., has completed a 
combined business and pleasure trip 
through the East. 

Mrs. J. W. Fitzpatrick, of the State 
Lake building, returned recently from 
Europe, where she spent several months. 
Mrs. Fitzpatrick visited various cities 
in six countries. 

Fred W. Hoefer, manufacturers’ agent 
with offices in the Pittsfield building, 
returned to Chicago this week after 
spending several weeks visiting the 
trade through Illinois and nearby States. 

H. Weiner of the Levitan Weiner Co., 
5 N. Wabash Ave., Chicago, has re- 
turned from Canada, where he and his 
family spent a week. They also were 
two days at Niagara Falls. 

Carl L. Loeb,’ representing I. 
Schwartz, left on Sunday accompanied 
by his wife for the West coast. He 
will be away for five weeks combining 
business with pleasure. 

Raymond J. Libner, diamond setter, 
is now located in Suite 824, Pittsfield 
building. Mr. Libner, for some time 
made his headquarters in the Mallers 
building. 

Myron Kelly, manager, of the Chicago 
office of the Rogers, Lunt & Bowlen Co., 
and “Jim” Hackett, representative, will 
left last week for Greenfield, Mass., to 
attend the concern’s regular  semi- 
annual sales conference, to be held July 
16 to 19. 

In the matter of the Capitol Platinum- 
smiths, Capitol building, this city, the 
assets were sold at auction last week and 
brought approximately $230. An in- 
voluntary petition in bankruptcy was 
filed about a week ago against this con- 
cern, 

_ C. B. Imhoff, Glendive, Mont., stopped 
In Chicago last week to spend a few 





days here visiting with friends in the 
trade enroute to Pennsylvania where he 
will spend a week visiting at his old 


home. This is Mr. Imhoff’s first visit 
to Chicago in 13 years. 

Henry Hart, manager of the Chicago 
office of Arnstine Bros., returned on 
Sunday from a business trip through the 
Middle West and East. Mr. Hart was 
away for about 10 days and spent a 
few days at the home offices in New 
York. 

Nandor F. Wechter of Wechter Bros., 
returned with his brother-in-law last 
week from International Falls, Minn., 
where he spent a week resting and fish- 
ing. Jake Wechter, of the same concern, 
has returned to his desk after spending 
three weeks at home on account of 
illness. 

Gerardo Terranova is opening a new 
retail jewelry store in the 500 block of 
Davis St., in Evanston, Ill. All new 
modernistic fixtures are being installed 
and Mr. Terranova expects to hold his 
formal opening in about a week. Mr. 
Terranova has a shop in Suite 649, 
Pittsfield building. 

R. S. Hulbert, manager of the Chicago 
office of the Oneida Community, Ltd., 
accompanied by A. J. Ledwith, R. R. 
Colway, W. H. Farmer, N. P. Mason and 
E. P. Clark, representatives, returned to 
Chicago last week from Oneida where 
they spent a week attending an agents’ 
meeting. 

Bert Friedman, Friedman Bros., and 
“Bob” Shuttles of Shuttles Bros. & 
Lewis, Dallas, Tex., left Chicago recent- 
ly to motor to New Mexico, Mexico and 
Texas. They will remain at Taos 
Lodge, New Mexico, for about two 
weeks, resting and sketching, and will 
return to their respective homes about 
Aug. 1. 

O. Snyder & Co., 3944 W. Madison St., 
filed a voluntary petition in bankruptcy 
last week. Assets are scheduled at 
$1,500 and liabilities at $7,551. Mr. 
Snyder started in the retail jewelry 
business in 1912 with a Mr. Cann, under 
the firm name of Snyder & Cann. A 
few years later he took over the busi- 
ness and operated under the present 
style. 

In the matter of Bouer & Goldstein, 
Stevens building, bankrupt, the Trustee 
has filed the final account and report. 
The final meeting of creditors will be 
held within the next 30 days at which 


time the final dividend will be decided 
upon. The final dividend should pay 
between 15 and 17 per cent. All credi- 
tors have received a dividend of 20 per 
cent. 

The Oneida Community Road Show 
closed at the Palmer House last Satur- 
day. The purpose of this display was 
to introduce their new flatware pattern. 
A complete showing was made of this 
line. The display will be made in all 
of the larger cities in the Middle West. 
Members of the Chicago office and W. 
T. Earl of the home offices had charge 
of the display. 

“Billy” Lamb, of the George H. Fuller 
& Son Co., accompanied by “Billie” 
Little, manager of the New York office 
of this firm and his wife, motored to 
Chicago last week. Mr. Lamb spent the 
past month in Maine visiting at the 
summer home of the Charles Fullers. 
The Littles are spending several weeks 
in Chicago visiting with friends and re- 
maining at the home of Mrs. Little’s 
parents at Lake Bluff. 

An involuntary petition in bankruptcy 
has been filed against Harry V. Ander- 
son, 5720 W. Chicago Ave. This action, 
it is understood, was found necessary 
because a creditor who was in possession 
of an execution was about to sell the 
assets to satisfy its claim. A receiver 
has been appointed by the Federal Court 
who is now in charge of the assets. As 
far as can be determined the liabilities 
are about $8,000 and the assets are con- 
sidered to be worth about $2,500. 

Granddaughter and grandfather, rep- 
resenting four generations, were princi- 
pals at the recent marriage of Dave 
Greenwald, jewelry merchant of Aurora, 
Ill., and Miss Louise Mautner, of Chicago, 
held at the Midland Club, this city. 
Aaron Wollheim, 87-year-old grandfather 
of the groom, of New York City, was the 
best man, while the youngest grandchild 
at the wedding was Betty-Fay Chayken, 
great-great-great granddaughter of Mr. 
Wolheim, and daughter of Irving Chay- 
ken, prominent Hammond, III., jeweler. 

Chicago police are notifying jewelers 
of this city to be on the lookout for two 
middle aged men who represent them- 
selves as officers of the police journal, 
Police 1313. These men solicit ads for 
this journal and also ask for donations 
for the police field meet. They are not 
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connected with the police department in 
anyway and if they present themselves 
jewelers should immediately notify the 
officer in the building. The officers that 
are soliciting for the police benefit are 
in uniform and will be prepared to show 
proper creditials to identify themselves. 








Cincinnati 





Funeral services were held Saturday 
for Mrs. Katherine Bardes Krucke- 
meyer, 68, widow of Ernst F. Krucke- 
meyer, late jeweler of Cincinnati. Mrs. 
Kruckemeyer died Thursday after a 
long illness. One son, Edward, an 
architect, and two sisters, survive. 

Clayben Jewelers, Inc., which has 
been located at 545 Walnut St., for 
several years will move to one of the 
store rooms in the Bell Block, northeast 
corner of Sixth and Vine Sts. The con- 
cern obtained a 10-year lease for which 
it will pay a total of $95,000. Contracts 
have been let for the installation of a 
new front for the store and the creation 
of a mezzanine floor. 








Detroit 


Edward Carp has recently joined the 
sales forces of the E. H. Pudrith Co., 
wholesale jeweler in the Metropolitan 
building. 

The Detroit branch of the C. & E. 
Marshall Co., in the Metropolitan build- 
ing is being completely rearranged, re- 
decorated and otherwise made more con- 
venient for handling its trade. The 
work is being done under the direction 
of C. W. Hurt, Detroit manager. 

A negro, a few minutes after he 
stepped off a Chicago train on Tuesday, 
July 9, crashed in the window at the 
store of the Bell Jewelry Co., Kalama- 
zoo, and helped himself to a handful 
of rings. Five minutes after the glass 
fell to the paving, he was under arrest 
on a charge of grand larceny. The 
negro was chased up a flight of stairs 
in.a nearby building and finally arrested 
as he was hiding in a room. 

The A. C. Becken Co., wholesale jewel- 
er, Chicago, opened a new branch es- 
tablishment at 712-713 Metropolitan 
building, on July 15. The Detroit repre- 
sentatives are Frank E. Neipp and 
Jerry Nay. These young men are both 
well known in the Detroit area where 
they were connected for a number of 
years with the Scribner & Loehr Co., 
Mr. Neipp as manager of the Detroit 
branch and Mr. Nay as city salesman. 

The clock which stands in front of the 
Seewald jewelry store, Hudson, Mich., 
has been wound by five generations of 
the family. The clock was made by the 
great grandfather of the present owner, 
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Phillip Seewald, assisted by his grand- 
father, who recently died. The great 
grandfather wound the clock, as did the 
late John P. Seewald, who conducted the 
store for 63 years. Phillip Seewald and 
his son, Phillip Seewald, Jr., still con- 
tinue to wind it. 

Although two men have been held 
for questioning, n thing definite has yet 
been established as to the identity of 
the robbers who held up Robert Rutzky, 
a gem salesman, with headquarters at 
93 Nassau St., New York, on Monday, 
July 8. A belt was stripped from Mr. 
Rutzky, containing $50,000 worth of 
diamonds, shortly after he had been 
shown to his room in the Hotel Tuller. 
Two bandits covered Mr. Rutzky and a 
bellboy with revolvers, bound them to- 
gether and after obtaining the gems, 
fled. 

A meeting of the creditors of Hugh 
Connolly & Son, retail jewelers, 1540 
Woodward Ave., Detroit, Mich., was held 
on July 2, at which time a composition 
offer of 45 cents on the dollar was 
accepted. The payment offered is 22 
per cent in cash and the balance in notes 
running from six to 18 months. The 
offer will-come up for confirmation on 
July 13. Sternberg & Rosen, attorneys, 
of 233 Broaday, New York city, acted as 
counsel to the creditors’ committee, 
which consisted in part of E. E. Brunst 
of the Gruen Watch Co., chairman, and 
Monte Gluck of Gunzberger & Gluck. 
Before the offer of settlement was made 
the appointment of a receiver was halted 
in order to preserve the leasehold, which 
is considered valuable. 








Salt Lake City 


Thieves smashed the window of the 
Sugarhouse Jewelry Co.’s_ store in 
Sugar House, Salt Lake City, one night 
recently and helped themselves to goods 
valued at more than $1,000, Mrs. M. E. 
Weiss, proprietor, estimated. 

John Boes, one of Salt Lake City’s 
well-known retail jewelers for many 
years and the first president of the old 
Utah Jewelers Association, is ill in a 
local hospital. Mr. Boes’ condition was 
critical for a few days, but it is believed 
that he is now on the road to recovery. 

Sleeping in his store probably saved 
Thomas J. Goins, Tooele jeweler, from 
a serious loss one night recently. Hear- 
ing intruders in the place during the 
night, Mr. Goins promptly fired four 
shots in their direction, none of which 
appear to have taken effect, but the 
would-be robbers fled in haste taking 
nothing with them. 











Earl Kelly, formerly employed in the 
Kaum jewelry store, has purchased the 
jewelry department of Carter & Herman 
and leased the Hendrick building for 
the new store he will start in Waukon, 
Iowa. Stock will be transferred and 
the store opened as soon a8, remodeling 
of the Hendrick building is completed. 
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Indianapolis 





The Lincoln Jewelry & Loan Co., Ine. 
has been incorporated with a capital 
stock of 1000 shares no par value, to 
deal in jewelry, diamonds, watches and 
sporting goods. The incorporators are: 
Mary Valinetz, Arthur Fairbanks and 
Van V. Hirsh. 


Announcement has been made of the 


withdrawal of Richard F. Evard from | 


the Evard Store, Inc., Monument Cirele 
and the establishment by Mr. Evard of 
a jewelry shop on the fourth floor of the 
Merchants Bank building. Watches, dia. 
monds and a variety of jewelry will be 
carried by Mr. Evard in his new shop, 








Canada Notes 


John Maynard, jeweler, Campbellford, 
Ont., has sold his business to Percy A, 
Tweedie. 

The H. & W. Perrin Co., Toronto, 
has been incorporated with a capital 
of $40,000, to carry on a wholesale and 
retail business as jewelers, goldsmiths, 
and silversmiths, and dealers in optical 
goods. 

A 22-year-old youth was arrested on 
July 10 charged with stealing a ring from 
the store of Benjamin Walker, jeweler, 
51 Richmond St. E., Toronto. The ring 
was one of a number of an unusual type 
in which stones had not been set. The 
prisoner is alleged to have taken the 
ring to another jeweler to have a stone 
put in, and the work was given out toa 
craftsman, who by a coincidence lived 
next door to the Walker store. Mr. 
Walker had occasion to go into the 
craftsman’s store, and at once recognized 
the ring on which his neighbor was work- 
ing. On returning to claim the ring the 
youth was placed under arrest. 











Association Notes 


The North Dakota Retail Jewelers 
Association will hold its annual conven- 
tion on July 29 and 30 at the Hotel 
Gardner in Fargo. 

* a * 


Grafton will be the scene of the ar- 
nual convention of the West Virginia 
Retail Jewelers Association to be held 
on Monday, Aug. 19. 








D. B. Ryland & Co., 809 Main St. 
Lynchburg, Va., have chosen as presi 
dent and treasurer Thomas W. Johns of 
Bristol, Va., who will divide his time 
between the Lynchburg and Bristol 
stores owned by the firm. Mr. Johns 
has been associated with the company, 
established in 1888 as Watts, Ryland & 
Rankin, for 29 years and has been vice 
president and secretary for the greater 
part of the time. He succeeds R. B. 
Muroch, who retired because of ill 
health after serving 35 years. 
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- Portland, Ore. 





A recent fire at Chiloquin, Ore., de- 
stroyed two large buildings, and for a 
time threatened other structures. It 
started in the front of the Oregon 
Hotel, and then leaped to Walter G. 
Brown’s jewelry store. The loss suffered 
by the hotel proprietor and Mr. Brown 
was estimated at $30,000, partly coverea 
by insurance. 

George O. Brandenburg, secretary- 
manager of the Oregon State Motor 
Association and former jewelry en- 
graver, dropped dead at Eureka, Cal., 
the afternoon of July 8. Mr. Branden- 
burg was born at Harrisburg, Ore., Jan. 
11, 1878. His father was one of the 
first watchmakers who came to Oregon. 
Mr. Brandenburg attended the public 
schools, and then learned the jewelry 
engraving trade, and continued at it for 
22 years. 


Los Angeles 


Hyman Novitch has opened up busi- 
ness in San Diego under the name of the 
Plaza Jewelry & Loan Co., 916 Fourth 
St. 

A. Rack, of the wholesale house of A. 
Rack Co., Title Guarantee building, has 
purchased the store of the Long Beach 
Gem Co., 243 E. Ocean Ave., Long 
Beach. 

William Baird, one of the leading 
jewelers of Yuma, Ariz., was in Los 
Angeles last week, looking over the 
jewelry marts. He looks, he says, for 
good trade this fall and Christmas. 

W. H. M. Freeman, who has been in 
business in Los Angeles for many years 
and who recently was forced out, has 
started anew as buyers’ representative, 
with offices at Room 200, Pantages build- 
ing. 

George C. Brock, of Brock & Co., who 
is in Europe selecting new and artistic 
lines for the house, is expected back 
about Aug. 1. Mr. Brock will pay par- 
ticular attention to costume and novelty 
jewelry. 

Among out-of-town buyers seen 
here recently are: Nate Baranov, Bara- 
nov’s Credit House, San Diego; Dan B 
Whitney, Whittier; P. J. McLane, 
Needles; George Cunningham, Barstow, 
and H. A. King, Eureka. 

Jack Roth, president of J. Roth, Inc., 
Metropolitan building, started last Mon- 
day on a selling trip to Salt Lake City, 
Denver, and the larger cities between 
the Rocky Mountains and the Pacific 
Coast. He expects to return here in 
time to take a trip to the North 
as far as Seattle, where he will be gone 
several weeks. 

Saul DeLue, Title Guarantee building. 
well known jewelry auctioneer, stole a 
march, recently, on his friends and be- 
came a benedict. He took for his bride, 
Miss Virginia Poe, of Kentucky, the 
wedding being performed at a church in 
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North Hollywood. The happy couple 
spent their honeymoon at Mr. DeLue’s 
mountain cabin. 

H. A. Saunders, 424 S. Broadway, 
representing several manufacturers in 
the East, after a survey of conditions in 
western jewelry circles, is optimistic 
over prospects for the coming fall busi- 
ness. He says he finds fruit and other 
crops in the territory between the 
mountains and the Pacific very extensive 
and that other earmarks show indica- 
tions presaging an excellent business. 





San Francisco 








H. E. Wellman expects to be in his 
new store in Alhambra, Cal., in about 
a month. 

The Asher Jewelry Co., Alhambra, 
Cal., opened a branch store at 165 E.Colo- 
rado St., Pasadena, Cal., recently. This is 
the third store operated by this firm, the 
others being in Santa Ana. At the for- 
mal opening Parisian compacts were 
given to the women visitors. Diamonds 
will be the specialty. 

A badly battered eye and a cut that 
just escaped gashing it was recently 
sustained in an automobile accident by 
Phil J. Smith, city salesman for J. W. 
King. He was driving to Ukiah with 
a friend at the wheel of his machine 
when a sharp turn on loose gravel 
caused the car to skid. It threw an 
approaching automobile into a ditch in 
the crash, but no one was killed nor 
fatally injured. 

Dutcher Brothers, Lester A. and 
Frank E., manufacturers of indestruct- 
ible fancy crystals, 626 Phelan building, 
are preparing to move to larger quar- 
ters in the Phelan building. Their first 
factory was in Portland, Ore., and they 
are still operating it, and plan to open 
a factory in Los Angeles in August, to 
extend their chain. Frank E. Dutcher 
was formerly in charge of the watch 
repairing department of A. C. Felden- 
heimer, Portland, Ore. 

On coming back from the fashionable 
summer resorts at Lake Tahoe recently, 
Alfred H. Bullion remarked that it was 
a pleasure to see that the better dressed 
guests at the resort exhibit some very 
attractive effects in jewelry of the cos- 
tume type, galalith and wooden beads 
predominating. Many Californians of 
wealth have summer homes at Tahoe 
and Mr. Bullion stated that the wearing 
of costume jewelry at the Lake seems 
to predicate a demand for the rest of 
the year. Coral and jade shades pre- 
dominate at Tahoe. 

A banquet was held at the St. Francis 
Hotel Monday evening, July 8, to en- 
able members and non-members of the 
Jewelers’ Security Alliance to hear an 
address by G. H. Niemeyer, vice-presi- 
dent of that organization. About 25 
jewelers, representing both the retail 
and the wholesale trade, were present 
and Julius Young, president of the 
California Gold and Silversmiths’ Asso- 
ciation, was the presiding officer. Mr. 
Niemeyer made an earnest plea for 
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more widespread support of the Alli- 
ance. He explained how the Jewelers’ 
Security Alliance, the Travelers’ Protec- 
tive Service, and the Jewelers’ National 
Crime Committee have now amalga- 
mated, and laid stress on the great need 
of supporting an organization of this 
kind which works to suppress crimes 
against jewelers and jewelry travelers. 
Mr. Niemeyer is here on a pleasure trip. 

G. H. Niemeyer, president of the 
Brotherhood of Traveling Jewelers, gave 
a dinner at the St. Francis Hotel, on 
July 9, to members of the Brotherhood 
on the western coast who were fortunate 
enough to be in San Francisco at thai 
time. Among those present were W. P. 
Wrayton, H. M. Teeple, G. H. Rover, 
Fred Kline and Mr. Niemeyer. An ex- 
cellent dinner was served and the good 
fellowship of the members was appre- 
ciated and emphasized by all those pres- 
ent. It was recalled that the Brother- 
hood of Traveling Jewelers is the oldest 
organization of traveling jewelers in the 
country and consists of a membership 
ddting back a great many years. Mr. 
Niemeyer has been visiting the Pacific 
Coast with Mrs. Niemeyer and their 
three daughters. While he has been call- 
ing on the jewelers in California, and 
giving association dinners, Mrs. Nie- 
meyer and their daughters have been 
making an Alaskan trip. He planned 
to meet them in Seattle on their 
return. 








Atlanta, Ga. 


Latham & Atkinson have begun a 
clearance sale preparatory to moving 
into their new quarters on Peachtree 
St. Work on the new store is progress- 
ing rapidly. 

Among the jewelers visiting the city 
during the week were: O. E. Wells, 
Monticello, Ga.; H. L. Noor, Tifton, Ga.; 
W. E. Johnson, Abbeville, S. C.; H. W. 
Meadors, Toccoa, Ga.; A. W. Hengster, 
West Point, Ga., and Mr. Miller, 
Schneers’ Inc., Charlotte, N. C. 


Ohio Notes 


O. B. Marvin & Co., Findlay, Ohio, 
are now in new quarters in the former 
Phoenix Hotel lobby. The firm has been 
established in Findlay for 38 years. 

The Hoffstadt Jewelry Co., 219 Huron 
St., Toledo, Ohio, was recently granted 
a charter of incorporation. Incorpora- 
tors are Belle L. Hoffstadt, Louis Robin- 
son and Mark Winchester. 




















Thieves who took advantage of the 
noisemaking on July 4 broke into the 
John M. Frear jewelry store in the 
Binghamton Savings Bank building, 
Collier St., Binghamton, N. Y., and loot- 
ed the place of merchandise valued at 
$1,000. The robbers gained entrance 
by climbing a step-ladder and going over 
a transom. 
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STANDARD UNBREAKABLE 
LENTILLE-CHEVEE CRYSTALS 


We are getting ready with our new circulars featuring LENTILLE CRYS- 
TALS, a new addition to Standard Unbreakable Watch Crystals. The large 
variety of sizes, numbered in 1/16 ligne (watch glass) gauge, as well as the 
corresponding round flat size, will enable the jeweler to fit them with the 


least expenditure of time. 


No Loss Through Breakage. 


Quality and clarity of highest degree will assure full satisfaction to your clien- 


tele. 


Write for Catalogue and Free Samples 


STANDARD UNBREAKABLE WATCH CRYSTALS, INC. 


| 71 Nassau Street - - - - 


New York, N. Y. 


WHOLESALE DISTRIBUTORS 
PENNANT WATCH SUPPLY CORP., 119 FULTON ST., NEW YORK 





FRANCO AMERICAN 





PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 


Works: _ 
NEWARK, N. J. 


General Office 
62-72 West 47th Street, New York City 
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NYES OIL 


for 50 years the Standard Lubricant 
| for Watches and Clocks 


Buy. of Your Jobber 





July 18, 1999 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 

















™Protection Ring Guard 
For thin rings get our num- 


ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. 








20 W. 22nd St., New York Pat. May 96, 1990 
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uygens 300th Anniversary 


His Achievements Described by Leopold Reverchon 


HRISTIAN HUYGENS was born 
April 14, 1629. 

This year we celebrate the three hun- 
dredth anniversary of his birth. On this 
occasion, scientific festivals have been 
held at Leyden, in which mathematicians 
and physicists naturally had a promi- 
nent place. 

Perhaps it is not out of place at this 
time to recall that it was in the field 
of practical time measurement that the 
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Fig. 2a 


work of the eminent Dutchman, who 
was for eighteen years a pensioner of 
Louis XIV and was in a way French, 
by adoption, was carried on. 

In fact, it was Huygens who intro- 
duced the pendulum as a regulating 
medium in the clock and the hairspring 
in the watch. It is indeed a very glo- 
rious title. 

The pendulum clock of Huygens was 
originated by him near the end of the 
year 1656. That is what he, himself, 
says at the beginning of his pamphlet 
of 1657, entitled “Horologium,” from 
which is taken the first of the illustra- 
tions which accompany this paper. Only 
a little while later, this illustrious scien- 
tist applied the cycloid to his invention 
for the purpose of maintaining the iso- 
chronism of the oscillations. The cycloid 
clock is shown in Fig. 2, taken from the 
“Horologium Oscillatorium,” published 
in 1673. 

These two illustrations are reproduced 
from the edition of “Opera Varia,” pub- 
lished in 1724, 


N Fig. 2% is shown the clock with its 

complete movement, in Fig. 2° the two- 
cycloid curves controlling the elastic sus- 
pension at all times, and in Fig. 2¢ the 
general view of the movement in its 
case. The features of Fig. 4 are the 
characteristics of the theory of the pen- 
dulum and the distinction of the center 
of gravity and the center of oscillation. 

In the “Horologer” for November and 
December 1922 and January and March, 
1923, someone has given the translation 
of the “Horologium” and the descriptive 
parts of the “Horologium Oscillatorium.” 
The complete translation of these two 
works will be found in the edition, in 
course of publication, of the complete 
works of Huygens, being undertaken by 
the Society of Sciences of Harlem and 
which, we believe, have already ap- 
peared in fourteen volumes in quarto, of 


which ten are dedicated to correspon- 
dence of Huygens. It was on Jan. 20, 
1675, that Huygens published in the 
Journal of Scavans his application of 
the regulating hairspring to the balance 
wheels of watches. 

Fig. 3 represents a circular balance 
wheel with a hairspring made by Thu- 
ret for Huygens. The sketch is suffi- 
ciently explicit. 

The invention was presented the pre- 
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ceding Jan. 30 to Oldenberg, secretary 

of the Royal Society of London, in the 

form of an anagram, whose translation 

into Latin is: “Axis circuli mobilis af- 
in centro volutz ferre.” 

The success of these two inventions 
of Huygens’ naturally gave rise to 
daims of priority. As to the pendulum, 
Prince Leopold of Medici claimed, 
through the medium of Bouillaud, the 

















Fig. 1 


existence of two horary machines using 
the pendulum constructed by Galileo 
himself and his son Vincent. 

Fig. 4 briefly represents one of these 
clocks. It is the one which is at the 
Conservatory and of which Boguillon at- 
tempted a restoration from descriptions 
without having seen the piece itself. 

It can be seen that the machine of 
Galileo did not have a chance of func- 
tioning. Moreover, if we go into the pur- 
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suit of anteriorities, we must go back 
much further than Galileo. We must 
continue on to the extraordinary and 
genial Leonardo da Vinci. In his 
sketches (Fig. 5) are pictured two ap- 
plications of the pendulum with clock- 
work mechanism. The left drawing rep- 
resents a system proposed in manuscript 
H, folio 110. It is only necessary to 
glance at this sketch and to compare it 
with the one of the machine by Galileo 
to account for the superiority of the 
former. 


T is curious to note that the second of 

the forms sketched by Leonardo da 
Vinci, the one at the right, was often 
utilized in the pendulums of the 15th 
century, at least, according to Planchon, 
in his report on the Horological Cen- 
tenary of 1900. However, it is easy to 
see that this pendulum, which generally 
swung in front of the dial, was not a 





Fig. 3 


regulating medium but a_ particular 
form of foliot with a movable regulator 
which terminated the verge of primitive 
escapements with crown wheels. 

It is probable that it was a pendulum 
of this sort which oscillated in the clock 
described by Carcavi as existing since 
1516 at Angouléme, where it had been 
constructed by a German, Georgius 
Kloss. 

As to the regulating hairspring, Huy- 
gens had two relentless opponents in the 
Englishman, Robert Hooke, experimenter 
of the Royal Society of London, and the 
French Abbé de Hautefeuille. 

The Abbé de Hautefeuille succeeded, 
by a very strong statement, in prevent- 
ing Parliament from granting Huygens 
the privilege which would have per- 
mitted him to take advantage of his in- 
vention. His personal claims, however, 
were of little value. De Hautefeuille 
pretended, in fact, that the hairspring 
could not constitute a true invention 
since, in the manufacture of watches, 
he, himself, had used a spring—but it 
was a spring having no relation to the 
hairspring. 

Robert Hooke, an extremely ingenious 
mind, was a redoubtable opponent. Un- 
fortunately, he had the habit of claiming 
as his own everything that was invented 
in his time. His claim relative to the 
hairspring, however, is confined to the 
inscription “Hooke Inv. 1658” which he 
had engraved on a watch made for him 
by the celebrated Tompion after an ar- 
ticle of Huygens in the Journal of Sca- 
vans. 
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LL his life pursuing the solution of 
horological and chronometric prob- 
lems, Huygens must still have various 
interesting inventions or discoveries to 
his credit. We cite in particular the 
first application of the conical pendulum, 
thanks to which it is possible to have 
noiseless and continuous movement 
clocks, the employment of the movable 
slider along the rod of the pendulum to 





Fig. 4 


assure complete regulation, and one hav- 
ing an endless cord which permits the 
weights to rewind. It is really to him 
that we owe the minute wheel work 
which permits two hands on the dial in- 
stead of the old and single hour hand. 

The only thing which appears a little 
extraordinary and inconsistent in all of 
the researches and discoveries of this 
remarkable’mind’is the fact that in pur- 
suing the determinations of longitudes 
by the chronometer Huygens persisted 
in using the pendulum system and not 
the hairspring mounted on a circular 
balance wheel. The mathematical mind 
of this eminent scientist is very evident 
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in the course of the forty years he de- 
voted to his researches, by his employ- 
ment to curves which he always utilized. 
He had for the ordinary pendulum the 
cycloid, for the conical pendulum the 
parabola. In 1694 he was trying to in- 
sure the isochronism of marine balances 
by the use of evolute circles. 

It is said that Huygens left France 





(Continued on page 158) 
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United States Patents 
Issue of July 9, 1929 


1,720,174. BRACELET CONSTRUCTION. 
Ovs L. GAMMELL and ROLAND W. Woop- 
warp, Attleboro, Mass:., assignors to 
Smith & Crosby, North Attleboro, Mass. 
Filed April 6, 1928. Serial 267,849. 8&8 
claims. 

In construction for bracelets and the like, 
in combination, a bracelet end having a pro- 
jecting tongue, a second bracelet end adapted 
to receive said tongue and having side walls 
between which said tongue fits, and a spring 
catch member in said second bracelet end, 











comprising two opposed holding parts tend- 
ing normally to spring outwardly from one 
another and finger pieces thereon projecting 
outwardly through said side walls, said 
tongue having means thereon adapted to 
force said holding parts apart and interlock 
therewith to secure said bracelet ends to- 
gether. 


1,720,235. CHAIN. 
ington, N. J., 


FEXUGEN PRESTINARI, Irv- 

assignor to Gemex Co., 
Newark, N. J. Filed Nov. 15, 1928 
Serial 319,549. 4 claims. 

A chain comprising a series of sheet metal 
body links connected by frame links, each 
having a longitudinal opening therein of a 
width less than the width of the link and 
forming spaced end bars connected at each 
end by end portions, each body link having a 





pair of arms of a combined thickness sub- 
stantially the width of the opening in the 


frame link and each passing through adja- 
cent frame links and folded about the end 
bars, integral lateral extensions on each 


body link offset therefrom beyond the arms 
in the direction of the length of the chain, 
and fingers on the offset portion folded about 
the end portions of the frame link to hide the 
end portions from view. 


1,720,472. CHAIN COUPLING. WILLIAM J. 
GAGNON, Bridgeport, Conn., assignor to 
The Bead Chain Mfg. Co., Bridgeport, 
Conn. Filed Dec. 27, 1928. Serial 
328,816. 6 claims, 

A chain coupling having at one end an 
open cup with centrally apertured bottom 
and slit side, the slit extending from said 





aperture to the margin of. the cup, resilient 
htegral arms extending from opposite mar- 
gins of the cup and hooked at their ends, the 
ends being offset toward each other above 
the open end of the cup. 


1,719,849. CLASP FOR WRIST-WATCH 
ST TRAPS. AXEL PgERSON, Attleboro, 
Mass., assignor to Harvey Clap & Co., 


Attleboro, Mass. Filed May 3, 1927. 
Serial 188,444. 2 claims. 

In a clasp for wrist watch straps, in 
combination, a frame having end walls and 
side walls, a strip of spring metal attached 
at its ends to the side walls by being bent 
downwardly outside and inwardly beneath. 
said side walls into rigid relation therewith, 
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therebetween in spaced 


said strip extending i 
wrist watch 


relation to said end walls, the 
strap being adapted to pass over said end 
walls and beneath said spring member, said 
spring member being bent transversely ‘of its 
length forming an upstanding loop adjacent 
its middle portion, the two sides of said loop 
being movable freely relative to each other 
at the base in a direction substantially at 
right angles to said side walls and a plate 
member adapted to be secured to an end of 
the strap and having an opening into which 
said loop snaps. 


DESIGNS 
78,937. FINGER RING. Maurice L. NovACcK, 
Minneapolis, Minn. Filed March 28, 
7 SS = 
S.. S ; 

















1929. Serial 30,654. Term of patent 7 
years. 
78,927. CLOCK CASE. ApoLpH M. HOLSTEIN, 
z 
Syracuse, N. Y. Filed Feb. 9, 1928. 


Serial 25,299. Term of patent 3% years. 


78,928. CLOCK CASE. ApDOLPH M. HOLSTEIN, 
Syracuse, N. Y., assignor to Syracuse 





& 
Ornamental Co., Syracuse, N. Y. Filed 
July 1, 1927. Serial 22,629. Term of 
patent 3% years. 


ALBERT 
Ihli- 
Filed 


WATCH BRACELET. 
Elgin, Ill., assignor to 
Elgin, Il. 


S| |/s/|\e 


Serial 30,577 


78,958. 
WEWETZER, 
nois Watch Case Co., 





OE 


March 21, 1929. 
patent 3% years. 


78,932. CARVING FORK OR SIMILAR 
ARTICLE. CHARLES A. JOSLIN, North 


Term of 


Attleboro, Mass. Filed May 4, 1929. 
Serial 31,095. Term of patent 3% years. 


Trade-Mark Registrations Granted 


258,334. WATCH STRAPS AND BANDS, 
INCLUDING FIXTURES; NECK AND 
WATCH CHAINS, CUFF LINKS, 
BRACELETS, SCARFPINS, FINGER 
RINGS, BELT BUCKLES, EAR AND 
HAIR ORNAMENTS, AND RELIGIOUS 
JEWELRY, COMPRISING CATHOLIC 
MEDALS, ROSARIES, AND ROSARY 
CASES, ALL MADE OF OR PLATED 
WITH SILVER, GOLD, 4 PLATI- 
NUM. GEMEX Co., Newark, J. 

Filed Aug. 15, 1928. "Serial 271, Mit PUB- 

LISHED APRIL 23, 1929. 


258,344. FINGER RINGS, BRACELETS, 
PENDANTS, ETC. JULIEN PIERRE LE 
Gopais, Toronto, Ontario, Canada, and 
New York. 

Filed Nov. 12, 1928. Serial 275,169. PUB- 

LISHED APRIL 16, 1929. 


258,243. JEWELRY FOR PERSONAL 
WEAR, NOT INCLUDING WATCHES, 
MADE OF GOLD, SILVER, PLATI- 
NUM, WHITE METAL, COPPER, OR 
BEING GOLD PLATED OR SILVER 
PLATE SHIMAN MF6«. Co., INC., New- 


ark, N. J. 
Filed Feb. 16, 1929. Serial 279,505. PUB- 
LISHED APRIL 16, 1929. 


258,330. FINGER RINGS, ORNAMENTAL 
PINS, SAUTOIRS, PENDANTS, AND 
SIMILAR ARTICLES OF PLATINUM 
JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES. HYMAN 
WEINER, Chicago 

Filed July 16, 1938, Serial 269,700. PUB- 

LISHED APRIL 16, 1929. 


258,353. CLOCKS. Coa CLoce Co., 
Chelsea and Boston, Mas 
Filed Feb. 11, 1928. Serial 361, 552. PUB- 
LISHED APRIL 23, 1929. 


NATIONAL SILVER Co., 


258,604. CLOCKS. ie 
oc oO. 


doing business as National 
U. S. A., New York. 


Filed Jan. 30, 1929. aes 278,656. PUB- 
LISHED APRIL 30, 19 

11,910.—Title: CATALOG. For Jewelry. 

THE J. A. POWELL Co., Houston, Tex. 


Published Oct. 20, 1928. 


257,978. CLEANING SOLUTION FOR PLATI- 
‘NUM AND GOLD JEWELRY, DIA- 
MONDS, AND OTHER PRECIOUS AND 
SEMIPRECIOUS STONES. a 
M. KIRSHNER, Los Angeles, Cal 

Filed Sept. 26, 1928. Serial 272, 989. Pub- 

lished April 16, 1929. Class 4. 


PRINTS 


11,889.—-Title: STYLES OF DIAMOND CUT- 
TING EXPRESSING THE MODE OF 
TODAY. For Diamond Rings. 
STarR & Frost, New York. 
May 18, 1929. 


BLACK, 
Published 
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New Bags and Fitted Cases Seen by Dame Fashion 


THE JEWELERS’ 






CIRCULAR July 18, 1929 


(Continued from page 83) \ 


engine turning. The modish use of color is followed here 
in the decorative line of colored enamel which borders 
some of these cases and makes the trimming on the in- 
terior fittings. In the vanity case pictured in the illus- 
tration the cigarettes are shown in their own separate 
compartment hidden behind the mirror in the double lid. 
Powder and rouge, lipstick and eyebrow pencil fit into 
grooves in the lower part of the case, and there is also 
a section to contain a cigarette holder. Such a little case 
as this will delight the traveler who has a train journey 
to make and limited room in her under-arm bag. 


MONG the larger pieces of luggage are the fitted 

suitcases in sturdy hogskin, russet sole leather, or 
pigskin. The fittings for these are in silver, plain pol- 
ished, frosted or engraved. One of the newer pullman cases 
has blunt corners and a large plaque for the monogram 
appliqued on the pigskin case. The letters for this mono- 
gram are modernistic in contour and their motif is re- 
peated for the decoration of the silver fittings. An un- 
‘usual number of small pieces of baggage are used by the 
clever traveler nowadays. There are special bags for the 
steamer, for the over-night trip, for the Pullman, motor- 
ing, and now we have appropriate baggage for air travel. 
These pieces are smaller than the usual cases and Glad- 
stone bags, but they are shaped after their forerunners. 


Huygens’ 300th Anniversary 


(Continued from page 155) 


One of these combination bags and cases is fitted for 
woman with toilet articles, make-up requisites and plenty / 
of space for shoes, hats and gowns and a separate com- 
partment in the top of the bag for her jewels and dresg 
accessories. The costume ensemble reaches for the smart 
traveler as far as the lining material of her travel things, 
and so.we find a heavy coat of warm tweed lined with 
plaid cashmere and a set of matching bags with the same 
plaid pattern used for the linen lining and the pockets of 
the travel things. 


HE combined overnight bag and under-arm case is 

an outcome of the demand of the well-dressed traveler 
for a convenient small bag. It is made narrow in two 
forms: The envelope shape is fitted with a large inside 
pocket and with smaller compartments beneath the outer 
flap. This is shown in the illustration with a bobby-comb 
in its own pocket, the vanity case balancing this on the 
other side and a purse at the center. The pouch bag is 
also represented in this overnight-under-arm case with 
the two large loops for the handle and the slide fastening. 
It is shown in the illustration with a handkerchief placed 
in the outer pocket. In this pocket may also be found the 
passport papers and the coin purse, while inside this 
roomy bag are the toilet necessities and some week-end 
clothing. 





after the revocation of the Edict of 
Nantes partly as a protest against this 
religious act. It is one of the errors that 
is copied so easily and erroneously when 
one does not take the trouble to verify 
the statements of others. 

In reality, Huygens, who had been 
called to France in 1665, had never in- 
terested himself in religious quarrels. 
He was of the perfect type of free 
thinker and, at the time he was dying, 
obstinately refused the consolations of 
the pastor whom his family sent him. 
He was a pensioner of Louis XIV while 
he was at war with Netherlands, and, 
after he left France in 1681 to find relief 



















for his health, he tried in vain to come 
back and made many efforts to do so, 
finally ceasing in 1685 when he received 
from Louvois, who had succeeded Col- 
bert, word announcing that “he could 
take his clothes.” 

However, he was granted an annuity 
of 6000 livres, as that had been given 
him for his services by the King of 
France, together with residence at the 
Royal Library or the Paris Observatory, 
and this constituted an appreciable sum 
to a man who, at the death of his father 
in 1687, inherited only a beautiful house 
and 28,000 florins, representing a capital 
of 35,000 livres. 


& was Chapelain who attracted the 
attention of Louis XIV to the learned 
Dutchman and procured for him an an- 
nuity which, fixed for the first year at 
1200 livres, had rapidly gone up to 6000 
livres. 

He passed his most brilliant years in 
France, honoring mathematics, physics, 
astronomy as well as chronometry which 
he caused to be seen as a science. It is 
perhaps not useless to recall Huygens 
for, even among the horologists using 
pendulums and _  hairsprings, many 
ignore him or do not know his 
name. 

LEOPOLD REVERCHON. 


South Sea Necklaces the Fad in Parts 








VERYONE in Paris is wearing one of the new South 

Sea necklaces. The fad for South Sea films, books 
of the South Sea and South Sea paintings may be respon- 
sible for the fashion, but it was originated by some clever 
French woman who was fond of coral beads. 

These necklaces are worn most effectively when there 
are at least two or three strings of the branch coral, 
which gives the effect of the savage decorations worn by 
native women in the Archipelago. 





The coral branches are much longer than the old-fash- — 
ioned coral necklace of 20 years ago. The women in | 
Paris prefer the coral, which is irregular in formation. | 
The top of the necklace is simplified and is made of the} 
flat coral beads of familiar design. 

Big black beads complete the South Sea effect. Brace-| 
lets to be worn with these necklaces are made of the 
branch coral, with one or two black beads in each brace- ~ 
let. 4 















